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DAN FROOMKIN STEVEN SILBERMAN 


The great strength and continued growth 
of The Orange County Register comes in part 
from the paper’ ability to meet the local needs 
of its Southern California audience. That 
ability is pointed up in the work of two of the 
Register’ top reporters assigned full-time to 
Orange County$ schools— Steven Silberman 
who covers colleges and Dan Froomkin who 
reports on local schools. 


Dan Froomkin: “Orange County class- 
rooms are full of challenging problems 
without simple solutions, but they’re also 
full of dedicated teachers using exciting 
new tactics such as interactive computers, 
cooperative learning groups, play-acting 
and video cameras. Part of my job is to 
keep our readers informed of how teach- 
ing is changing” 


Steven Silberman: “Orange County’s uni- 
versities are getting bigger, better and more 
diverse. Students are staging protests again. 
They are demanding courses that examine 
different cultures. Some of the country’s best 
scholars are right in our backyard’ 

Savvy reporters covering subjects that are . 
important to Southern California's Orange County 
—that's what we're all about! 


WE’RE ON ORANGE COUNTY'S SIDE! 


Represented by CWO&O 





Greater Chicago Newspapers 


Entering over 200,000 households 
in Lake, Kane, Will, DuPage, 
Kendall and Grundy counties-- 
the Wesiern suburbs’ 

"Money Market" 


Now's the time for your 
company to reach Chicago's 
"Affluent Outer Loop" 
through 
Greater Chicago Newspapers 


GCN — 


BEACON-NEWS - HERALD-NEWS + COURIER-NEWS + SOUTH WEST NEWS-SUN + NEWS-SUN + DAILY JOURNAL 
Aurora, IL Joliet, IL Elgin, IL Libertyville, IL Waukegan, IL Wheaton, IL 














Represented Nationally by: 
(708) 888-7790 SAWYER-FERGUSON-WALKER Co., Inc. FAX(708) 888-7714 





Only Motter Corporation makes it 
this easy to insert brilliant process co 


into your existing pressline. 


New 5-impression flexographic 
printing unit enables users for the 
first time to add no-rub brilliant full 
color to existing presslines—with no 
loss of page capacity and without 
disruption of press configuration. 


A number of recent sales of our new 
dedicated 5-impression C.1.C. (Common 
Impression Cylinder) flexo printing unit 
marks the beginning of a new era in news- 
paper publishing. Now, for the first time, 
you can get process color from your exist- 
ing presslines without costly disruption of 
the superstructure or having to raise the 
angle bars to accommodate conventional 
color units. Our C.1.C. features a unique 
low-profile design that can be easily 
“slipped” into your presslines. It occupies 
the same envelope as an existing printing 
unit but provides process color without 
utilizing an adjacent unit. 

In addition, the unique Common 
Impression Cylinder design provides 
extremely accurate color registration by 
“locking” the web between impressions, 
providing the shortest distance in the 


color printing zone. That’s why we say 
C.1.C. also stands for Colors in Control™. 
The design also requires fewer cylinders 
and associated components, thus lowering 
unit cost and maintenance requirements 
versus competitive units. 





Finally, you get all of the benefits of print- 
ing process color with flexo. Brilliant, 
repeatable colors. ..no ink rub-off. . .less 
waste. ..faster cleanup. ..and you get it 








from Motter Corporation, a world leader 


in flexo printing technology. 


And the recent combination of Motter 
Printing Press Co. with Publishers 
Equipment Co. into Motter Corporation, a 
subsidiary of Publishers Equipment Corp., 
brings new size, strength, and capabilities 
to the industry. Together with our 
partners Windmoeller and Hoelscher and 
Koenig and Bauer, no one’s sold more 
flexo units worldwide. 


Motter Corporation. We're helping — 
the newspaper industry look good 
on paper. 


Motter Corporation — 


A subsidiary of Publishers Equipment Corporation 


3660 Publishers Dr. - Rockford, IL 61109 - 815-874-8877 
P.O. Box 1562 + York, PA 17405 - 717-755-1071 











4 Ways to Increase 
Revenue in 1990 
Through Selling Against 
the Yellow Pages 


¢ Retailer/Merchant Workshops 


Allows our trainer to do the selling for you 
in a group workshop for business people. 


e Professional Service Workshops 


Pioneer business from categories that spend 
most of their budget on yellow pages. 


e Field Selling/Training 
Produces revenue immediately and sells 
your staff on how well the concept works. 


e Videotape Package 


The same technique-oriented training we 
provide on a live basis for a small fraction 
of the price. 


American 
Consulting 
Services 


1-800-255-9784 


Outside USA call 
(206) 254-5600 


A Division of Wasserood, Inc. 
11818 SE Mill Plain Blvd. Ste 410 Vancouver, WA 98684 
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AUGUST 
19-22—Newspaper Advertising Co-Op Network, Sales Conference & Work- 
shop, Radisson Hotel, Virginia Beach. 
22-25—Asian American Journalists Association, National Convention, Wal- 
dorf-Astoria Hotel, New York City. 
23-25—West Virginia Press Association, Annual Convention, Papestem. 


SEPTEMBER 
7-8—Maine Press Association, Fall Conference, Spruce Point inn, Booth- 
bay Harbor. 
11-14—National Conference of Editorial Writers/National Broadcast Editorial 
Association, Joint Meeting, Disney World Hilton, Orlando. 
12-15—International Newspaper Marketing Association, Southern Region 
Meeting, Charleston, S.C. 
13-16—New England Newspaper Operations Association Conference, 
Sheraton Tara, Danvers, Mass. 
15-18—Southern Circulation Managers Association, Fall Convention, St. 
Petersburg. 
16-19—SNPA Convention, Broadmoor, Colorado Springs, Col. 
19-22—National Newspaper Association, Annual Convention and Trade 
Show, Hyatt Regency, Kansas City, Mo. 
20-22—Independent Free Papers of America, 10th Anniversary Annual 
Conference, St. Louis Airport Marriott Hotel. 
22-26—Canadian Circulation Managers Association Conference, Sheraton 
Hotel, Hamilton, Ontario. 
26-28—Suburban Newspapers of American, Editorial Conference, Forum 
Hotel, Chicago. 
26-28—Interstate Advertising Managers Association, Royce Hotel, Scran- 
ton, Pa. 
27-28—New England Press Association, Fall Convention, Park Plaza Hotel, 
Boston. 
30-10/3—International Newspaper Marketing Association, Eastern Region 
Meeting, Hartford Marriott, Farmington, Ct. and Western Region 
Meeting, Stouffers Madison, Seattle, Wash. 


OCTOBER 
4-6—Society of Newspaper Design, Convention, Hyatt Regency in the 
Embarcadero Center, San Francisco. 
4-6—Florida Newspaper Advertising and Marketing (FNAME) Fall 1990 
Awards Conference, The Tradewinds, St. Petersburg. 
6-9—Western Classified Advertising Association, Annual Classified Man- 
agers Conference, Hyatt Regency, Sacramento, Calif. 
10-12—NENA Fall Convention, Marriott Hotel, Portland, Maine. 
11-14—Women in Communications Inc., National Professional Conference, 
Las Vegas. 


Seminars/Workshops/Clinics 


AUGUST 

23-24—Inland Press Foundation/Association, Developing New Business, 
Inland Press Foundation, Park Ridge, Ill. 

26-29—American Press Institute, Regional Workshops for Copy Editors: 
Columbus, Ohio, Harley Hotel; Sheraton at St. John’s Place, Jack- 
sonville; University of Southern California, University Hilton, Los 
Angeles. 

31—PNPA Foundation, Seminar, Color Printing on Letterpress and Flexo, 

Harrisburg. 


SEPTEMBER 
7-11/2—The Poynter Institute for Media Studies, Media Management & 
Entrepreneurship for Journalism Graduate Students, St. Petersburg. 
9-14—The Poynter Institute for Media Studies, Newspaper Design for 
Spanish Language Newspapers, St. Petersburg. 
12-14—Inland Group Executives Seminar, Nordic Hills Resort, Itasca, Ill. 
14—PNPA Foundation Seminar, Legal Considerations in Managing 
Problem Employees, Harrisburg. 
16-26—American Press Institute, City and Metro Editors (under 75,000 
circulation), Reston, Va. 
30-106/3—SNPA Foundation seminar, Chemicals and the Environment: 
Reporting, Risks and the Right to Know, Atlanta, Ga. 
30-10/12—Knight Center for Specialized Journalism, Biotech: The Science and 
the Business, University of Maryland, College Park. The deadline for 
applications is Aug. 13. 
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The 20 Second 
Broadsheet 


High Resolution Plain Paper and Photomedia 
for Maximum Productivity in Newspaper and 
Book Production 


Series 5000 imagesetting systems from Varityper are the 
only systems that let you drive either a wide measure, high 
quality plain paper imagesetter, a photomedia imagesetter, 
or both, from a single Image Controller. Series 5000 
delivers lightning fast performance, high resolution 

and maximum versatility. 





Varityper’s 5510 outputs a single broadsheet page in less 
| than 20 seconds on plain paper. The 5500 wide measure 
| laser film recorder outputs 18 inch wide RC paper, film or 
, plate material in over 23 inches per minute. Both output at 
4 1016 dpi resolution. 


The Series 5000 system also maximizes your front-end 
investment. The 5000 Image Controller is compatible with 
over 20 systems and offers emulators for the PostScript® 
page description language, U.S. slave Cora 202, CG 
8400/8600 slave, 8400 SDLC, and PCL®. The new 
Accelerator Option for Series 5000 makes it the leader 

in high speed PostScript imagesetting. 


Graphics options are also available for Series 5000 that 
enable text and graphics or text-only front-end users to 
integrate scanned line art or half tones with text. 


To learn more about the most powerful, cost-effective 
imagesetting solution for newspaper publishers, call: 


seneenaee Varityper 


11 Mt. Pleasant Ave., East Hanover, NJ 07936 












Varityper is a registered trademark of Varityper, inc. 
PostScript is a registered trademark of Adobe Systems, Inc. 
PCL is a registered trademark of Hewlett Packard Corporation. 
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Bright long-range forecast 


After months of doom-and-gloom reports about the future of the 
newspaper business, it is encouraging to hear some forecasters pre- 
dicting a rosy long-range future. The annual forecast by Veronis, 
Suhler & Associates Inc. does just that. 

This New York investment banking firm has traditionally been 
bullish on the newspaper business and the current report is no 
exception. Newspaper spending will remain flat this year, equaling 
1989 growth of 3.9%, the report said, but it will expand 5.5% in 1991 
and 7% in 1992 when newspapers will surge ahead of economic 
growth. Increases will amount to 8.5% in 1993 and 8% in 1994, the 
forecast said. 

“We don’t believe newspapers are on a time line to extinction,” 
company president John Suhler said. 

Newspaper executives have been treated to in-depth reports 
about how bad the advertising and circulation pictures are at multiple 
association meetings this spring. It has been a gloomy picture, and 
newspapers, their executives and their associations have reacted 
with numerous programs to find solutions for these problems. 

The Veronis, Suhler forecast does not mean that the newspaper 
business can now relax and rest on its laurels comforted by the fact 
that things are going to get better. We believe that implicit in this 
forecast is the message the newspaper business is not going to die but 
that advertising and circulation volumes will increase in the future in 
direct proportion to the greater efforts now being planned in those 
areas. The future may appear to be bright but good results will not 
come automatically. 


Apologies in print 

A county judge in Nebraska used a novel approach, to say the 
least, to penalize a woman found guilty of perjury—he ordered her to 
apologize in print (paid newspaper, plus radio advertising) to the man 
she falsely accused of sexually molesting her. It would involve half- 
page ads in every newspaper in the county and at least 10 spots on 
each of the local radio stations. 

Can he do that without violating First Amendment rights? We 
doubt it, but her appeal to the state Supreme Court will get us a more 
definite answer. 

It seems to us the judge’s order makes media a part of the judicial 
system. Does the order to prepare and place an advertisement, 
regardless of content, carry with it an implied order to newspapers 
and radio stations to publish it? Supposing a newspaper or radio 
station declined to carry the ad, for any reason whatever, does the 
judge then order that it be published? That is compulsory publica- 
tion, whether it involves editorial or advertising content, specifically 
precluded under the First Amendment. 

We think it is doubtful this part of the sentence will be carried out. 





Charter Member 


The Audit Bureau 
ky Audit of Circulations ABP 
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American Newspaper ANPA 


Publishers Association 
6 mo. avg. circulation Dec., 1988—27,785 
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Letters to the Editor 












Lacking a definition for an “envi- 
ronmental reporter” and not being a 
reader of the San Bernadino County 
Sun, | cannot measure the worth of 
Sam Atwood’s contributions to his 
area’s citizens. 

However, I cannot help but wonder 
if the series that won him the Scripps 
Howard award is part and parcel of 
the advocacy journalism now taking 
the news media by storm. 

Evidence shows that we—and 
hence the public—are being misled by 
some folks whose faulty, isolated 
research stats are manipulated to get 
an answer that supports whatever 
claim they wish to make. What began 
as genuine concern for the real envi- 
ronmental problems we undoubtedly 
face has been turned into a three-ring 
circus, and almost every journalist 
has dived headlong into the ring. 


NEWSPAPERDOM?2 
50 years ago... 


Nazi rule has cut French dailies 
from 60 to 15. Only three dailies in 
Paris. Weeklies are cut from 12 to 
four. Dailies are reduced to two 
papers, one sheet. 

* * * 

When the Montreal Gazette pub- 
lished the statement of Mayor Cami- 
lien Houde defying the National 
Registration Act, saying he would not 
conform to it, the chief censor in Ot- 
tawa ordered the edition to be with- 
drawn. The Gazette complied. The 
matter was aired in the Dominion 
House of Commons and the Canadian 
press raised such an uproar that the 
Gazette published the discussion and 
reprinted the statement. Mayor 
Houde was taken into custody and 
sent to an internment camp. 

* * * 

Announcement of a new newspa- 
per in Nassau County, Long Island, 
to appear Sept. 3 was made by Miss 
Alicia Patterson, editor and 
publisher, the daughter of Capt. 
Joseph Patterson, publisher of the 
New York Daily News. A $1,000 
“What’s in a name?” contest is being 
conducted to select a title even 
though the paper is he staffed and 
ready to go. 





From Editor & Publisher 
August 10, 1940 
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Says the news media are being ‘hoodwinked’ 


The nation’s economy is now being 
affected by EPA scare tactics and the 
push toward many unnecessary 
“reforms.” Case in point: William 
Reilly, EPA administrator, told Con- 
gress in April that air pollution is 
“causing 50,000 premature deaths per 
year.” There was absolutely no sup- 
porting epidemiological study; that 
figure has never appeared in any sci- 
entific literature. Congress was mis- 
led. 

Where are the old instincts that lead 
to journalistic truths? Why are we so 
eager to be hoodwinked by environ- 
mental zealots who may be feeding us 
something more unpalatable than 








food additives? 

The news media in general are fall- 
ing down on the job. In the words of a 
journalist we should strive to emu- 
late, Paul Harvey, we “are allowing 
scaremongering officials to lead us to 
pour more and more millions into 
dealing with smaller and smaller 
risks.” 

Think about it. The news media are 
being used. It is not the first time, but 
it may be the most memorable. 


TEDDYE STEPHAN 


(Stephan is news editor of the Fort 
Stockton [Texas] Pioneer.) 


Look in your own back yard 


Mark Fitzgerald’s article about 
news coverage of the controversial 
PGA Tournament at Shoal Creek Golf 
Club (E&P, July 14) is the most 
unbiased story I’ve read about the 
issue. 

His article gave a local newspaper 
here the credit it is due for bringing to 
the surface the issue of racial exclu- 
sion at most local country clubs. It 
was a series of stories in the Birming- 
ham (Ala.) Post-Herald that has now 
prompted local white and black lead- 
ers to discuss how to end such prac- 





tices. I doubt if such committees are 
at work in many cities, particularly 
Pittsburgh, where the local editor said 
he wouldn’t send a reporter to cover 
the golf tournament. 

In recent years, Alabama newspa- 
pers have focused attention on a num- 
ber of tough subjects that have prod- 
ded the consciences of state and com- 
munity leaders enough to take correc- 
tive action. That is encouraging. That 
is the most important role a newspa- 
per can play. 

(Continued on page 37) 














YOU'RE IN THE DRIVER'S 
SEAT witht BOB SIKORSKY 


Offer your readers these 
features by America's 
leading auto columnist, 
award-winning auto expert 
and best-selling author: 


™ DRIVE IT FOREVER, 
the most readable and 
practical car-maintenance 
column you'll find, with art. 





if 
RIDIN' IN STYLE, 
the definitive test-drive 
column, with art. 


For details on these weekly columns call 
Connie White at The New York Times syndicate: 
(213) 785-9613 or 800-972-3550. 











On June 16, 1990, The Tampa Tribune, using advanced TKS presses, became the first newspaper to 
be awarded First Place in all categories of the annual TKS Quality Competition. 
First in process color printing, first in spot color printing and first in black and white printing recognizes 
The Tampa Tribune as the leader among the best-printed newspapers in the United States. 

The people of The Tampa Tribune began guiding the newspaper's TKS presses to their maximum 
potential from installation in 1986, refining them with individual experience and craftsmanship, and 
eventually moving beyond all original expectations. 

Four years of forging a product that sets new industry standards has made The Tampa Tribune the 
fastest-growing newspaper in the state of Florida. 


The Tampa Tribune 


West Central Florida's Metropolitan Newspaper 
A Media General Newspaper 
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Legislative defense 


California publishers save sales tax exemption, 
then defend open meetings notification requirements 


By M.L.Stein 


California publishers managed to 
fight off a legislative move to lift the 
sales tax exemption for newspapers, 
but lawmakers bounced back with a 
bill to weaken the open méetings act. 

A Senate-approved bill to impose a 
newspaper sales tax (E&P, July 28, P. 
14) died after a meeting between 
Republican and Democratic legisla- 
tive leaders and Gov. George Deuk- 
mejian. 

The bill, formerly proposed as part 
of the state budget package, had ran 
into stiff opposition from Asssembly 
Democrats. 

However, Senate Minority Leader 
Ken Maddy, who had initiated the bill 
to drop newspapers from the sales tax 
exemption list, vowed to bring it up 
again next year. 

The San Jose Mercury News 
quoted Maddy as saying, tongue-in- 
cheek, that other lawmakers failed to 
get behind the sales tax plan out of 
their “deep admiration and respect 
for the publishers.” 

Assembly Speaker Willie Brown 
was more direct, declaring the plan 
failed solely due to “fear” of the press 
by legislators. 

The California Newspaper Pub- 
lishers Association, which had urged 
members to lobby against the sales 
tax, sounded another alarm over a bill 
affecting open mectings. 

As part of a budget compromise 
worked out by lawmakers, local agen- 
cies subject to the Ralph M. Brown 
Open Meetings Act will not be 
required to post meeting agendas for 
the rest of the fiscal year. 

CNPA general manager and gen- 
eral counsel Mike Dorais said it was 
possible that, under the new law, city 
councils and other bodies may no 
longer be required to provide time for 
public input or discuss agenda items 
before a meeting. 





The new measure was inserted into 
the budget as one of several “trailer” 
bills involving a list of state-mandated 
programs, which will be temporarily 
suspended until the end of June 1991. 

California’s Constitution requires 
that the state pick up the cost of cer- 
tain programs it requires local agen- 
cies to provide, including the posting 
of meeting notices. 

Proponents of the measure claim 
the state will save $2 million a year by 
suspending funds for posting agen- 
das. 





sion on mandates, the new posting 
legislation actually suspends the 
entire Connelly Bill. 

However, Dorais noted that local 
bodies may elect to continue posting 
advance notice of meetings and 
absorb the cost. 

CNPA is suggesting that members 
ask their local governments if they 
will continue posting agendas, how 
much it will cost, and whether the 
agencies will still permit public input 
and not limit discussion to agenda 
items. 





CFAC executive director Terry Francke said, 
“Whatever happens now, the scenario has been 
written for other fiscal freedom of information 


repeals.” 





Dorais scoffed at the figure, term- 
ing it “smoke-and-mirror” budget- 
ing. 

“The state has never posted that 
much money for posting meeting 
notices,” he told E&P. “It costs very 
little to put up a notice.” 

Dorais said CNPA has learned that 
no local agency has ever been reim- 
bursed by the state for the cost of 
posting an agenda, and only one, the 
city of Los Angeles, has ever filed for 
reimbursement, a claim for $12,000. 

The Brown Act requires local leg- 
islative agencies to post an agenda, 
with a brief description of each item to 
be discussed, 72 hours in advance of a 
regularly scheduled meeting. 

The provision, called the Connelly 
Bill for its author, Lloyd Connelly (D- 
Sacramento) was added to the Brown 
Act in 1985 after the Los Angeles City 
Council gave itself a 10% pay hike 
without public notice. 

Dorais said that, according to Bob 
Eich, chairman of the state commis- 





CNPA also sought to offset the 
posting bili by backing a Senate mea- 
sure that would order a standard state 
reimbursement from the general fund 
for successful local government 
claims. 

The new bill also aroused the con- 
cern of Robert Ingle, president of the 
California First Amendment Coali- 
tion (CFAC) and executive editor of 
the Mercury News, who wrote to all 
state legislators urging “immediate 
restoration” of the repealed open 
meetings provisions. 

CFAC executive director Terry 
Francke said, “Whatever happens 
now, the scenario has been written for 
other fiscal freedom of information 
repeals. 

“The abiding implication is that 
other open government guarantees, 
conspicuously including those calling 
for ready inspection of official docu- 
ments under the California Public 
Records Act, could just as easily be 
canceled,” he warned. 














By Bill Kirtz 


There are major and damaging dif- 
ferences between the ways the press 
covers whites and minorities, jour- 
nalists, politicians and researchers 
agreed at a recent Harvard confer- 
ence. 

“There’s a very frightening gap in 
white-black perceptions,” said 
Michael Oreskes, national political 
correspondent for the New York 
Times. “The media are in no way 
immune from the gaps and flaws in 
this society, and the perception gap is 
a serious barrier to continued prog- 
ress.” 

As evidence of the perception gap, 
Oreskes cited a poll showing that two- 
thirds of whites thought David Din- 
kins’ New York City mayoral cam- 
paign was being covered fairly, while 
two-thirds of blacks thought it was 
being covered unfairly. 

Civil rights leader Julian Bond said 
politicians and journalists are right to 
suspect each other, and that a succes- 
sion of black politicians has unfairly 
blamed racism for negative coverage. 

He added that “black reporters are 
as capable of racism as anyone else,” 
but, he said, the press should be less 
arrogant and cynical toward politi- 
cians. 

Bond also saw a double standard in 
reporting on speaking fees received 





(Kirtz is on the journalism faculty at 
Northeastern University.) 


In its 18 years, the Chicago 
Reporter has aggressively reported 
on minority representation in a range 
of businesses, including the newspa- 
per industry. 

Now its small staff, already half- 
minority, will be gaining experienced 
minority journalists for the next three 
years under a $124,200 grant from the 
Robert R. McCormick Charitable Trust. 

Under the Minority Fellowship in 
Urban Journalism, a minority jour- 
nalist will work for a year as a full- 
time general assignment reporter at 
the monthly newspaper. 

At the same time, postgraduate 
course work will be available through 











Covering minorities 


Panel offers ideas on closing “perception gap” 


by politicians, but not those received 
by journalists. 

Bond believes that the press is 
often discriminatory because “young 
journalists don’t understand the 
national legacy of racism. The main- 
stream media must be made to 
enforce” equal-opportunity hiring 
laws, he declared. 

Democratic Congressman Alan 
Wheat of Missouri declared that 
media identification of a “new breed” 





She called minority coverage 
nonexistent or negative, without posi- 
tive, counterbalancing words. 

“The press still has a long way to go 
in eliminating racial bias, and an even 
longer way to go when treating the 
black poor,” Williams said. 

The closer blacks get to white ste- 
reotypes, she said, the more positive 
coverage they get. Much was made of 
Dinkins working his way up and of 
Gray as third-generation middle 





“The press still has a long way to go in eliminating 
racial bias, and an even longer way to go when 
treating the black poor,” Williams said. 





of black politician is a new stereotype 
suggesting that older black politicians 
were not very smart. 

However, he added that since a 
candidate’s credibility depends on the 
press, he was “very happy” to get 
undue media coverage because of his 
color. 

Linda Williams of Washington’s 
Joint Center for Political Studies 
researched press coverage of the 
Dinkins campaign, Pennsylvania 
Democrat William Gray’s rise in Con- 
gress, and the Stuart murder case in 
Boston. She concluded that minori- 
ties are either ignored or portrayed as 
“them, who have or cause problems 
for us.” 


Chicago Reporter gets fellowship for minorities 


Northwestern University’s Medill 
School of Journalism. 

Chicago Reporter editor Laura 
Washington said the fellowship will 
give added weight to the paper’s 
coverage of the role minorities play in 
newspapers and elsewhere. 

“We can’t very well stand there 
and criticize other publications if 
we’re not aggressive in our own com- 
mitment to minority journalism,” 
Washington said. 

The Reporter has been an impor- 
tant training ground for minority 
reporters. 

For example, Washington herself 
started there as a reporter and was 








class, she said, with both portrayed as 
“good, non-threatening black politi- 
cians” who differ little from whites. 

Williams said that overreliance on 
anonymous official sources, often the 
police, increases black mistrust of the 
media. 

“The press needs more sensitive 
black journalists,” and could get 
more in-depth knowledge of the 
minority community by opening 
neighborhood bureaus, she asserted. 

Her observations provided the 
focus for the two-day conference, 
which brought black political leaders 
to Harvard to share their personal 
views in workshop sessions. 

(Continued on page 25) 


deputy press secretary to Chicago 
Mayor Harold Washington and a 
member of the investigative reporting 
team at the local CBS tv affiliate 
before taking the editor’s post last 
year. 

The Reporter has attracted national 
attention for its investigative articles 
on urban and minority issues, includ- 
ing its analysis of minority comic 
pages characters (E&P, Aug. 5, 1989). 

Candidates interested in the fellow- 
ship should send a résumé and five 
clips to Washington at the Chicago 
Reporter, 332 S. Michigan Ave., Chi- 
cago, Ill. 60603. The telephone num- 
ber is (312) 427-4830. 
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By Mark Fitzgerald 


Hard though it may be to believe in 
1990, sending a female reporter into a 
professional ball team’s locker room 
can still stir up controversy. 

Consider what happened the cther 
day when Jennifer Frey, a sports 
writer interning at the Detroit Free 
Press, went into the Detroit Tiger’s 
locker room to interview pitcher Jack 
Morris. 

Morris turned down the interview 
with a sexual comment, and his con- 
duct was excused by Tigers president 
Bo Schembechler in an abusive letter 
to Free Press publisher Neal Shine in 
which Schembechler suggested 
reporter Frey was a voyeur. 

“In nearly 40 years of dealing with 
letters that have been gratuitous and 
insulting,” Shine wrote in his weekly 
column, “I can honestly say none of 
them ever came from a person who 
was president of anything, including a 

major sports franchise.” 

“It was stunning,“ said Free Press 
sports editor Dave Robinson. 

“I mean, I’m not stunned that Jack 
Morris is a pig, but Bo’s response was 
amazing,” he said. 

The trouble started in mid-July 
when Frey, a 22-year-old Harvard 
graduate interning at the paper, was 
assigned to interview Tigers catcher 
Mike Heath for a profile and to talk to 
Morris and pitcher Frank Tanana for 
their reaction to a recent court ruling 
on collusion by baseball owners. 

According to Shine’s account, Frey 
had arranged to meet Heath in the 
dugout, and when he was late, she 
went to the locker room to find him. 

She found Morris, who was dress- 
ing for the game and wearing long 
underwear. 

“Before she could ask the first 
question, Morris said: ‘I don’t talk to 
people when I’m naked, especially 
women, unless they’re on top of me or 
I’m on top of them,’ ” Shine wrote. 

Frey left the locker room. 

Shine said he wrote Schembechler 
that though he. “understood the spe- 
cial camaraderie of sports locker 
rooms...I believed that the 
remarks of Jack Morris exceeded the 
limits of good taste.” 

Schembechler, revered in the state 
for his years as the University 
of Michigan football coach, did not 





OS, HES FINALLY OUT THE | 


Detroit Free Press 
publisher Neil Shine 


apologize. 

“Dear Mr. Shine,” he wrote. “Jack 
Morris’ remarks were out of line 
but predictable. 

“(Tigers publicist) Dan Ewald 
called your sports editor, Dave 
Robinson, just prior to the incident to 
caution him of a potentially volatile 
situation. After your intern watched 
men from 20 to 65 years of age 





Locker room incident 


Schembechler blasts Detroit Free Press 
over female reporter in Detroit Tigers locker room 


job description. Since you most likely 
never competed in the athletic arena, 
understanding the sanctity and privacy 
of the locker room is impossible.” 

Sports editor Robinson said he was 
amused by the constant reference to 
Frey as an intern. 

“She has been a reporter for seven 
years. She has covered NCAA 
championships. She’s a very, very 
good reporter...We’ ve given her good 
assignments just because she can do 
them,” he said. 

Frey was named the newspaper’s 
intern of the year in late July. 

Robinson said the idea that Frey 
was simply hanging around the locker 
room doing nothing makes no sense 
given her work habits. 

“Jennifer Frey never wasted five 
minutes in her life,” he said. 

Part of the problem, Robinson said, 
is that the Tigers have no woman 
sportswriter on their beat. 

By contrast, there are female beat 
reporters covering Detroit’s Piston 
basketball and Red Wings hockey 
teams. They do not encounter any 
locker room problems, Robinson said. 

At the same time, the Tigers have 
had problems in recent years with 
male Free Press reporters as weil. 

There was the famous incident in 
1988 when relief pitcher Willie Her- 





“In nearly 40 years of dealing with letters that have 
been gratuitous and insulting,” Shine wrote in his 
weekly column, “I can honestly say none of them ever 
came from a person who was president of anything, 
including a major sports franchise.” 








undress and dress for more than half 
an hour without asking questions, 
Dan was concerned. 


“Your sports editor’s lack of com- 
mon sense in sending a female college 
intern in a men’s clubhouse caused 
the problem. 

“T really wouldn’t doubt that the 
whole thing was a scam orchestrated 
by your people to create a story. 

“I can’t speak for [Tigers and 
Domino’s Pizza owner] Tom Mon- 
aghan, but rest assured no female 
member of my family would be inside a 
man’s locker room regardless of their 





nandez poured a pitcher of water over 
the head of then-sports columnist 
Mitch Albom. 

This season, Robinson said, man- 
ager Sparky Anderson “tore out after 
our beat writer [John Lowe] on tv, for 
a ‘Notes’ item...a five-inch news item.” 

The day after the Frey incident, 
which was covered by the Associated 
Press and which the Free Press itself 
noted in a brief inside item, Jack Mor- 
ris unloaded abuse on another Free 
Press reporter, Gene Guidi. 

“That was not sexist, just profan- 
ity,” Robinson said. 
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By Mark Fitzgerald 


Despite severe buffets from 
defecting advertisers and burgeoning 
new competition, the top executive at 
the Detroit joint operating agency 
says it has not given up on the possi- 
bility the JOA will turn a profit in its 
first full year. 

Where once the business merger 
between Gannett’s Detroit News and 
Knight-Ridder’s Detroit Free Press 
seemed like a virtual license to print 
money, the JOA has stumbled in its 
first nine months of operation. 

From its start, when the U.S. 
Supreme Court gave the JOA the go- 
ahead with a tie vote last Nov. 13, the 
merged business operation angered 
advertisers with big rate increases. 

The new rates came as a shock toa 
market that had become used to the 
low ad and circulation rates that 
resulted from the vicious newspaper 
war between the News and Free Press. 

Suburban newspapers added Sun- 
day editions and aggressively courted 
traditonal News and Free Press 
advertisers. 

In May, the Detroit Auto Dealers 
Association launched its own adver- 
tising vehicle to circumvent JOA ad 
rates that dealers say are 50% higher 
than before the merger. 

The weekly Auto Dealer Direct Car 





Detroit JOA limps from starting line 
Despite ad setbacks, profitable first year still possible 


& Truck Marketplace, mailed free to 
1.4 million homes, claimed $1 million 
in ad sales in its first month. 

More damaging was the decision of 
a long-time advertising pillar, Farm- 
er Jack grocery stores, to pull tempo- 
rarily its schedule of weekly ad sec- 
tions in order to test a direct mail 
campaign with Advo Systems. 

If Farmer Jack decides to drop out 
of the newspapers permanently, it 
will mean a $4 million revenue loss, 
officials of the newspaper have indi- 





As recently as last November, the 
newspaper agency indicated that it 
expected a small profit this year, with 
earnings of $20 million to $30 million 
in 1991. Annual profits were pre- 
dicted to grow to between $75 million 
and $100 million in the JOA’s fifth 
year. 

However, DNA president Joseph 
M. Ungaro said in an interview that, 
despite the apparent setbacks, the 
JOA is still “on target” to break even 
for this year. 





In May, the Detroit Auto Dealers Association 
launched its own advertising vehicle to circumvent 
JOA ad rates that dealers say are 50% higher than 


before the merger. 








cated. 

In its earnings report for the second 
quarter of 1990, Gannett said run-of- 
press advertising had declined 7% in 
Detroit, contributing to the chain’s 
first year-to-year quarterly drop in 
earnings since going public in 1967. 

The announcement was a far cry 
from the $5 million earning for 1990 
that Gannett and Knight-Ridder pre- 
dicted for the JOA back in early 1989. 





For example, Ungaro said automo- 
tive linage was rebounding despite the 
competition from the auto dealers’ 
Marketplace. 

“We don’t think it’s working,” he 
said. “We think we’re the automotive 
leader in the Detroit market.” 

Indeed, shortly after Ungaro’s 
comments, the Detroit Auto Dealers 
Association said it was scaling back 
Marketplace, at least temporarily. 





By Debra Gersh 


United Press International has 
begun carrying reports from 
Washington, D.C.-based States 
News Service on a trial basis. 

According to a Wire Service Guild 
notice, the move would move four 
UPI regional reporter positions from 
the capital. 

In addition, the wire service has 
laid off about a dozen employees, 
some of whom were probationary 
reporters. 

A message to state and regional 
editors Aug. 2 stated, “UPI is now 
carrying Washington reports from 
States News Service. At midafter- 
noon yesterday, SNS copy began 
moving on all high-speed data circuits 
and was being received by some of 
our newspaper subscribers.” 








UPI picks up States News, drops staff 


According to UPI spokesman Milt 
Capps, the message was sent to some 
newspapers on an experimental basis. 


Capps declined to comment on how 
many newspapers or what regions 
received the SNS reports, but he said 
UPI hopes to complete its evaluation 
soon. 


While there has been no final agree- 
ment with SNS, Capps said, an agree- 
ment “might have an impact on staff- 
ing.” 

Some UPI staffers have questioned 
the deal with States, charging that the 
wire service is diluting the quality of 
its reports and is becoming more of a 
supplemental service. 

Capps, however, said that all news 
moving over the wire would be super- 
vised by UPI editors, with UPI main- 
taining absolute control. 





In another action, about 12 employ- 
ees were laid off prior to the expira- 
tion of their six-month probationary 
periods. They reportedly will collect 
no benefits, except for receiving two 
weeks’ notice or two weeks’ pay in 
lieu of notice. 

A Guild bulletin mentioned 
“reports from bureaus around the 
country that widespread layoffs were 
imminent” and said the union was 
meeting with UPI. 

UPI refused comment on the Guild 
statements. 

Guild president Kevin Keane told 
E&P he had heard of about a dozen 
layoffs, although he did not know the 
reasons. 

“A shrinking UPI is of concern to 
us,” Keane said, noting that fewer: 
people doing more work can affect the 
quality of the report. 
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By Mark Fitzgerald 


Here’s another case for the 
“They're Blaming the Press for 
Everything Now” file: 

An elderly, apparently befuddled, 
witness testifying at the trial of a 
woman accused in an Aurora, Colo., 
murder was asked if she saw the killer 
in the courtroom. 

The witness turned and pointed — 
at Rocky Mountain News court 
reporter Marilys Duran. 

“I was just dumbfounded,” Duran 
said in a News article about the inci- 
dent. 


Veteran baseball Q&A columnist 
Red Foley has exercised his free 
agency and switched teams. 

Foley has been writing his “Ask 
Red” column for about 20 years, the 
past eight or so on a free-lance basis, 
for the New York Daily News. 

In late July, he traded himself to the 
New York Post. 

Foley said the News told him sev- 
eral weeks earlier that it was cutting 
its use of free-lancers in order to hold 
costs down. 

Foley, who said he had no written 
contract with the News, nor does he 








The witness, Mildred Goble, 
changed her testimony after taking a 
closer look at Duran and the real 
accused, Christina Acker. 


It is not, Duran said, as if she looks 
all that much like the accused mur- 
derer. 

“We have the same style hair, but 
Christina Acker’s hair is almost 
black, and she’s probably six inches 
shorter than me,” Duran said. 


Prosecutors and Acker’s defense 
attorney disagreed over whether the 
wrong identification would have any 
affect on the trial. 


have one with the Post, spoke with 
Post sports editor Bob Decker, who 
also was formerly with the News, 
about picking up the column. 

“So now I’m doing it weekly for the 
Post,” Foley said. 

Foley began his career with the 
Daily News in 1947 as a copyboy. He 
said he misses covering baseball on a 
daily basis, as he did for years, but he 
still works regularly as a scorer for the 
American and National Leagues. 

“Ask Red” began about 20 years 
ago when Foley answered readers’ 
letters seeking information from 








Witness identifies reporter as killer, then recants 


It did, however, have an affect on 
Duran — the judge ordered her not to 
attend the trial because she was a 
potential witness. That ended her 
coverage for the News. 

Duran was reported to have gone 
on vacation and could not be reached 
for comment. 

However, Mark Brown, who wrote 
the News’ story on the incident, did 
ask the key question: Where was 
Duran on the night in question? 

“I haven’t the slightest idea,” she 
told the paper. “That was a long time 
ago.” 


Sports columnist Red Foley changes teams 


sportswriters and columnists. It 
developed into a weekly feature. At 
the column’s peak and in the early 
70s, Foley said he received as many 
as 100 letters a week. 

Around 1978-79 the News 
“changed drastically,” bringing in a 
new management team. Foley accept- 
ed a buyout shortly thereafter, and 
had been doing the column free-lance 
for the News since about 1982. 

“I don’t miss the News,” he said. 
“It isn’t the same people I grew up 
with down there.” 

— Debra Gersh 





IN BRIEF 








News asks court 
to halt inquiry 


The New York Daily News has 
asked a federal court in Manhattan to 
stop a state Board of Inquiry from 
investigating its labor negotiations 
with 10 unions. 

The News asked the court for a 
temporary restraining order to hold 
off the inquiry until the court decides 
whether to dissolve the board. 

Judge Kenneth Conboy did not 
issue the order, but scheduled a hear- 
ing for Aug. 10. The state has agreed 
to postpone its inquiry until Aug. 13. 

The three-person board, which had 
been sought by the unions, was 
named by state labor commissioner 
Thomas Harnett. It would have full 
subpoena powers and 60 days to issue 
a non-binding recommendation. 








The News is seeking massive con- 
cessions from the unions in order to 
gain “management control” and 
reverse what it says is over $100 mil- 
lions in losses over 10 years. The 
unions have been working without 
contracts since April 1. 

The News had earlier condemned 
the panel in an editorial as “com- 
pletely unjustified” and a “cynical 
political move” by Gov. Mario 
Cuomo, whom it accused of currying 
favor with labor for his presidential 
aspirations. 


Columnist pleads 
guilty in drug 
possession rap 


Former Rocky Mountain News 
sports columnist Teri Thompson 





pleaded guilty to a felony drug posses- 
sion charge on July 23, but because of 
a plea bargain, the first-time drug 
offender will likely get probation. 

Thompson, 37, who now writes for 
the weekly newspaper Westword, 
pleaded guilty to a charge of posses- 
sion of a form of cocaine, a reduction 
from cocaine possession. 

She was arrested Jan. 31 ina raid at 
the home of a former guest handicap- 
per for her column, John Dziki. Police 
said they found 4.67 grams of cocaine 
in Thompson’s purse and 40 grams in 
the house. 


Price hike 


Citing increases in the minimum 
wage ana higher newsprint prices, the 
Bristol (Tenn.) Herald Courier is 
raising subscription rates for the first 
time since 1985. 
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More hard times 


Public newspaper companies continue to report profit declines 
for second quarter as economy and advertising remain weak 


Compiled by George Garneau 


The second quarter of 1990 broke a charmed spell of 22 
years of increasing quarterly profits for Gannett Co. 
Inc. — and other publicly owned newspaper companies 
fared little better. 


Quarterly profits declined from a year earlier at Gannett 
and at most publicly traded newspaper companies as 
advertising continued to slump. Nor was the outlook 
encouraging for the rest of 1990. 

Cost containment and stock buybacks were continuing 
strategies at several companies. 


Affiliated Publications 


Affiliated Publications Inc., publishers of the Boston 
Globe, reported income from continuing operations 
dropped 41% to $7.3 million, or 18¢ a share, for the second 
quarter of 1990, from $12.4, or 18¢ a share, a year earlier. 

Revenues for the quarter fell to $132 million, from $138 
million in second-quarter 1989. 

But net income for the quarter rose 69% to $7.3 million, 
or ll¢ a share, from $4.3 million, or 6¢ a share, a year 
earlier, when $8 million in losses from McCaw Cellular 
Communications Inc. were charged. 

The company blamed lower ad volume from a weak 
economy and start-up costs from its BPI Communications 
Inc. broadcast monitoring service. 

Newspaper revenues fell 4% to $106 million, and oper- 
ating income fell 25% to $16.7 million. Specialty publish- 
ing income plunged 98% during the quarter compared to a 
year before, from $1 million to $20,000. 


A.H. Belo 


A.H. Belo Corp., publishers of the Dallas Morning 
News, reported net profits slipped 12% to $8.5 million for 
the second quarter of 1990 compared with a year earlier, as 
revenues increased 4.6% to $114 million. 

Belo blamed decline on the cost of successfully defend- 
ing itself from a lawsuit filed by the Dallas Times Herald 
over syndication rights. 

The suit lowered profits 10¢ a share, Belo said, dropping 
per-share earnings for the period to 45¢ from 48¢ a year 
ago. 

“While legal expenses for the trial masked true second- 
quarter results, normal operating earnings were strong and 
we continue to be optimistic about growth prospects over 
the longer term, based on the continuing economic recov- 
ery in our primary markets,” said Belo chairman and chief 
executive Robert W. Decherd. 

Revenues from newspapers rose 4.9% to $62.9 million, 
mainly on growth in Morning News advertising. 

Broadcasting revenues rose proportionately, to $51 
million. 

The quarter dropped six-month net earnings to $11.3 
million, compared with $12 million a year ago, while per- 
share earnings were stable at 59¢. 





Capital Cities/ABC 

Capital Cities/ABC Inc. reported net income rose 1% 
for the second quarter of 1990 to $142.3 million, and 
earnings per share rose 5% to $8.19, from $7.83, from the 
comparable period last year. 

Net revenues increased 11% for the quarter to $1.3 
billion on 12% higher broadcast revenues. Publishing 
revenues grew 7%, compared with second-quarter 1989, 
mostly as a result of. acquisitions. 

Operating income grew 2% to $270 million, compared 
with a year ago. Publishing earnings increased 10% as all 
segments gained. Video earnings dropped because of a $20 
million investment by ESPN in major league baseball 
coverage. 

The results pushed six-month earnings to $248 million, 
12% over last year. 

The New York-based media company said relatively 
flat advertising in early 1990 could continue and may 
reduce third-quarter earnings. 


Cowles Media 

Cowles Media Co. of Minneapolis, Minn., reported its 
first-quarter net earnings plunged 35% to $3.3 million, or 
$1.45 a share, from $5.1 million, or $2.02 a share, a year 
earlier. 

Revenue fell to $79.7 million, in its fiscal first quarter, 
ended June 30, from $85.3 million a year earlier, in part 
because first-quarter 1989 included revenue from the sale 
in March 1990 of the Great Falls (Mont.) Tribune and 
Rapid City (S.D.) Journal. Otherwise, revenues were 
equal. 

Lower ad volume at the Star Tribune: Newspaper of the 
Twin Cities (Minneapolis-St. Paul) was offset by higher 
revenues from magazines, the company said. 

Operating profits fell to $7.4 million for the quarter, 
from $11.9 million a year before, and operating cash flow 
fell to $13.4 million in the quarter, from $17.6 million a year 
earlier. 


Dow Jones & Co. 

Dow Jones & Co. Inc. reported second-quarter net 
income tumbled 27.9% from a year earlier. 

Quarterly net profit was $34.8 million, or 35¢ a share, 
compared with $48.3 million, or 48¢ a share, last year. 

The acquisition of Telerate Inc. in January pushed net 
earnings down 12¢ a share compared with second-quarter 
1989. 

Operating income for the period fell 31%, to $71 million, 
on slightly higher revenue of $442 million. 

Operating income from the Wall Street Journal, Bar- 
ron’s magazine and other business publications rose 7.5% 
on revenues marginally higher. 

Ad linage in the Journal declined 8.7% for the quarter, 
pushing six-month linage down 6.4%, compared with a 
year earlier. 
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Information services, including Telerate, reported 2.7% 
higher revenues, to $179 million, but operating income 
declined 53%, to $27 million, because of start-up costs for a 
new trading service and financial retrenchment through- 
out North America. 

The Ottaway Newspapers group reported second-quar- 
ter operating income fell 15% on 1.9% lower revenues. Ad 
linage at the 23 dailies fell 7.7%, pushing six-month linage 
8% below a year before. 

The results brought six-month net income to $59 mil- 
lion, or 59¢ a share, compared with $248 million, or $2.47 a 
share, for first-half 1989, which included a one-time gain of 
$164 million. Excluding the gain, first-half 1990 earnings 
declined 29%. 

First-half 1990 publishing revenues rose 1.8%, with 
operating income up 12%. 


Gannett Co. 


Gannett Co. Inc., breaking an unprecedented 22-year 
streak, posted a decline in profits in second-quarter 1990, 
compared with a year earlier, after chalking up 90 conse- 
cutive quarterly increases since it went public in 1967. 

Arlington, Va.-based Gannett still reported net income 
of $105 million, or 66¢ a share, but that was 6% below the 
$112 million, or 70¢ a share, reported in second-quarter 
1989. 

Revenues slipped 1% to $894 million and operating 
income declined 10% to $193 million for the period, com- 
pared with a year before. 

Gannett attributed the declines to restructuring in the 
retail business and a deteriorating consumer economy. 
Normal business cycles have been exaggerated by bank- 
ruptcies and consolidations among major department 
store advertisers, Gannett said. 

Revenues from its 83 daily and 54 non-daily newspapers 
slid 4% in the quarter as run-of-press linage fell 7%. Retail 


and classified linage dropped at most of its papers. 

At Gannett’s flagship, USA Today, ad pages slipped to 
929, from 1,054 in last year’s second quarter, dragging ad 
pages for the first six months of 1990 down by 9%, to 1,780. 
Rate increases pulled six-month ad revenue up almost 3%. 

Revenues from outdoor advertising gained 6%. 


Knight-Ridder 

Knight Ridder Inc. reported net earnings nosedived 
64% to $44.6 million in second-quarter 1989, compared 
with a year earlier when net income of $126 million 
included per-share gains of 58¢ from the sale of the 
Pasadena (Calif.) Star-News and $1.09 from the sale of 
discontinued television operations. 

Income from continuing operations rose 14% to $44.6 
million in the second quarter of 1990, compared with a 
year earlier. 

Operating profit for second-quarter 1990 fell 2.3% to $88 
million on revenue 2.3% higher. 

Revenue from newspapers, including the Philadelphia 
Inquirer and Miami Herald, rose 0.5% to $513 million, and 
operating profit rose similarly, to $95 million. 

Business information services reported operating prof- 
its grew 28% to $3.5 million on revenue 15% higher than a 
year earlier. 

Chief financial officer Robert F. Singleton said retail 
and general ad revenue increased marginally and classified 
declined slightly. 

He attributed the earnings increase to lower interest 
charges; expense controls; lower newsprint costs; 
improvements from the joint operating agreement in 
Detroit, where it lost $17 million last year and hopes to 
break even this year; and better results from Dialog, which 
boosted clients by 20% in a year, and other business 
information services, including the Journal of Commerce. 





Singleton expected newspaper ad revenue would con- 
tinue soft in coming months but said the Miami-based 
company was “well positioned” to improve profits for the 
year. 

The quarter dropped six-month 1990 net income to $70 
million, from $147 million last year, as per-share net 
income dropped to $1.37, from $2.82. 


Lee Enterprises 


Lee Enterprises Inc. reported profits held steady at $11 
million, or 46¢ a share, in its fiscal third quarter, ended 
June 30. 

In the period a year earlier it reported slightly higher net 
income but per-share earnings of 45¢. 

Quarterly revenues increased 8.8% to $75 million. 

The results brought the Davenport, lowa-based com- 
pany’s nine-month earnings to $27 million, or $1.13 a 
share, compared with $28 million, or $1.14 a share, a year 
earlier on revenues up 4.7% to $211 million. 


The Rapid City (S.D.) Journal entered the balance 
sheets April 1, bringing Lee’s holdings to 19 dailies, 
numerous non-dailies and five television stations. It was 
scheduled to buy Nippon Paint Co.’s share of NAPP 
Systems Inc. in July. 


McClatchy Newspapers 


McClatchy Newspapers Inc. reported second-quarter 
earnings dropped 22% to $7.8 million, or 27¢ a share, 
compared with $10 million, or 35¢ a share, a year earlier. 

The Sacramento, Calif.-based company cited start-up 
losses from its share in a newsprint mill, costs of acquiring 
six South Carolina papers and higher taxes. 


Excluding the mill and acquisitions, earnings for the 
quarter were flat at 34¢ a share, compared with the pe- 
riod last year. Added taxes lowered per-share earnings 2¢. 

Quarterly revenue rose 10% to $108 million. Ad revenue 
increased 10% to $86 million, and circulation revenue rose 
13% to $18 million. Not counting the South Carolina 
additions, revenue grew 6% to $103 million. 

Operating income from 11 daily and eight non-daily 
papers grew less than $1 million to $17.1 million for the 
quarter, and operating cash flow (operating income plus 
amortization and depreciation) grew 9.3% to $24.8 million, 
compared with the quarter in 1989. 

Daily circulation at papers in the West grew 3.2%, 4.2% 
Sunday, during the period. 

“Compared to the industry, we’re somewhat optimistic 
about our newspapers’ performance for the remainder of 
the year,” said Erwin Potts, chief executive officer. He 
promised continued emphasis on holding costs down. 

Quarterly results dropped McClatchy’s six-month 
earnings to $10.1 million, or 36¢ a share, from $14.8 
million, or 52¢ a share for the first half of 1989, despite 
revenue increasing 10% to $203 million. 


Media General 

Media General Inc. reported second-quarter 1990 net 
income rose to $12.4 million, or 48¢ a share, from $6.1 
million, or 23¢ a share, a year earlier. 

The increase came mainly from a $6.4 million after-tax 
gain from the sale of the Golden West/Highlander weeklies 
on the West Coast and from the receipt of overdue royal- 
ties from a Mexican newsprint mill. 

Revenues for the Richmond, Va.-based publisher of the 
Richmond Newspapers and Tampa (Fla.) Tribune, rose to 
$158 million, from $150 million. 


(Continued on next page) 
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Excluding the one-time gains, newspaper revenues and 


economy. 

Weak classified linage and a shift to preprinted ads in 
Richmond offset circulation increases. The Tampa Tri- 
bune lost department store advertising but gained circula- 
tion: The Winston-Salem (N.C.) Journal gained daily and 
Sunday circulation but declining classified linage hurt 
revenue and earnings, the company said. 

Media General chairman J. Stewart Bryan III expected 
advertising to remain “troublesome” through 1990. 


Multimedia 

Net profits at Multimedia Inc. declined 10% in second- 
quarter 199@ as revenue and operating profits improved 
slightly. 

Net earnings for the period fell to $9.6 million, or 77¢ a 
share, from $10.7 million, or 87¢ a share, last year. The 
results included a loss from debt refinancing of $3 million, 
25¢ a share, without which net earnings would have 
increased 17% to $12.6 million. 

Newspaper revenues fell 1% in the quarter to $34.6 
million. The drop was attributed to sluggish retail and auto 
advertising. 

Broadcast revenues dropped 3.6% to $38 million. Cable 
revenues grew 8% to $29.5 million and entertainment 
revenue grew 12.6% to $21 million. 

Operating cash flow grew 4.1% to $54 million, from the 
quarter last year. 

Based in Greenville, S.C., Multimedia publishes 13 
daily and 49 non-daily papers. 


Park Communications 


Park Communications Inc. of Ithaca, N.Y., reported 
net income rose 1% in second-quarter 1990 to $5.8 million, 
and per-share earnings held steady at 28¢, compared with 
last year. 

Revenues dropped slightly to $42.7 million, and operat- 
ing cash flow edged up to $9.3 million for the quarter, 
compared with a year ago. 

The results held six-month earnings at $8.6 million and 
42¢ a share, the same as a year earlier. 

Chairman and chief executive Roy H. Park attributed 
the earnings increase to tight control of expenses. The 
company publishes 41 daily papers and operates 19 radio 
and seven television stations. 


Pulitzer Publishing 

Pulitzer Publishing Co. profits dropped 33% for the 
second quarter of 1990. 

Net income fell to $4.6 million, or 44¢ a share, from $6.9 
million, or 66¢ a share in the quarter, compared witha year 
earlier. 

The drop was attributed to newspaper advertising 
declines and higher costs from the purchase of WDSU-TV 
in New Orleans. 

Second-quarter revenues overall rose 0.5% to $103.9 
million. Quarterly publishing revenues fell 3.2%, com- 
pared with a year ago. 

Full-run ad linage slipped 3% at the St. Louis Post-Dis- 
patch and 4% at the Tucson Newspaper Agency, where 
the Arizona Daily Star is published. 

Broadcast revenues, which rose 10%, would have fallen 
nearly 2% without WDSU. 





profits declined from a year ago as a result of the sluggish . 


Total operating expenses rose 6.6% during the quarter, 
3.1% in publishing and 18.6% in broadcasting. 

Operating cash flow (operating income after agency 
adjustment, depreciation and amortization) slipped 10.7% 
to $15.7 million. 

Lower profits at the Post-Dispatch sent publishing cash 
flow down to $5.7 million, from $8.4 million a year earlier. 

The results dropped six-month net income 44% below 
last year, mainly due to publishing, which recorded a 2.6% 
revenue decline. 

President and chief executive Michael E. Pulitzer said 
the results reflected national problems in publishing and 
broadcasting. He said cutting expenses at the Post-Dis- 
patch was the company’s “principal focus” as negotia- 
tions continued with five craft unions there. 


E.W. Scripps Co. 

E.W. Scripps Co. of Cincinnati reported a $162,000 
second-quarter loss, attributed to a pre-tax charge of $36 
million from its buyout of the joint operating agreement 
with the Knoxville (Tenn.) Journal. 

The loss compared with second-quarter 1989 net income 
of $25 million, or 32¢ a share. 

Excluding the charge, which reduced net income by $23 
million, or 31¢ a share, operating income dropped 1.4%, or 
l¢ a share, to $57.8 million. 

The charge includes payments to the Journal’s 
publisher, Persis Corp., which will end its JOA with the 
Scripps’ Knoxville News Sentinel in December 1991. 

Scripps president and chief executive Lawrence A. 
Leser said cost controls softened the impact of a soft 
advertising market. Investments in cable television are 
producing added revenue but holding back short-term 
profit growth, he said. 

Operating income in publishing fell 9.3% to $34.9 mil- 
lion, excluding the Knoxville buyout, despite a 3.8% 
decline in the cost of newsprint and ink. Overall revenue at 
its 19 daily newspapers fell 1.6%, while ad revenue was 
steady at $137 million. 

Operating income from nine television and five radio 
stations grew 16%, to $21 million, on 4.6% higher 
revenues, credited to its Fox affiliates. Cable operating 
income dipped 5.1%, despite a 10.6% revenue hike. 

The results plunged six-month net income 76% below 
last year, to $9.6 million, including the Knoxville costs, 
without which net income would have fallen 17.5%. 


Times Mirror 

Times Mirror Co.’s net income plunged 44% for the 
second quarter of 1990, to $47 million, or 36¢ a share, from 
$85 million, or 66¢ a share, a year ago, when earnings 
included an 11¢-a-share gain from the sale of timberlands. 

The Los Angeles-based publisher of the Los Angeles 
Times reported second-quarter 1990 revenues increased 
5.3% to $906.6 million. 

“Weak economic conditions” continued to plague 
newspapers and other advertising-supported operations, 
chairman and chief executive Robert Erburu said. 

He particularly blamed the high cost of circulation gains 
at the Times and the struggling economy in the Northeast, 
where it operates Newsday on Long Island and in New 
York City and the Hartford (Conn.) Courant. 


Operating profit in newspaper publishing dropped 41% 
in the second quarter, compared with a year earlier, while 
revenues were flat. 

Rate increases at the Times were expected to defray the 
higher costs of newsprint and other operations for the 
second half of 1990. 


(Continued on page 32) 
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By Ann Marie Kerwin 


Most reporters have fantasized 
about calling in a story from an exotic 
tropical locale amid intrigue, coup 
attempts and bullets, and then seeing 
their firsthand account splashed on 
front pages across the country. 

Former reporter and editor Peter 
Zollman, now a sales executive with 
Reuters, just happened to be in the 
right place at the right time recently 
and lived through the fantasy. 

In Trinidad for a routine business 
meeting, Zollman found he was one of 
the few wire service personnel in Port 
of Spain when the July 27 coup 
attempt against the government 
began. 

“I took off my business suit and 
became a journalist again,” said Zoll- 
man, a former United Press Interna- 
tional reporter. 

His reporting appeared in major 
newspapers around the country and 
ran as front-page stories in the 
Washington Post witha byline, and in 
the Sunday edition of the New York 
Times. 

“I thought I was sending him to an 
island paradise, and instead it turned 
out to be the best assignment he ever 
had,” said Art Bushnell, Reuters vice 
president of media and Zollman’s 
superior. “He really earned his 
trenchcoat, and he did it the way I 
think all reporters want to, under 
fire: 

“I’ve covered major stories before, 
but never have I gotten the front page 
of the Washington Post,” said Zoll- 
man. 

“It’s clearly the story of a life- 
time,” he said, adding, “I’m not a war 
correspondent, I don’t normally do 
wars. I hope I don’t run into one of 
these again, but it was an interesting, 
long weekend.” 

The 37-year-old sales executive 
flew into Trinidad on July 26 to meet 
with the Caribbean News Agency 
(CANA). While waiting for a business 
associate in the early evening on July 
27, he heard the first shots and saw 
the first fires of the coup attempt. 

Another guest at the hotel told him 
that what sounded like firecrackers 
was machine-gun fire, and that a coup 
was indeed under way. From the 
hotel’s location on a hill overlooking 
Port of Spain, Zollman could see sev- 
eral sections of the city ablaze when 











Salesman with a byline 


Reuters sales exec stumbles on a coup and reports it 


Peter Zollman 


he ran outside. 

Reuters’ office in Miami, Fla., kept 
a phone line open to Zollman from 10 
p.m. Friday until 9 p.m. Saturday to 
avoid the possibility of losing the con- 
nection during the ensuing confusion. 

“I'd leave the phone off the hook 
and go down into town for an hour or 
so, come back and pick it up and say 
‘Hello! I’m back’ and someone would 
be there,” Zollman said. 





Mackoon, in Trinidad, but since Zoll- 
man had access to the downtown area 
and Mackoon had access to other 
sources, they decided they could 
cover the most ground working sepa- 
rately. 

“In such a confused situation, I 
believe by having Peter there we 
avoided the pitfalls that some of the 
other news services had because we 
could check facts with someone on 
the ground,” Williams said, adding 
that having someone who was able to 
monitor local radio and television was 
an asset. 

Zollman said he was able to gain 
access to an important source on the 
revolutionaries’ side. Throughout the 
weekend, he spoke to Kwesi Ataba, 
the spokesman for Jamaat al-Musi- 
leem, the Muslim group orchestrating 
the coup attempt. 

“They [the rebel group] really 
understood that the international 
media had a role in the coup, how the 
media could function to serve a revo- 
lution,” Zollman said. The television 
station was one of the gunmen’s pri- 
mary objectives. 

Zollman repeatedly visited the 
capital Saturday and Sunday to check 
the hospital for casualties and to see 
the looting and fire damage. 

While the conflict could be heard at 
times near the hotel, most of the dis- 





“1 took off my business suit and became a journalist 
again,” said Zollman, a former United Press 


International reporter. 





Another room was engaged so Zoll- 
man had access to a phone to call 
sources in Port of Spain. 

“I don’t know when he got any 
sleep. Every time we called, he was 
there, all day and all night,” Brian 
Williams, Reuters assistant news edi- 
tor in New York, said. 

Zollman admitted to pulling an “all- 
nighter” on the first night of the coup, 
something he had not done since col- 
lege. 

“It wasn’t a one-man band. I had 
great support, great deskers pulling 
off all sorts of things,” Zollman said. 
He also received a great deal of help 
from CANA. 

Reuters has a stringer, Lindsay 





turbances were in Port of Spain. Zoll- 
man said he observed a “surreal con- 
trast” between the hotel guests 
enjoying the pool and bar during an 
attempted revolution. 

One trip into town proved more 
dangerous than he expected when he 
ventured to see how close he could 
get to the “Red House,” the parlia- 
ment building where Prime Minister 
Arthur Robinson and 11 others were 
held hostage. 

Assuming he would be stopped by 
soldiers at the roadblocks and turned 
back, he was surprised to find himself 
on a quiet street where people were 
repairing their cars and trying to shop 
(Continued on page 37) 
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By Mark Fitzgerald 


How do you drive newspaper edi- 
tors and advertising directors crazy 
without getting tired? 

Try releasing a movie with this title: 
How to Make Love to a Negro With- 
out Getting Tired. 

Daily newspapers have nearly 
unanimously refused to run advertise- 
ments carrying the full title of the 
French-Canadian film, which is based 
on a black author’s novel bearing the 
same title. 

However, instead of rejecting out- 
right ads for the unrated film, the 
papers have reached what even many 
editors concede is a strange compro- 
mise with movie distributor Angelika 
Films. 

An ellipsis is inserted in place of 
the English words to a Negro so that 
the title reads, How to Make 
Love .. . Without Getting Tired. 

In a small box and in italic agate 
type, the ads run the full French title 
of the film, Comment faire l'amour 
avec un negre sans se fatiguer. 

Advertising problems started when 
the film was released in New York 
City in May, said Angelika Films 
president Joseph M. Saleh. 

At first, he said, the New York 
Times, followed immediately by the 
New York Daily News, refused to run 
the unedited English title. 

Both, though, agreed to the com- 
promise that includes the French title. 

The alternative weekly, the Village 
Voice, however, said it had no prob- 
lems with the unedited ad, which it 
ran. 

By the time the movie opened in 
Chicago in July, the film distributor 
was not pushing the unedited ad very 
hard, said Chicago Sun-Times editor 
Dennis Brittain. 

“In fact, they were offering the two 
versions, and the one that was on top 
was the edited one,” he said. 

Nevertheless, Brittain said he 
struggled with the decision about 
which version to run. 

He made his mind up, he said, by 
showing the unedited version to 10 
black employees from several depart- 
ments of the newspaper. 

“About half were in editorial, half 
in other departments, and young and 
old, all were offended by it.” 

The reaction of the black journal- 








Film title makes editors nervous 


Some newspapers require ads to change film title; 
readers, viewers appear unfazed by racial reference 


ists, especially, solidified his deci- 
sion, Brittain said. 

“These are thick-skinned editors 
who are not offended by anything, 
and yet they said, ‘Yes, this is 
offensive.’ ” 

The Chicago Tribune similarly ran 
the edited advertisement, although 
Chicago’s biggest alternative paper, 
The Reader, a free weekly, ran an 
uncensored version. 

At the same time newspapers were 
evaluating the advertisements, the 
film title itself was stirring up a mea- 
sure of protest from a prominent civil 
rights organization. 

In a letter to the film distributor, 
Hazel N. Dukes, president of the 
National Association for the 
Advancement of Colored People, 
complained that the title “perpetu- 
ates the stereotype of people of Afri- 
can descent being consumed by pas- 
sion to the exclusion of all other emo- 
tion.” 

Distributor Saleh said in a tele- 
phone interview that the NAACP 
missed the point of author Dany 


Finally, an honest, playful and refreshing 


look at black and white sexuality. 
“Truc sien REFRESHING VIEW 
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Some newspapers rejected movie ad on left as offensive but accepted 


edited version on right. 





Laferriére. 

“His feeling is there is nothing 
pejorative in the word Negro. It refers 
in any case to Africans, not North 
Americans. In the international 
sense, Negro is the correct word,” 

(Continued on page 33) 
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ASNE protests ban 
by Singapore gov’t 


The American Society of Newspa- 
per Editors has protested Singapore’s 
exclusion from an economic confer- 
ence of correspondents representing 


Far Eastern Economic Review. 


In a letter to Prime Minister Lee 
Kuan Yew, ASNE president Burl 
Osborne, editor and president of the 
Dallas Morning News, urged the gov- 
ernment to reverse its decision. 


“The attitude of your government 
is an arbitrary and repugnant viola- 
tion of free press concepts widely 
held by democratic governments 
around the world,” Osborne wrote. 


“The long-standing attitude of your 
government toward the Dow Jones 
publications, going back several 
years now, is indicative of an arbi- 
trary and suspect government that 
fears journalistic examination and the 
free flow of information.” 


Osborne said banning the reporters 
from events such as the Asian Pacific 
Economic Cooperation Conference 
“prompts us to believe that Singapore 
should be considered an inappropri- 
ate setting for significant international 
events in the future.” 


INAME board adds 
two overseas spots 


The International Newspaper 
Advertising and Marketing Execu- 
tives has changed its bylaws to 
include two new members of the 
board of directors, one from the Euro- 
pean region and the other from the 
Pacific region. 

The changes are part of the efforts 
of the organization to increase its 
international membership. 


Knight Foundation 
grants $1 million 


The Knight Foundation said it will 
award almost $1 million in challenge 
grants to help the free press that is 
emerging from the collapse of Com- 
munist government-controlled press 
systems in Eastern Europe. 

The biggest grant, $525,000, went 
to the Washington, D.C.-based World 
Press Freedom Committee to expand 





the Asian Wall Street Journal and the } 





programs to train journalists and 
assist press organizations there. 

_ The Center for Foreign Journalists 
in Reston, Va., was slated to receive 
$300,000 to enhance training programs. 


Another $100,000 was to be spread 
among the Institute for Journalism 
Education in Berkeley, Calif.; New 
Directions for News at the University 
of Missouri School of Journalism in 
Columbia; the First Amendment Con- 
gress in Denver and the Washington 
Journalism Center. 


McClatchy approves 
stock repurchase 


McClatchy Newspapers Inc. said it 
wants to repurchase 12,000 shares of 
its Class A common stock and to hold 
it as treasury stock for general pur- 
poses. 

The Sacramento, Calif.-based 
publisher of 11 daily and eight non- 
daily newspapers declared a regular 
quarterly dividend of 4¢ a share, pay- 
able in July, to holders of record as of 
June 7. 


Regional reporters 
elect new officers 


The Regional Reporters 
Association — whose members 
include Washington, D.C., corre- 
spondents for newspapers, maga- 
zines and broadcast stations — has 
elected its new officers for 1990-91. 


They are: president, Larry Lip- 
man, the Palm Beach (Fla.) Post; vice 
president, Jonathan Salant, the Syra- 
cuse Post Standard and Herald Jour- 
nal; secretary, Paul Furiga, Thomson 
Newspapers; and Roger Runningen, 
Small Newspapers. 

Named as regional directors of the 
association were: Mark Gruenberg, 
Ottaway Newspapers; Tom 
Haederle, in Washington/ANB tele- 
vision bureau; Seth Kantor, Austin 
(Texas) American-Statesman; Peter 
Leffler, the Morning Call, Allentown, 
Pa.; Joan Lowy, the Rocky Mountain 
News; Wes Pippert, director of the 
University of Missouri Washington 
Journalism Center; and William 
Sternberg, Thomson Newspapers. 

Also continuing as a board member 
is past president Alan Schlein of the 
Youngstown (Ohio) Vindicator and 
News Inc. 





NABJ and students 
publish black paper 


The National Association of Black 
Journalists at Texas A&M University 
published a free newspaper for the 
black community in Bryan-College 
Station. 

The eight-page broadsheet Unity 
came out in early July and focused on 
literacy, drug abuse, black liberation 
and the National Association for the 
Advancement of Colored People. 

It was produced at the local 
weekly, the Bryan-College Station 
Press by NABJ students, who did 
everything from selling ads to pasting 
up mechanicals. 

“We wanted to show people that 
blacks can be good role models,” said 
Tante Bluiett, a senior A&M journal- 
ism major who conceived the idea and 
planned editions for future semesters. 


Publisher gives 
$1.5 million 


J. Warren McClure, former 
publisher of the Burlington (Vt.) Free 
Press and a Gannett vice president, 
has given $1.5 million to the Vermont 
Community Foundation. It was the 
organization’s largest individual gift. 
About $333,000 was earmarked for a 
$1 million campaign for Vermont’s 
first Respite House for the terminally 
ill. 


Church supporters 
spend millions on 
Washington Times 


Supporters of the Rev. Sun Myung 
Moon’s Unification Church are 
spending some $35 million a year to 
keep the Washington (D.C.) Times 
afloat, according to a church official. 


Bo Hi Pak, the church’s second- 
ranking official, said in an interview in 
the Washington Post that the 
Washington Times has lost about 
$250 million in the eight years since it 
was founded and continues to lose 
about $35 million a year. 


Pak said, however, that the church 
and its entities are “very glad to sub- 
sidize” the newspaper because it con- 
tributes to world peace. Pak said the 
newspaper would be neither sold nor 
closed. 
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NEWSPEOPLE IN THE NEWS 








Richard Masotta 


Three Chicago Tribune advertising 
executives have been promoted to 
new positions within the newspaper 
and other Tribune Company subsid- 
iaries. 

ROBERT B. HOLZKAMP, vice presi- 
dent and director of advertising of the 
Chicago Tribune, has been named 
senior vice president of advertising 
and marketing of the Tribune Com- 
pany-owned New York Daily News. 

DENNIS J. GRANT, Tribune director 
of retail and national advertising, has 
been named vice president and direc- 
tor of advertising for the newspaper. 


Mike Savage 
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Robert Holzkamp 


DAvID D. WILLIAMS, director of 
classified advertising, has been 
named executive vice president of 
Tribune Media Services Inc., an 
Orlando-based subsidiary of the Tri- 
bune Company. Williams will be 
located in Chicago. In his new posi- 
tion, Williams will be expanding the 
role of TMS within the Tribune Com- 
pany and developing more informa- 
tion products and services. 

Holzkamp joined the Chicago Tri- 
bune in 1956 as a classified advertis- 
ing salesperson and has held a number 
of advertising and marketing posi- 
tions. Between 1977 and 1983, he was 
vice president and director of sales for 
the Tribune-owned Orlando Sentinel, 
and then was executive vice president 
and general manager of the Fort 
Lauderdale News and Sun-Sentinel, 
also Tribune Company newspapers. 
He joined the Chicago Tribune in 1983 
in his current position. 

Grant joined the Chicago Tribune 
in 1968 in the classified advertising 
department. Williams has been with 
the Chicago Tribune since 1969 and 
has held various positions within the 
newspaper’s advertising and market- 
ing departments. 


* * * 

MIKE SAVAGE, a manager in the 
Miami Herald classified advertising 
department, has been named classi- 
fied advertising manager at the Ar- 
kansas Gazette. 

Savage, 33, has been at the Herald 
for about three years, heading its 
automotive ad section and telemar- 
keting sales services. He has also 
worked as a sales representative at 
the Los Angeles Times and a sales 
manager at the San Francisco Exam- 
iner. 

* * * 


The Boston Globe has reorganized 
its advertising department. Besides 
selected staff changes, the Globe will 
establish within the department an 
advertising sales operations section 


that contains three elements: an 
advertising control unit, advertising 
artists and the sales support staff. 

RICHARD MASOTTA, divisional sales 
manager/administration, has been 
promoted to senior divisional man- 
ager/advertising sales operations and 
will manage the new section. 

In other staff changes, three 
account executives have been pro- 
moted: PAUL FRENCH, to divisional 
sales manager/automotive; THOMAS 
FOLAN, to divisional sales manager/ 
retail North; and KEVIN CORRIGAN, to 
divisional sales manager/retail North- 
west. 

French, who was responsible for 
national advertising, also assumes 
responsibility for classified auto 
advertising and will handle all auto 
advertising for local and national 
accounts. 

PETER MCCARRICK, account 
executive in display advertisng, 
moves to co-op advertising in the 
same capacity. 


In classified advertising, ALLEN 
DONARUMA, divisional sales man- 
ager/classified, was promoted to 
senior divisional manager/classified 
sales. Other classified moves include 
JOSEPH LENEHAN, division sales man- 
ager, who moves from automotive to 
real estate, and LILLIAN GRANAI, from 
senior divisional manager/classified 
to senior divisional manager/classi- 
fied administration. 


Changes effective September 3 
include: MARILYN WON, senior divi- 
sional manager/zoned editions to 
senior divisional manager/magazines 
and preprints; ELAINE MOONEY, divi- 
sional sales manager/retail to divi- 
sional sales manager/magazines and 
preprints; and WILLIAM RUSH, pro- 
moted to advertising design manager 
from design supervisor. Rush will 
manage the artists in the new adver- 
tising operations section. 


* * * 


DAVID A. BENOY, classified adver- 
tising director of the Patriot Ledger in 
Quincy, Mass., was recently elected 
president of the Association of News- 
paper Classified Advertising Manag- 
ers (ANCAM). 


Other officers elected were: DALE 
Harris, Omaha (Neb.) World-Her- 
ald, president-elect; CATHY MELTON, 
Louisville (Ky.) Courier-Journal, 
second vice president; JACK ROss, 
Baltimore (Md.) Sun, third vice presi- 
dent; and JAMES MCNELLY, Chatta- 
nooga (Tenn.) Times/News Free 
Press, secretary-treasurer. 
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MARTIN GOTTLIEB, a former New 
York Times reporter who served as 
editor in chief of the Village Voice, 
has rejoined the Times as a projects 
editor. He began his journalistic 
career in 1971 as a reporter with The 
Record in Bergen County, N.J., and 
was a reporter and editor with the New 
York Daily News from 1974 to 1982. 
He joined the Times as a reporter in 
1983, leaving in late 1986 to become 
editor of the Voice. For the last 
academic year, he was Gannett Visit- 
ing Professor at Columbia Universi- 
ty’s Graduate School of Journalism 
and a consultant to the editorial board 
of the Daily News. — 

KAREN DEWITT has also rejoined 
the Times as a reporter. She worked 
in the Washington bureau of the 
Times from 1977 to 1981. From 1982 
to 1989, she was an assistant national 
editor at USA Today, where she also 
served as a White House correspon- 
dent, foreign correspondent and 
Washington columnist. She has also 
worked for the Style section of the 
Washington Post and covered educa- 
tion and welfare for National Journal 
Magazine. 

ROBERT VARE has joined the New 
York Times Magazine as an editor and 
writer. For the last four years, he has 
been assistant managing editor at 
Rolling Stone. 

ALEX WITCHEL has joined the 
Times as a reporter on the culture 
desk. Previously the arts editor of 7 
Days magazine, she was also senior 
features editor at Mirabella magazine 
and entertainment editor of Elle. 


* * © 


Morning Call in Allentown, Pa. 


GERALDINE KOTZz has been named 
classified advertising manager at the 
Florida Times-Union in Jacksonville, 
Fla. Before joining the Times-Union, 
Kotz was classified advertising man- 
ager/marketing sales trainer at the 


Reporting to Kotz are newly ap- 
pointed sales managers OLIVE BUSH, 


As part of ‘a reorganization of the 
Hartford (Conn.) Courant’s adver- 
tising department, three people were 
named to new positions. 

WILLIAM RICHARDSON will switch 
from national advertising manager to 
classified advertising manager; 
RICHARD BENNER will change from 
marketing services manager to adver- 
tising marketing manager, with 
responsibilities for sales promotions, 
training, special sections develop- 
ment and advertising sales planning; 
and JEAN BARRASSO will move from 
executive projects manager to adver- 
tising administration/operations man- 
ager, with responsibility for ad opera- 
tions and the department’s financial 
administration group. 

All three will report to advertising 
director THOMAS MARQUIS. 

Also, RICHARD SPROAT, advertising 
manager, will assume new responsi- 
bilities. Reporting to him will be 
national advertising; metro sales 
group; selective marketing programs; 
and sales effort for supplements. He 
will report to Marquis. 

ROGER SAMUEL, retail advertising 
manager, will continue to have 
responsibility for the three regional 
advertising sales staffs and will also 
direct new sales development. 

The Courant’s new national adver- 
tising manager, MANDY SCHUMAKER, 
will report to Sproat. Schumaker had 
previously served as one of the 
paper’s three regional ad managers. 


* * * 


JENNIFER KELTNER was promoted 
to manager of Star Magazine, pub- 
lished by the Kansas City Star Com- 
pany. 

Keltner was previously a senior 
account executive. In her new posi- 
tion, she will act as a liaison between 
the Star and vendors responsible for 
the printing of Star Magazine. 

In other personnel changes, STEVE 
LUNDBLADE will replace Keltner in the 
Central District. Lundblade was most 


recently advertising director of the 
Enid (Okla.) News & Eagle. ANGELA 
GUITTERREZ has joined the retail 
advertising department. She was pre- 
viously a commercial sales represen- 
tative in the Kansas City Star’s classi- 
fied ad department. JOE MICHELSON 
has joined the business staff of the 
Kansas City Star. Prior to joining the 
Star, he was with the Des Moines 
Register in major accounts service. 


* * * 


TRISHA HEATH, a retail account 
executive since 1980, has been pro- 
moted to retail advertising territory 
manager. Heath has worked as a 
News account executive in the retail 
department for the past 10 years. Her 
new responsibilities will include sales 
management and supervision of an 
assigned group of advertising account 
executives. 


* * * 


JEFF BLACK has been named subur- 
ban desk editor of the Seattle Times, 
responsible for editing, page design 
and production of the North, East and 
South zone editions of the Times. 
Black was copy editor in the Times’ 
sports department before assuming 
his new position. Prior to joining the 
Times, he was sports editor and assis- 
tant city editor at The Olympian, | 
sportswriter for the Tacoma News 
Tribune, reporter for the Pierce 
County Herald, and sports editor for 
the Ketchikan Daily News. 


* * * 


BARBARA WELLS has been 
appointed head of the research 
department at the Dallas Times Her- 
ald. She joined the Times Herald in 
1985 as a research analyst, was pro- 
moted to senior research analyst in 
1988 and then to research manager. 
Prior to that, she spent eight years 
with Belden Associates of Dallas, a 
firm specializing in newspaper 
research. 


telephone sales; ROGER CORSE, real 
estate/employment; and BETH WARD- 
LAW, automotive/marine. 

Also at the Times-Union, GINGER 


ROUNTREE has been promoted to 
manager, major accounts/categories, 
and BILL CHAMPION has been pro- 
moted to manager, retail advertising. 
Champion assumes responsibility for 
four territorial sales teams covering 
the Greater Jacksonville market. 

Reporting to Champion are newly 
appointed sales mariagers CARMEL 
BUCHANAN, Southside/St. Johns 
County; CHRIS HIXENBAUGH, West- 
side/Clay County; GLENN TRAVERS, 
Arlington/Beaches; and JERRY WEN- 
DELL, Northside/Georgia. 
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OBITUARIES 





J. CURTIS BARDEN, 59, retired vice 
president and chief financial officer of 
Media General Inc., died of a heart 
attack on July 3. 

Barden retired this year from 
Media General. A certified public 
accountant, Barden was named assis- 
tant controller of the company in 
1967. He became vice president 10 
years later and was appointed chief 
financial officer in 1983. 

* * * 

MARJORIE AVERY BERNHARD, 91, 
one of a handful of female war corre- 
spondents during World War II, died 
of heart failure on July 19. 

Bernhard, who wrote under her 
maiden name, Avery, was known to 
friends as “Dot.” Her journalism 
career began in the 1930s and her 
reports first appeared in the Detroit 
Free Press and later in the Detroit 
News. 

Her newspaper career ended in the 
late 1940s when she left Detroit for 
Pittsburgh and married Andrew Bern- 
hard, an editor at the Free Press who 
had become editor of the Pittsburgh 
Post-Gazette. 

*x* * * 

JAMES FILLAS, 77, longtime man- 
ager of the Denver Press Club, died at 
his home after a long illness on June 9. 
He served as manager from the late 
1940s until the late 1960s. 

* * * 

JOSEPH KINNEY, 70, a member of 
the Copley Press Inc. board of direc- 
tors, died of a heart attack at a hospi- 
tal near his hometown of Cedar 
Rapids, Iowa. 

He was the brother of Helen K. 
Copley, publisher of the San Diego 
(Calif.) Tribune and San Diego Union 
and chairman and chief executive 
officer of Copley Newspapers. 

Kinney had served on the board 
since 1973. 


Expertise and reliability 


for owners selling 
newspapers. 





22 


John A. Park, Jr. & Son 


Available for private, confidential consultation 


42 Years Nation-Wide, Personal Service 


eT 


GERALD J. LISKA, 78, an Asso- 
ciated Press sportswriter in Chicago 
for 31 years, died July 26 after a long 
illness. 

Liska was named a sportswriter in 
the AP’s Chicago bureau in 1944 after 
three years with the news cooperative 
in Lansing and Ann Arbor, Mich. He 
retired from AP in 1975. He was a past 
president of the Football Writers 
Association of America. 

* * * 

FREDERICK MARKS, 75, in advertis- 
ing with the Hartford (Conn.) Times 
for 45 years and then in advertising 
capacities with the Herald of New 
Britain, Conn., and the Journal 
Inquirer of Manchester, Conn., died 
July 19. 

* * * 

MATTHEW MCKINNEY, 69, retired 
publisher of The Guide newspapers, a 
group of weekly neighborhood publi- 
cations in Philadelphia, died July 22. 

* * * 


MARGARET McQuaI, 80, widow of 
the co-founder of the New Hampshire 
Sunday News and mother of the edi- 
tor in chief of the Union Leader of 
Manchester, N.H., died ina fire in her 
home on July 11. 

Mrs. McQuaid was the widow of 
B.J. McQuaid, co-founder of the Sun- 
day newspaper and former editor in 
chief of the Union Leader. Her son, 
Joseph McQuaid, is current editor in 
chief of the Union Leader. 


* * * 


FLETCHER MILLER, 84, former 
advertising director of the Creston 
(Iowa) News Advertiser, died of a 
stroke on July 8. He joined the News 
Advertiser in 1947 and served as ad 
director for 25 years until his retire- 
ment in 1971. Prior to that, he worked 
as ad manager of the Hartford City 
(Ind.) News-Times. 
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MAXWELL NEWTON, 61, an Austra- 
lian-born financial writer for the New 
York Post, died July 23 of a stroke. 

Newton joined the Post in 1980 
after years of work in his native Aus- 
tralia. 

* * * 

ART SEIDENBAUM, 60, editor of the 
Los Angeles Times’ Opinion section 
and an Emmy winner for the public 
television program Citywatchers, 
died of cancer at home on July 24. 

Seidenbaum came to the Times as a 
columnist in 1962 after writing for Life 
magazine and the Saturday Evening 
Post. He became editor of the Book 
Review section in 1978 and the Opin- 
ion editor in 1985. 

* * * 

JANE SHAW SLANTIS, 65, a Pitts- 
burgh (Pa.) Post-Gazette staff writer 
for 18 years, died of cancer on July 14. 

Before becoming ill, she reported 
on social news for the city and subur- 
ban editions of the newspaper and 
also wrote feature stories. Her profes- 
sional byline was Jane Shaw. She was 
the widow of Post-Gazette photogra- 
pher Paul Slantis. 

* * * 

ALBERT GRAY SMITH, 77, former 
Associated Press writer and public 
relations executive, died July 23 after 
a brief illness. 

Smith worked as a reporter and 
sportswriter for the Waycross (Ga.) 
Journal-Herald and was the Univer- 
sity of Georgia’s first sports publicity 
director before joining the AP in 
Atlanta in 1934. He later served as 
sports publicity director for Loui- 
siana State University and was a vice 
president of the public relations firm 
Carl Byoir & Associates in New York 
and Toledo, Ohio. 

* * * 

JULES WALDMAN, 77, founder of 
Venezuela’s English-language news- 
paper, The Daily Journal, died of a 
stroke on July 25, one month after an 
armed gang bound him up and looted 
his home. 

Waldman founded the newspaper 
in Caracas in 1945. He also wrote 
articles for Harpers magazine and the 
New Republic. He wrote intermit- 
tently for the New York Times for 
about 25 years. 

* * * 

RICHARD GOODMAN WEST, 82, who 
spent more than three decades as city 
editor and writer for the New York 
Herald Tribune, died of cancer on 
July 21. 

West worked for the Herald Tri- 
bune, now defunct, from 1929 to 1961. 
He later taught journalism. 
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Book reviews 





A legendary 
and literary 
W.A. White 


The Autobiography of Wiiliam Allen 
White. Second Edition, Revised and 
Abridged. Sally Foreman Griffith, 
editor. (Lawrence, Kan.: University” 
Press of Kansas, 366 pages.) Cloth, 
$29.95; paper, $12.95. 


William Allen White, a legend in his 
own time, has always seemed larger 
than life. Physically he was a round- 
faced, bulky man whose personality 
had a way of enfolding a whole town. 
In 1895, when he put his pen to work 
on his own paper the Emporia, (Kan.) 
Gazette after a brief career on other 
papers, his fame spread far and wide. 
New York papers reprinted his edi- 
torials and he was a friend of most 
presidents until his death in 1944. 

The legend lives. His autobiogra- 
phy, first published in 1946, found a 
berth with the Book-of-the-Month 
Club, won a Pulitzer, and now is 
republished, edited and abridged, by 
a Villanova University history profes- 
sor who also authored a recent vol- 
ume on White, Home Town News. 

Few editors probably have made a 
promise of fealty to a small town as 
White did, and kept his pledge. Set- 
tling on Emporia in northeast Kansas 
because of the intellectual stimulation 
it offered as a college town, he 
pledged in his first issue as editor June 
3, 1895: “In the first place, the new 
editor hopes to live here until he is the 
old editor, until some of the visions 
which rise before him as he dreams 
shall have come true.” He said he 
hoped to write wedding notices of the 
boys and girls in the schools, 
announce the births of their children, 
and “say the final words over those of 
middle age who read these lines.” 

He offers some lighthearted fun in 
this autobiography with memories of 
his youth, such as the boost in his ego 
at about age eight when he was asked 
to ride on a horse with a Sioux as an 
Indian band sought directions to 
town. Then there was the swimming 
hole by the tracks, were the boys 
smeared their bodies with mud, 
“waving and making obscene ges- 
tures at the passengers” on the train. 

He recalls that as a young man he 
beheld a vision of a buzzing little peo- 
ple with wings. “I will swear across 
the years during which I have held the 
picture that there under a tree —a 
spreading eim tree — I saw the little 





people, the fairies. 1 was not dream- 
ing.” 


He had a neat hat trick, and whena ' 


group of writers gathered at the old 
Midland Hotel in Kansas City he did 
the trick he had learned from a circus 
clown as a boy: “I twirled my 
hat . . . high in the air and poked my 
head into it as it came down.” He did 
it again, drawing applause. He 
thought he had dutifully impressed 
Sallie Lindsay (who later became his 


wife). “At the end of the dinner I | 


followed her and asked if I might take 
her home.” She took him aside and 
said, “Now listen, Mr. Will White! I 
am not going home with a man in your 
condition!” 

This autobiography is a literary 
gem. (White was also a successful 
writer of fiction.) When the book 
eventually settles down in the politi- 
cal wars, the descriptions are as 
delightful as those of his early youth. 
Several pages are given to president- 
maker Mark Hanna ona platform: “A 
small-boned, fat leg flopped across 
its mate; and Hanna changed his 
weight from one hunker to the 
other ....Hanna’s brown eyes, 
which had been twinkling merrily at 
his own humor, began to glow in heat 
lightning. His mouth twitched two or 
three times, as to cut off the tail of a 
truant smile, then spilled its rage in 
grunting imprecations.” 

White develops the background for 
his three most remembered editorials, 
and includes them intact here: 

The first dated Aug. 15, 1896, was a 
reaction to starry-eyed Populists, 
“What’s the Matter With Kansas”; 
then, much later, his sad tribute, May 
21, 1921, to the memory of his 16- 
year-old daughter Mary, fatally 
injured on her horse from a blow to 
the head from a limb. If a reading of 
that brings a tear, so will his recollec- 
tions of that fatal week. Finally, “To 
an Anxious Friend,” July 27, 1922, 
which won a Pulitzer, defended the 
freedom of speech during a railway 
labor dispute: 

“You tell me that law is above free- 
dom of utterance. And I reply that 
you can have no wise laws nor free 
enforcement of wise laws unless there 
is free expression of the wisdom of the 
people — and, alas, their folly with it. 
But if there is freedom, folly will die of 
its own poison, and the wisdom will 
survive. That is the history of the 
race.” 

* * * 


Visual Editing: A Graphic Guide for 
Journalists. Howard I. Finberg and 








Bruce D. Itule. (Belmont, Calif.: 
Wadsworth, 270 pages.) Paper, 
$32.50. 


This modern editing textbook has 
its foot in the right place as it early on 
deals with the new technology — the 
electronic story, electronic copy 
editing, electronic photography, elec- 
tronic everything. Interactive and 
passive pagination are discussed. 

Even then it is still hard to shape 
up a textbook for the modern editing 
class. For one thing, a lot of classes 
are not going to have the capability to 
do what is discussed. Secondly, a lot 
of the basics still have to be covered, 
elements of good design, picture edit- 
ing, typefaces. 

This book makes its electronic 
punch, then settles down into some 
old-fashioned matters, including a 
history of newspaper illustration. 

Each chapter has an extensive side- 
bar interview with a professional who 
specializes in the subject of that chap- 
ter. For instance, Lynn Stanley, edi- 
torial design director for the Boston 
Globe, is interviewed in a chapter on 
“How Art Directors Work.” 


(Continued on page 37) 
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LEGAL BRIEFS 


Plaintiff pays 
for libel loss 


The former president of the Pacific 
island nation of Nauru has agreed to 
pay $750,000 in legal fees from his 
unsuccessful libel suit against .Gan- 
nett Co. Inc.’s Pacific Daily News. 


Former Nauru president Hammer 
DeRoburt agreed to pay Gannett 
attorneys at Nixon, Hargrave, 
Devans & Doyle of Rochester, N.Y., 
the compromise figure rather than 
face a court hearing to determine the 
fees. 


DeRoburt sued in 1978 over a story 
in the Guam-based paper linking him 
to secret loans to a separatist group in 
the Marshall Islands. The trial in U.S. 
District Court in Honolulu was based 
on Law from Nauru, which uses Eng- 
lish law, and Hawaii. In 1985 the trial 
jury ruled for the Daily News, which 
found the story defamatory but with- 
out actual malice and therefore 
awarded no damages. 


DeRoburt’s appeal to the U.S. 
Supreme Court was denied last year. 


British law generally holds plain- 
tiffs responsible for legal fees when 
they lose. 


Judge bars Chicago 
from removing 
newsracks 


Chicago cannot physically remove 
the oversized newsracks it recently 
banned, but it can fine their owners, a 
federal judge ruled. 

U.S. District Court Judge George 
Lindberg ruled that the city can 
impose fines on the monthly Chicago 
Observer under the city’s newsrack 
ordinance, a new law providing for 
fines as high as $400 per day for each 
box. 

The judge said the racks cannot be 
removed because the ordinance does 
not provide “due process” for alleged 
violators to state their cases. 

Publishers of the Observer have 
sued to overturn the law, which they 
say violates the First Amendment. 

Under the size restrictions of the 
new ordinance, only the Observer 


racks are illegal. 

For its part, the city contends the 
racks — which are about only nine 
inches deep, but 34 inches wide and 
52 inches high — are simply small 
billboards disguised as newsracks. 
(E&P, July 28, 1990). 

The sides of the boxes are designed 
to hold large advertisements. 
Approximately 500 of the boxes have 
been lashed to lampposts in spots 
around the Loop and the city’s yuppie 
enclaves in the Near North Side. 


Suit dropped 


Ruben and Ruth Yelvington, 
publisher of several downstate IIli- 
nois weeklies, have dropped their 
seven-year-old, $32 million lawsuit 
charging Capital Cities/ABC and 
others conspired to prevent them 
from purchasing a now-defunct 
weekly. 


The Yelvingtons charged the 
parent company of the Belleville (Ill.) 
News-Democrat with conspiring to 
keep them from purchasing the old 
Metro-East Journal. 
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Minorities 
(Continued from page 8) 


The conference and the research 
were designed to develop suggestions 
for better coverage and contribute to 
a fairer and more accurate portrayal 
of minorities. 

The press and television are doing a 
better job of covering minorities “but 
far from good enough,” commented 
Marvin Kalb, director of Harvard’s 
Barone Center on the Press, Politics 
and Public Policy. 


Condoms protest 
editorial cartoon 


AIDS activists attached condoms 
to 2,000 copies of the Arizona Re- 
public in newsracks to protest an 
editorial cartoon. 

The cartoon by editorial cartoonist 
Scott Stantis showed two men enter- 
ing a bathhouse and one saying, “It 
puts me in a tizzie to think the govern- 
ment hasn’t done a thing to stop the 
spread of AIDS.” 

Calling the cartoon “AIDS hate- 
mongering” and “a heinous crime,” 


Jeff Ofstedahl, chairman of the Phoe- 
nix chapter of the AIDS Coalition To 
Unleash Power, ACT UP, said the 
cartoon presented “misinforma- 
tion” because the area’s gay commu- 
nity has been “chiefly responsible for 
closing down the bathhouses.” 

— AP 


Dow Jones 
unbundles 
voice information 


With a new 1991 pricing package 
for its Voice Information Network, 
Dow Jones Voice Information Ser- 
vices has unbundled its information 
categories, allowing operators to 
select from business news, sports, 
weather, world news and entertain- 
ment. 

The customized news and informa- 
tion service for local voice informa- 
tion service operators gives fre- 
quently updated reports via satellite. 
The new structure; said Dow Jones 
Voice Information Services director 
Chuck Barnes, “allows us to better 
meet the varied needs of operators 
while continuing to offer quality and 
timely information at competitive 
prices.” 


Lesher honors 
hero citizen 


A man who saved the lives of three 
victims of a head-on collision by pull- 
ing them from their burning cars has 
been given the 1990 Medal of Valor in 
a program sponsored by Lesher Com- 
munications Inc. in Northern Cali- 
fornia. 

The medal is one of the awards 
given in the annual Citizen Recogni- 
tion Program (CRP), which the news- 
paper group began five years ago. 

The idea is to honor citizens who 
have performed a unique act of valor 
or heroism. The program operates in 
coopeéraiion wiih Contra Costa 
County law enforcement agencies 
whose officers nominate candidates 
for CRP awards. The Medal of Valor 
is the highest of the honors. 

This year’s winner, Anthony Vaca 
of Antioch, Calif., said his act 
changed his outlook on life to the 
point where he decided to go into 
paramedic training. 

Since 1985, the CRP has honored 
over 200 citizens. Pleasant Hill Police 
Chief Jim Nunes, chairman of the pro- 
gram during that time, said it has been 
a benefit to law enforcement. 
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Jack Hoffman 
Straitsland Resorter 
indian River, Mich. 


By Tom Riordan 


Jack Hoffman almost ended up in 
his own obituary column six years 
ago. 

At 52, he had just suffered a mas- 
sive heart attack and was running 
nine suburban Detroit weeklies witha 
combined circulation of 59,159. His 
was a high-salaried, stress-packed, 
report-filled, bottom-line job with a 
media conglomerate. 


Once solidly back on his feet, Hoff- 
man told his surprised boss, “I quit.” 

Hoffman had convinced his wife 
Joan, an executive secretary for a 
Detroit industrialist, that they should 
operate their own country weekly. 


So in 1985 they bought the tiny 
Straitsland Resorter, located at the 
tip of northern Michigan in the sum- 
mer vacation town of Indian River, 
population 4,000. 


Joan and Jack now produce a 30- to 
44-page weekly tabloid. Their equip- 
ment: two Apple computers, a laser 
printer, 35mm camera and darkroom 
and pasteup tables, all in two rooms 
attached to their spacious home 
overlooking the Little Sturgeon 
River. 

“On May 9, 1985 we produced our 
first paper [using a Compugraphic 
typesetter]. It was just awful,” Hoff- 
man remembers. “We worked all 
night long. I realized the sun was 
coming up. ‘It can’t be,’ I told myself. 
‘I’m supposed to be in Petosky 
{where the Resorter was printed].’ 

“We drove there, about 20 miles, 
and I handed them the flats. ‘Hey, 
you’re missing one,’ the fellow told 
me. I had to drive all the way back to 
get it. We were three hours late.” 


Since that fumbling start, the Hoff- 
mans have settled in as small-town 
publishers. Circulation has grown toa 
summer peak of 3,325. During Indian 
River’s winters of 36-inch-deep snow- 
falls, when newsstand sales tumble, 
the press run drops to 2,650. 

Gross business in 1990 will top 
$270,000, Jack predicts. 

From the moment the Hoffmans 








(Riordan is a free-lance writer.) 





Editor Hoffman studies front-page layout. 


landed in Indian River, Joan, without 
a minute’s experience in newspaper- 
ing, became a full partner in the 
weekly operation. Jack magnani- 
mously gave her the title of publisher. 
That means she takes care of the 
books, sets and paginates ads on her 
Mac, handles classifieds and circula- 
tion. 





Photo by Tom Riordan 


Hoffman, a 1956 journalism gradu- 
ate of the University of Michigan, 
spent a year as a reporter with the 
Saginaw News. In 1957 he was hired 
as editor of the Northville Record by 
publisher Bill Sliger, a sage in the field 
of community journalism. 

Hoffman’s skills as a writer eventu- 
ally were spotted by public relations 





“We sit and editorialize about what we ought to be 
doing. By not participating, it seems to me, you’re 
defeating the whole purpose.” 





In atypical issue, the Hoffmans will 
have 50 to 60 stories, including sev- 
eral well-researched and deftly writ- 
ten features. Subscribers are also 
treated to a wide variety of Jack’s 
photos, some extremely arty. 

The editor usually writes a personal 
column, “His Turn.” Sometimes 
Joan does “Her Turn.” Editorials are 
dubbed “Our Turn” and reader let- 
ters, which often fill a page, run under 
the heading “Your Turn.” 

Mainly because of the quality and 
depth of product the Hoffmans cre- 
ate, advertising has been amazingly 
vigorous. 

“The Resorter is the most effective 
advertising source we have, our best 
producer,” says Indian River realtor 
Dick Kolb, whose firm regularly buys 
two pages in two colors. “We also run 
from time to time in the Ann Arbor 
News and the Detroit Free Press and 
Detroit News. 


job, just hated it.” 





brass at General Motors. In 1964 GM 
offered Hoffman a high-salaried PR 
post. Jack accepted, then quickly 
began to regret the move. “I hated the 


One morning two years later, as 
Joan and Jack sat at the breakfast 
table, he confessed, “Going to GM 
was a big mistake.” Almost as if on 
cue, the phone rang. It was Sliger, 
asking Hoffman, “What would it take 
to get you to come back to North- 
ville?” 

“My old job,” Jack replied. 

The next day he gave GM notice. 
Hoffman remembers the reaction of 
his boss. 

“He thought I was crazy. The first 
thing I did back at the Record was 
shoot pictures of the high school band 
marching through downtown North- 
ville. I told myself, ‘My God, this is so 
much more fun than working for Gen- 
eral Motors.” ” 
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Hoffman and Sliger were a matched 
set. They agreed that a weekly first 
must pack its pages with well-written 
local news. Circulation will climb, 
followed closely by advertising. With 
Hoffman back, Sliger began to buy 
other area weeklies. Hoffman 
assumed more responsibilities and 
the Sliger group prospered. 

Then one day, Phil Power’s Subur- 
ban Communications Corp. offered 
Sliger a bundle of cash for his group of 
weeklies and a corporate vice pres- 
idency. Sliger accepted. Jack agreed 
to stay as a key management player 
with the new owner. 

In 1981 Suburban named Hoffman 
general manager of its nine-paper Sli- 
ger/Livingston Division. Pressures 
multiplied for Hoffman. Jack found 
he dreaded all the report writing and 
big-business politics. 

His near-fatal 1984 heart attack in 
reality probably saved his life. Pro- 
pelled into the entirely different life- 
style of the North woods, Hoffman 
soon returned to vigorous health. 

At the Resorter, he is back to the 
basics he loves — reporting and 
writing, taking pictures and selling 
ads, pasting up pages, carting papers 
to 20 widely spaced newsstands. 

For the most part, life is sweet. 
True, he works horrendous hours the 
first three-and-one-half days of the 
week, especially in summers, but, 
from Thursday afternoons until Mon- 
days, there are hours for casual work, 
occasional fishing and hunting, and 
carving his magnificent wood ducks. 

What is this 58-year-old country 
editor’s philosophy of the weekly 
business? 

“IT think the newspaper and its peo- 


says newsmen ought not to get 
involved — this might affect their 
objectivity. I’ve always felt I had to 
be involved and, if I couldn’t, then 
newspapering no longer would be fun. 

“We sit and editorialize about what 
we ought to be doing. By not partici- 
pating, it seems to me, you’ re defeat- 
ing the whole purpose.” 

Then Jack ticks off his Indian River 
connections. 

“I’m secretary of the chamber of 
commerce, director and past presi- 
dent of Kiwanis and secretary of the 
Walleye Association that stocks Burt 
Lake.” 

Jack adds that in his Northville 
Record years, “I served on the City 
Commission and charter revision 
committee. I was president of the his- 
torical society.” Jack even wrote a 
history of Northville, The First 100 
Years, which took most. of his spare 
time for three years. 

One of community journalism’s 





ple should be actively involved in the | 
community. The ivory-tower concept | 


most skilled wordsmiths, Hoffman 
writes or rewrites everything that 
appears in the Resorter. That means 
an average of 36 hours a week at his 
Apple screen and keyboard. 

“After a story is written, I go back 
to the beginning and write the head so 
it will come out at the top of the laser 
printer, all on one sheet. I never liked 
to do it that way until I came up here. 
Later, I may rewrite 10% to fit lay- 
outs.” 

The two Macs and the printer cost 


- $12,000, replacing the Compu- 


graphic. Hoffman calls his laser “the 
best investment we ever made.” 
The Hoffmans’ deal for Indian 
River came to $240,000. This broke 
down to $60,000 for the Resorter and 
$180,000 for the two-story brick home 
with office and darkroom attached. 


Straitsland 


22-second filets 


Entrepreneur launches nation's top automated operation 

















A typical front page of 
the Michigan weekly 


“I have no desire to go back. It’s 
just too nice up here. We live in the 
woods on the river, wildlife around us 
all the time. The seasons are just gor- 
geous, particularly wintertime. 

“Joan misses friends, city life and 
shopping, but the traffic drives me up 
a wall. I'll get downstate as far as 
Saginaw and find I'd like to turn 
around. 

“We’ve got a lovely home and a 
great business. I’m not socking away 
a lot of money, but we’re paying all 
our bills. I just love it.” 








Sunday paper 
publishing 


Heritage Sunday, a new Sunday 
broadsheet including full-color com- 


ics, features, news and 10 locally: 


zoned newsmagazines, planned to 
start Aug. 5 in the Downriver suburbs 
south of Detroit. 





A day in the 
life of a 
weekly editor 


By Tom Riordan 


While interviewing Indian River, 
Mich., editor Jack Hoffman, I asked 
to tag along on his regular Thursday 
morning press-day adventure. 

Jack grinned, “Sure thing. I'll pick 
you up at five a.m.” 

And he did, in his Dodge Dakota 
pickup, with the back deck holding a 
sturdy cardboard box filled with key- 
lined pages of that week’s Straitsland 
Resorter. 

It was pitch-black, misty and chilly 
as Jack sped onto Interstate 75, head- 
ing south for the 25-mile run to Gay- 
lord’s Central Printing Co. With my 
watch, I logged many of the morn- 
ing’s major happenings. 


@ 5:50 — Arrive at web printing 
plant (where 42 weekly publications 
are run, says Paul Gunderson, general 
manager.) Jack turns over flats, plus 
seven ad photos for screenings. He 
waxes last-minute auction ad and puts 
it into place on Page 18. 

@ 6:30 — First Resorter plate 
comes out of the Pyrofax platemaker 
(which needs no negative, according 
to technician Isie Brock). 

@ 6:35 — We leave plant for hearty 
breakfast at nearby Big Boy restau- 
rant. As breathtaking northern Michi- 
gan sunrise greets us, Jack com- 
ments, “That’s what it’s all about.” 

@ 7:25 — Back at plant. “Today, 
when we’re done, I'll have driven 
over 100 miles. Going around the lake 
will take a while.” 

@ 7:36 — Central’s nine-unit Goss 
Community starts to run. Jack scans 
36-page issue alongside press fore- 
man Ken Katchman. Top story on 
Page One: “We’ll be ready” (quote 
from superintendent on fall opening 
of classes); deck: “Kiwanians pre- 
view new school facilities”; bottom 
of page: “Arizona teacher named 
principal of Inland Lakes.” Another 
masterpiece is birthed. 

e@ 7:41 — Editor begins to place 
post office tags into metal clamps on 
bag. (Resorter subscribers include 
50% summer people, Joan has 
informed me, and copies go into 35 
states.) 

@ 7:53 — Press run ends with 
counter showing 3,371. 

@ 7:57 — Crew switches to mailing 
mode. Addressograph labeling 
begins. Julie Nester, a press flyer, 

(Continued on page 32) 
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By Jim Rosenberg 


For Kansas-based Integrated 
Newspaper Systems International, 
Trenton may not be the Emerald City, 
but it will become the company’s new 
home in several months. 

The relocation places INSI in the 
backyard of Princeton-based Inger- 
soll Publications Co. as IPCo comes 
under full control of New York 
investment banker E.M. Warburg, 
Pincus & Co. in the wake of its recent 
split from former IPCo manager 
Ralph Ingersoll II. 

Nevertheless, INSI general man- 
ager David Parker told E&P it was his 
impression “there has been no own- 
ership changes in our company, and 
none that I’m aware of anticipated.” 

The seven-year Ingersoll-Warburg 
partnership is ending, with Ingersoll 
trading his stake in all his U.S. papers 
(and several hundred million dollars 
of junk-bond debt) to Warburg for its 
holdings in the British and Irish 
papers over which Ingersoll has taken 
fuil control. 

INSI was formed upon the acquisi- 
tion of Creative Data Systems (CDS), 
in Overland Park, Kan., by Ingersoll 
and Warburg almost three years ago. 
It develops and markets newspaper 
business systems and, more recently, 
developed editorial and classified 
front-end systems, which were in site 
testing. 

Shortly after the partners 
announced their plans to exchange 
newspaper interests, INSI sales and 
marketing vice president Stephen D. 
Dienna, who has since left the com- 
pany, said the Ingersoll-Warburg split 
was not expected to have an impact 
on his company (E&P, June 14). 

Only days later, at a meeting in an 
Overland Park hotel, Ingersoll Publi- 
cations Co. president Robert Jelenic 
informed INSI that half its staff would 
be laid off and the remainder relo- 
cated to Trenton. Among reasons 
cited were Warburg’s establishment 
of a head office there to manage its 
newspapers — which include The 
Trentonian, a tabloid competing with 
the Trenton Times — and the area’s 
large number of technically trained 
workers, such as the programmers 
required by INSI. 

Soon to become chief executive of 
the businesses transferred to War- 





burg (most of management moved 
with the publications), Jelenic said 
the cutbacks are required to stanch 
losses that have climbed to $5 million, 
according to a report in the Kansas 
City Star. 

Its reporter, Steve Everly, told 
E&P that 32 of INSI’s staff of 66 were 
dismissed, another nine will be out 
after a six-month transition and 25 
were offered relocation. He said 
employees let go are to receive a mini- 
mum of 3% weeks’ severance pay 
plus compensation for accrued vaca- 
tion time. 





INSI slashes staff, relocates 


Systems vendor heads for New Jersey after its owners part ways 


were laid off were dedicated solely to 
that effort,” said Parker. A large part 
of the staff cuts, he said, “is directly 
related to the front-end development 
and really has no adverse impact on 
our abilities nor our commitments to 
support our business packages.” For 
work at the Trenton facility, he noted 
that “we have already started to aug- 
ment staff again.” 

Parker said maintenance and 
installations are proceeding and that 
the company remains “in an active 
sales posture.” 

IPCo executive Alan Mailman’ 





Ingersoll Publications Co. president Robert Jelenic 
informed INSI that half its staff would be laid off and 
the remainder relocated to Trenton. Among reasons 
cited were Warburg’s establishment of a head office 
there to manage its newspapers. 








As of the July 18 meeting, the Inger- 
soll-Warburg partnership still existed 
on paper. “By the time the deal is 
closed,” said Everly, “it [INSI] will 
be an exclusive Warburg enterprise.” 

ie said Warburg was expected to 
come up with a new name for the 
parent corporation by the end of July. 

Jelenic attributed the losses to a 
generally poor climate in the newspa- 
per industry. According to Everly, 
Jelenic said staff cuts were made 
mostly in new product development 
and sales, and that he wanted to 
ensure that existing customers are 
serviced and maintenance agree- 
ments remain in force. INSI said it 
will continue to support its more than 
240 installations, including those at 
Ingersoll properties abroad. 

Parker said the intent of changes 
was “to stay healthy and to dedicate 
our resources in the best proper man- 
ner to serve our customer base, and 
that’s exactly what we’re doing.” 

Concerning the editorial and classi- 
fied systems, Parker acknowledged 
that the “development effort on those 
products is on the shelf; there is no 
current work being done on them.” 
He added that beta testing at the Fall 
River (Mass.) Herald News, an Inger- 
soll group paper, “has been sus- 
pended.” 

“A portion of those employees who 





who was named president of INSI in 
early June did not return calls to 
IPCo’s Princeton offices. 

There were earlier unconfirmed 
reports of high turnover at INSI, a 
summer debut for an editorial system 
that was withdrawn at the last minute 
and an imminent meeting to be called 
for reasons unknown. Everly said he 
was told “there had been some dis- 
cussion on changing the operations 
even before Ingersoll’s financial diffi- 
culties.” 

“IT don’t think anyone was sur- 
prised at INSI,” said CDS founder 
Dann Kroeger. “I don’t know how 
they could be because the company 
had been losing significant funds 
since not very long after my depar- 
ture.” He added that those he knew at 
INSI were aware of the continuing 
losses and had to have expected some 
sort of change. 

Kroeger left the company about six 
months after it changed hands. He 
said that but for two or three months, 
CDS had been profitable every month 
for the seven years he ran the com- 
pany. When he left, over differences 
in philosophy and approach to man- 
agement, he sold his remaining inter- 
est in the company. 

Part of his disagreement, Kroeger 
said, was that there was a much 
greater concern with new products. 
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He said INSI was right to give full 
support to product development but 
not at the expense of existing sys- 
tems. Further, he said he placed little 
confidence in what he described as a 
12-month development schedule for 
editorial or classified systems, 
believing a deliverable product would 
take considerably longer. 

Nevertheless, according to Kroe- 
ger, he and the new owners shared the 
same initial assessment of the sys- 
tems business, which in part led to 
CDS’s sale and a further investment 
in development. 

“During the latter part of the ’80s, 
said Kroeger, “I think the equipment 
came along to allow one to do that 
effectively — to use a single database 
to accomplish both sides, both busi- 
ness aspects and typesetting aspects. 
I was very much behind the concept. 
That’s really what led to my selling... 
my majority interest in, at that time, 
Creative Data Systems.” 

Integrated Newspaper Systems 
appended “International” to its name 
several months ago to signal a broader 
scope in marketing, and, as a sign 
over a bridge into the old industrial 
city -read, “The World Takes What 
Trenton Makes.” 

If the boastful entry to the state 
capital is any consolation to INSI, the 
company’s move there may also reas- 
sure others with offices in the city. 
Objections to recent legislation have 
posed the possibility of losing busi- 
nesses to other states. Among other 
things, the state will tax for the first 
time items ranging from toilet tissue 
to trucks. 





Atex sued on RSI 


Atex Inc., an Eastman Kodak Co. 
subsidiary, is facing its third lawsuit 
by workers alleging injury from use of 
Atex keyboards and video display ter- 
minals. 

The $210 million suit — filed in 
U.S. District Court in New York by 
staffers from the New York Daily 
News, Newsday, American Banker, 
USA Today and People magazine, as 
well as three spouses — says Atex 
was or should have been aware that 
users would sustain injuries to their 
hands and arms, known as repetitive 
strain injury, from repeated use of 
Atex equipment. 

Two groups of journalists filed 
similar suits against the publishing 
systems vendor in June (E&P, June 
23). 
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Hell files patent infringement suit 
to defend screening technology 


By Jim Rosenberg 


In the same U.S. District Court in 
Boston that hosted patent infringe- 
ment cases three years ago between 
Dr.-Ing. Rudolf Hell GmbH and 
Scitex Corp. Ltd., Hell has filed suit 
charging Chelmsford, Mass.-based 
Optronics Corp. with infringing its 
U.S. patent on color separation 
screening technology. 

In the suit, filed in June, Hell seeks 
monetary damages and injunctive 
relief for alleged infringement on its 
patent entitled “Method for the Elec- 
tro-Optical Reproduction of Half- 
Tone Pictures,” which relates to 
color separation recorders. 

Hell, a Siemens Corp. subsidiary 
based in Kiel, West Germany, with 
U.S. headquarters in Melville, N.Y., 
said in a release that the suit followed 
Optronics’ refusal to license the 
screening method. It said Optronics’ 
objections to licensing and “per- 
ceived bases for invalidating the 
patent and claiming non-infringe- 
ment” were without merit. 

Hell said that its patented technol- 
ogy is an improvement over an 
expired Hell patent for moire-free 
reproduction of color separations. It 
said the older patent was discussed 
during application for the newer 
patent. 





In its answer and counterclaims, 
Optronics, a division of Intergraph 
Corp. of Huntsville, Ala., asks the 
court to declare Hell’s patent invalid 
and unenforceable. 

Optronics distinguished between 
rational and more recently developed 
irrational screening technologies. The 
patent in dispute covers technology 
that provides screen angles with 
rational tangents, according to 
Optronics. 

“The technology that’s imple- 
mented in the ColorSetter [drum 
recorder], which we call Intellidot, is 
a proprietary screening mechanism,” 
said Arlene Karsh, marketing ser- 
vices director at Optronics. “It’s also 
what’s known as a rational screening 
mechanism — screen angles are set 
up at rational tangents.” 

Calling it an “older technology,” 
Karsh maintained that “our approach 
to it is fundamentally different from 
similar rationa! screening technology 
that Hell has patented.” 

Karsh said Hell’s valid patent for 
the technology expired last April. 
“There was a follow-up patent they 
managed to get through the patent 
office, which we believe is invalid. 
We believe it is a veiled attempt to 
extend the patent that expired.” She 
added that Optronics’ lawyers “don’t 

(Continued on page 33) 
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Hell names first 
commercial dealer 


The Information & Publishing Sys- 
tems division of Hell Graphic Sys- 
tems named Locker Typesetting 
Equipment Co., E. Rutherford, N.J., 
as the first Hell Personal Systems 
Dealer in a program making desktop 
publishing product sales, systems 
integration, service and support avail- 
able directly to users through com- 
mercial channels. 

The PostScript-compatible Bridglt 
Personal Imagesetter for Macintosh 
users and HighScan color desktop 
CCD scanner are the first IPS prod- 
ucts offered through the new dealer 
channel. 

In addition to Hell, Locker repre- 
sents such other electronic prepress 
companies as Varityper, QMS, New- 
gen, Xerox and Microtek. 


Sun-Sentinel plant 
is high-tech 
from floor up 


When the Fort Lauderdale News/ 
Sun-Sentinel invested $115 million in 
its new Deerfield Beach plant, it not 
only purchased state-of-the art equip- 
ment, but instaiied it with flooring 
designed to handle the rigors of a 
modern printing and packaging facil- 
ity. 

The paper chose an improved ver- 
sion of a heavy-duty floor used in 
printing plants for 70 years. Denver- 
based Kalman Floor Co.’s Absorp- 
tion Process Floor Topping gives a 
hard, smooth, self-polishing finish. 
The “SC” shrinkage compensating 
concrete base slabs eliminate virtu- 
ally all cracks and about 75% of joints 
found in conventional concrete 
floors. 





hoto 1 west 20th street, new york city 10011 
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(CALL OR WRITE FOR MORE INFORMATION & CATALOGUE ) 


Programmed automated guided 
vehicles deliver newsprint rolls from 
storage to the new Goss Colorliner 
presses. AGVs weighing almost two 
tons and transporting 2,500-Ib. rolls 
follow routes guided by wires embed- 
ded in the concrete floor. About 7,000 
tons of newsprint can be stored in the 
40,000-square-foot warehouse, where 
the AGVs move rolls from laydown 
rails to the reel room stripping area. 
AGVs also bring waste carts from the 


pressroom to compactors in the ware- ' 


house. 

The new plant’s 71 ,000-square-foot 
mailroom is served by 14 truck bays. 
Inserts and preprints are palletized 
and delivered to the mailroom on 
forklift trucks. Often “trains” of 
inserts and preprints, including the 
Sentinel subsidiary Gold Coast Shop- 
per, are pulled in on two-tiered metal 
postal carts with small casters that 
tend to chew up and mark ordinary 
concrete. 

Floor joints and shrinkage cracks in 
ordinary concrete would soon slow 
the smooth operation of heavily 
loaded vehicles moving around the 
presses, storage area and mailroom. 
Rutting of the hardened concrete 
floor in the old plant indicated such a 
floor would not withstand the traffic 
in the new plant. 


According to building manager 
Fred Hubbard, the “granitelike” sur- 
face holds up to the heavy traffic. 
With only a few joints, fork lifts oper- 
ate at full speed, he said. In addition 
to durability and resistance to grease 
and ink, making cleaning faster and 
less expensive, Kalman said the 
washed floor’s finish improves light 
reflection. 


Easton Express 
adds second 
Biliner 


The Express, in Easton, Pa., has 
purchased a second Muller-Martini 
Model 308 Biliner inserting machine 
with four Tandem Feeders. 

Muller-Martini also reported the 
sale of a fifth Model CN-70 compen- 
sating counter stacker to the New 
Haven (Conn.) Register,which will 
use it in line with its press for com- 
mercial work. The Register’s existing 
on-line system features Muller-Marti- 
ni’s PrintRoll system interfaced with 
four Model 308 Biliner inserters, each 
with a Model CN-70 compensating 
counter stacker and packaging line. 





Accu-Weather signs 
Phila. Inquirer 


Accu-Weather Inc. announced it 
has started service to the Philadel- 
phia Inquirer. 

It provides all material in the pa- 
per’s weather section, including na- 
tional and regional weather maps, 
local weather discussions, five-day 
Philadelphia forecast, regional fore- 
casts, regional, U.S. and world city 
lists, temperature and weather list, 
sun and moon information, yester- 
day’s temperature and humidity for 
each hour in Philadelphia, Philadel- 
phia Almanac, air quality, tides and 
national summaries. 


Indiana daily 
gets new 
plant, press 


In June, The Daily Reporter cele- 
brated the opening of its new, 35,000- 
square-foot building on the north side 
of Greenfield, Ind. 

Serving the Hancock County area, 
the 7,800-circulation, six-day paper 
broke ground in May 1989 for the two- 
story granite and limestone structure. 
Indianapolis-based architectural and 
general contracting firms were 
engaged for the project. 

A new Goss Community SSC press 
was put into operation shortly before 
the paper relocated in February, 
allowing it to print on site for the first 
time since 1973 and providing for 
commercial contract printing of other 
publications. With four floor units, a 
four-high unit and folder, the press 
can print a 24-page paper newspaper 
with two color inks or a 20-page paper 
with four-color photography. 

Since the move, staff at the 
Reporter has been expanded from 35 
to 60, some of which are new posi- 
tions, including those associated with 
printing and distribution. The news- 
paper also publishes The Advertiser, a 
free weekly that goes out to 18,000 
area homes, and the Harrison Post, a 
weekly distributed to 11,000 persons 
at Fort Benjamin Harrison. 


Joins DataTimes 


The Oakland (Calif.) Tribune has 
joined the DataTimes worldwide 
information network, bringing to 
eight the number of California news- 
papers available to the network’s 
300,000 users. 
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Fund raiser for 
Canada j-school 


To celebrate Canadian journalism 
and raise funds, six expatriate Cana- 
dian journalists will be honored on 
Nov. 10 in Toronto by the University 
of Western Ontario Graduate School 
of Journalism. 

Honorees include syndicated col- 
umnist Barbara Amiel, New York 
Times deputy publisher Sydney Gru- 
son, ABC’s World News Tonight 
anchorman Peter Jennings, Morley 
Safer of CBS’s 60 Minutes, Robert 
MacNeil of PBS’s MacNeil/Lehrer 
News Hour and NBC Washington 
correspondent Henry Champ. 


N.J., Soviet colleges 
ink training pact 


Rutgers University in New Jersey 
and Moscow State University will 
develop conferences and research 
and training programs for media pro- 
fessionals, students and faculty, 
under a joint agreement signed 
recently. 

Professors Jerome Amente and 
Yassen N. Zassoursky signed the deal 
for, respectively, the Rutgers Jour- 
nalism Resources Institute and Mos- 
cow University’s Journalism Faculty. 

The agreement “represents an 
important opportunity to support free 
press and democratic initiatives” as 
the Soviet bloc undergoes fundamen- 
tal changes, said Aumente, director of 
the journalism institute. 

Conferences are tentatively sched- 
uled for Rutgers in 1991 and Moscow 
in 1992. 


Southam profits fall 


Southam Inc. reported second- 
quarter net profit plunged 40% com- 
pared with a year earlier. 

Net income for the period ended 
June 30 fell from $24.7 million Cana- 
dian, or 42¢ a share, to $14.6 million, 
or 25¢ a share. Not counting extraor- 
dinary transactions, income fell 46%. 

The quarterly results dropped half- 
year earnings 40% below last year’s. 

The corporation blamed the soft 
advertising market for newspaper 
earnings 16% lower on the quarter, 
graphics operations off 23% and busi- 
ness information income down 58%. 
Coles Book Stores recorded a loss of 
$1.4 million, despite higher revenue. 








Operating income dropped 50% on 
the quarter, from a year before. 


Newspapers reported 6.9% higher 
revenue, mainly from the acquisition 
of the Kitchener-Waterloo Record. 
Excluding the Record, revenues 
increased 0.5%, insufficient to cover 
costs of a new flexo printing plant in 
Surrey, B.C., for the Vancouver Sun 
and Province and higher costs of labor 
and benefits. 


Run-of-press newspaper advertis- 
ing linage fell 2.3%, with all catego- 
ries recording declines, compared 
with second-quarter 1989. 


Equity in earnings from associated 
businesses fell 33%, mainly because 
of lower profits at Torstar Corp. and 
losses from investments in Telemedia 
Publishing. 

Southam’s board, nevertheless, 
approved a quarterly dividend of 20¢ 
a share, unchanged, payable Sept. 15 
to shareholders of record as of Sept. 
4. 


Say “handicapped” 
without saying it 


The National Cristina Foundation 
of Pelham Manor, N.Y., is sponsor- 
ing a contest to create a positive word 
to describe “people with disabili- 
ties.” 


A check for $50,000 is the prize to 
be awarded after a panel of judges 
makes a decision Jan. 29, 1991. 


Entries must be either a single new 
word or a new combination of existing 
words with a clear single meaning. 


FIEJ protests 
editor’s arrest 


The International Federation of 
Newspaper Publishers has formally 
protested to Kenyan President Daniel 
rap Moi the arrest of Gibotu Imany- 
ara, editor of the Nairobi Law 
Monthly. 


Imanyara was rearrested after a 
brief release July 25. 

A letter from FIEJ president Jan 
Nouwen calls for Imanyara’s release 
and says the international community 
“can only conclude that Imanyara is 
being held as a direct result of his 
exercise of the right to freedom of 
expression, accorded to him under 
the Constitution of Kenya.” 





AIDS editorial 
grabs reaction 


The Fredericton (N.B, Canada) 
Gleaner’s recent editorial calling for 
AIDS patients to be “identified and 
contained” has elicited strong posi- 
tive and negative reactions. 

The editorial stated that “a strong 
body of opinion believes that 
homosexual AIDS patients got 
exactly what they deserve,” and that 
it was a “curse” to spend public 
money to care for those who con- 
tracted AIDS through “unnatural 
acts.” 

Whole pages in the afternoon daily 
have been devoted to opinions 
responding to the widely publicized 
editorial. 

Gleaner publisher Tom Crowther 
said the letters are about 60 to 40 in 
favor of the newspaper’s position. 


Many letters backing the paper 
were unsigned, like the one from “A 
Mother” in Halifax, which read, the 
media and politicians “too often cave 
in to pressure under the guise of 
rights. Are there no rights for those 
who are concerned with the future of 
our children?” 


Federal Health Minister Perrin 
Beatty’s letter called the editorial 
“cruel and ill-informed.” 

AIDS New Brunswick, an organi- 
zation that has filed a complaint 
against the Gleaner to the Atlantic 
Press Council, is calling for a public 
apology. 

Crowther believes the newspaper is 
performing a valuable public service. 


“If we have performed any service 
in informing people and getting them 
to discuss it and think about it and 
make up their own minds what they 
think about it, then we’ve done our 
job,” he said. 
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A day 
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tells me: “He puts out a nice paper. I 
like reading it. Indian River is a cozy 
little town — beautiful streams, riv- 
ers. 

@ 8:25 — Mailing ends. Jack tells 
me, “We know we’re done when this 
label comes up.” He holds up paper 
for my inspection: “Alex Sawyer, 
P.O. Box 55126, North Poie, Alaska 
99705.” 

e@ 8:27 —- Bags and stacks of 
Resorters for newsstands are now 
loaded into pickup. Delivery begins. 

@ 8:50 — First over-the-counter 
stop, Interstate Party Store, at the 
Wolverine exit off I-75. Jack drops 70 
papers. 

@ 9:01 — Wolverine post office. 
Editor sprints in with bag. 

@ 9:11 — Indian River EZ Mart, 
across from Catholic shrine with 
world’s largest outdoor crucifix (of 
redwood). Clerk greets Jack as he 
plops 175 papers into the rack, 
“About 10 people have stopped to get 
the paper.” He replies, “We’re run- 
ning about 45 minutes late.” 

@ 9:22 — Ken’s Super Market. 
We — reporter now helping — haul 
in 300 papers, placing them in stacks 
next to checkout counters. 

@ 9:26 — Gretenberger’s Rexall, 
50 papers. Employee chides editor, 
“Is this next week’s paper?” 

@ 9:35 — Indian River post office. 
Jack backs up to dock, flings several 
dozen heavy canvas postal bags into 
metal cart. (I think: “So this is the guy 
who a few years ago almost checked 
into That Big Cityroom in the Sky. 
Now look at him, acting like a kid of 
30!”) Postmaster Ed Guindon tells 
me, “It’s a fine paper.” 

@ 9:45 — Parti-Mart at River 
Bend. Jack drops off three bundles of 





50 each. We roll north into Topina- 
bee, between Burt and Mullett lakes, 
making one stop, then head north and 
west on deserted Cheboygan County 
roads. 

@ 9:58 — The Corner Store, not 
far from the north shore of Burt Lake. 
Jack leaves 20 papers. As he jumps 
back behind the wheel, the editor 
matter-of-factly reports, “Roger 
Smith usually buys his Resorter here, 
or at the coffee shop in Topinabee.” 
Smith, retired chairman of General 
Motors, summers on Burt Lake. 

@ 10:29 — 20 papers for Burt Lake 
Market. 

@ 10:41 — At my request, an unau- 
thorized stop at Dutch Oven in Alan- 
son to grab a bag of freshly baked 
cinnamon rolls. “A treat for Joan,” I 
lie, making certain there will also be 
plenty for today’s famished delivery 
crew. 

@ 10:55 — “Last stop, Burt Lake 
post office,” says Jack, as we pull up 
to an old-fashioned gasoline station 
converted into a tiny food store. Jack 
hustles canvas sack inside. 

@ 11:10 — Pull into driveway of 
Hoffman home/Resorter office, six 
hours and 100 miles later. 


Times Mirror buys 
La Opinion stake 


The owners of the Los Angeles 
Times have agreed to buy 50% of Los 
Angeles-based La Opinion, the 
nation’s largest Spanish-language 
daily. 

No price was disclosed 

“We enter this partnership with the 
intent of strengthening our newspa- 
per, expanding its coverage and mak- 
ing it even more relevant to the lives 
of our readers,” said Jose Lozano, 
publisher of the 64-year-old Opinion. 





In an announcement, he said cur- 
rent management will continue, edito- 
rial policy will remain with him and 
his staff and the Lozano family will 
control a majority of the board of 
directors. 

Times Mirror chairman and chief 
executive Robert Erburu, called it 
“an investment in a newspaper with a 
tremendous future.” 

Founded in 1926 by Ignacio Lozano 
Sr., Opinion circulates about 100,000 
copies a day. Serving Southern Cali- 
fornia’s booming Latino population, 
it recorded double-digit circulation 
gains in each of the last two years. 


Reuters boosts 
profits by 22% 


British-based Reuters Holdings 
PLC reported pretax profits 22.9% 
higher for the first six months of 1990, 
compared with a year before, on 25% 
higher revenue. 

Earnings per share rose 25% for the 
period, to $1.35 U.S. per American 
Depositary Share, each representing 
three common shares. 

Pretax profit rose to $290 million 
U.S. on revenue for the period of $1.2 
billion. Operating profits rose by 
20%. 

Reuters chief executive Glen 
Renfrew credited some revenue 
growth on the weakness of the British 
pound but said, excluding exchange 
rates, revenue grew over 18%. 

Revenue from Reuters America 
increased to $210 million, from $179 
million. 

North American growth was 
restrained by declining sales of trad- 
ing room systems, he said, and diffi- 
cult financial conditions have raised 
cancellations. 

Reuters receives about 90% of its 
revenue from the sale of financial 
information. 








Earnings 
(Continued from page 14) 





Magazine and book publishing hiked operating profits 
22%, cable television operating profits edged up 7.7% in 
the second quarter, compared with a year before, and 
broadcast television operating profits fell 19% on slightly 
lower revenue. 

Interest costs rose 46%, to $18 million, as a result of 
construction projects. 

The results pushed half-year 1990 revenues to $1.7 
billion, 4% over a year earlier, while newspaper publishing 
we profits for the six months fell 39% from a year 
before. 


Washington Post Co. 
The Washington Post Co. reported net income for the 





second quarter fell 7.5%, to $55.9 million, and earnings per 
share slipped 2.5%, to $4.60, compared with a year earlier. 

Revenue for the quarter rose 1% to $379 million. News- 
paper revenue dropped 2%, broadcast fell 4% and News- 
week revenue rose 6% with the help of an extra issue. 
Revenue from educational and electronic services rose 
13%. 

Ad linage at the Washington Post declined 9% from the 
quarter a year earlier. 

Equity in earnings of affiliates dropped to $1.3 million, 
from $4.1 million in the second quarter of 1989, mainly 
from lower earnings at newsprint operations. 

Quarterly results lowered six-month earnings to $95 
million, or $7.76 a share, from $102 million, or $7.94 a 
share, in the first half of 1989, as half-year 1990 revenue 
gained slightly to $720 million. 

Stock repurchases had no significant effect on per-share 
earnings, the company said. 
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believe that there’s anything of sub- 
stantial merit or difference in the sec- 
ond patent application.” 

Hell spokeswoman Cathy Seldin 
said the U.S. subsidiary’s only com- 
ments on the suit were those con- 
tained in its press release. In Kiel, 
Hell spokesman Gerhard Schmild- 
man said the company could not give 
further comment or background 
information while the case is pending. 

Optronics further argues that the 
second patent lacks an enabling 
description and that Hell misled the 
U.S. Patent and Trademark Office in 
regard to the earlier patent. It also 
said “Hell and its representatives 
have engaged in unfair and intention- 
ally deceptive business practices.” 

Said Karsh, “They have falsely 
pursued our customers and prospec- 
tive customers with claims that we 
infringe on their patent, thereby dis- 
rupting our business.” She said 
rational screening technology devel- 
oped by Optronics and used in its 
ColorSetter does not infringe Hell 
patents, which “are for another 
rational screening technology.” 

Karsh noted that the technology 
Optronics has offered for license 
and the technology for which Hell has 
many licensees is an “irrational” 
screening technology. She said the 
newer technology “has nothing to 





do with this lawsuit at all, except that 
it may be a business issue that is hit- 
ting beneath all of this.” 

Irrational screening, said Karsh, is 
“capable of accommodating much 
higher screen frequencies, 200 lines 
per inch and above, at arbitrary 
screen angles. So in theory it goes a 
lot further in eliminating moire.” 
Optronics announced its own irra- 
tional screening technology in March 
and has not been challenged on it. 


Winrich Gall developed the newer, 
irrational-tangent screening technolo- 
gies. ‘“He’s the same guy who did the 
newer screening for Hell,” said 
Karsh. “This guy had nothing to do 
with the older stuff that they’re suing 
us on.” 


Last month, however, the Seybold 
Report on Publishing Systems noted 
that both rational and irrational 
screening technologies were invented 
by Gall. It said he “developed his first 
approach to rational screening in the 
early ’70s, when he was employed by 
Hell.” 

Hell would not comment on possi- 
ble litigation over the newer, irra- 
tional screening technology. Optron- 
ics told Seybold its irrational screen- 
ing technology developed by Gall dif- 
fered from existing techniques 
through use of cheaper, more 
aavanced microprocessing not avail- 
able when Gali worked for Hell. 

Karsh said Gall is an independent 
consultant who performed the work 
on contract for Optronics. “We have 


patent applications filed for his new 
work,” she added. 

Although settled three years ago, 
the Hell-Scitex lawsuits were con- 
cerned in part with Hell’s 1985 patent, 
titled “Production of Screen Printing 
Blocks,” on irrational-tangent 
screening technology. Hell had 
sought to stop the manufacture and 
sale of Scitex’s Response system. 
Scitex countercharged that Hell had 
infringed two of its patents, both titled 
“Screened Image Reproduction,” 
which dated from 1982 and 1984. 

The eventual settlement included 
no admission of infringement, annual 
payments by Scitex of $200,000 for 
five years to Hell and dropping of the 
suit and countersuit. 

(For details on achieving appropri- 
ate screen angles electronically, see 
“Electronic Dot Generation” by 
Crosfield Electronics’ Tony Johnson 
in the INCA-FIEJ Research Associa- 
tion’s June 1989 newspaper tech- 
niques.) 


Foundation helps 


Five non-profit organizations will 
receive nearly $22,000 in grants from 
the Orlando Sentinel Foundation: 
Citizens for Youth, for a community 
teen center in Osceola County; 
Women’s Club of Mount Dora, for a 
playground; Habitat for Humanity, 
for low-income housing; Rainbow 
Charitable Services, for a drug abuse 
center; and Stetson University for 
equipment for a media center. 








Film 


(Continued from page 12) 





Saleh said. 

He added the NAACP reaction 
simply proves the point Laferriére is 
trying to make — that black self- 
identity is so weak it is dominated by 
white perceptions. 

“I think the black community is so 
supersensitive of how the white com- 
munity sees it,” Saleh said. “Had 
{the film] been titled How to Make 
Love to an Italian Without Getting 
Tired nobody would be offended.” 

Laferriére himself, interviewed 
through an intrepreter by Los Angeles 
Times reporter David J. Fox, dis- 
missed the NAACP criticism. 

“It’s completely laughable that 
they have the word colored there,” he 
told the Times. 

The Times ran the edited version of 
the ad. 

However, at least two mainstream 
newspapers, the jointly operated San 
Francisco Chronicle and San Fran- 





cisco Examiner, published the 
unedited version. 

Interestingly, distributor Saleh 
said, gross revenues for the film, 
which is aimed at the so-called “art 
film” market, have so far been high- 
est in San Francisco. 





“These are thick- 
skinned editors who are 
not offended by 
anything, and yet they 
said, ‘Yes, this is 
offensive,’ ” Brittain said. 








Black-oriented newspapers have 
been, if anything, more divided about 
the ad than mainstream papers. 

The Amsterdam News in New 
York, for example, flatly refused to 
run the ad, as did the Los Angeles 
Sentinel. 

However, the Watts Times, a Los 


Angeles black-oriented weekly, | 





chose to run the uncensored version. 

“It’s just a satire and I think it’s 
very funny,” Watts Times marketing 
spokesman Mary Ann Moore told the 
Los Angeles Times. “Why js every- 
one so uptight about it?” 

Despite the handwringing the ad 
caused in newspaper circles, distribu- 
tor Saleh argues that the general pub- 
lic has taken the film title in stride. 

“From the newspapers, from these 
two black groups, we’ve heard. The 
public? Not a peep, not a word. The 
poster is all over [New York City] and 
it’s not defaced. The theaters say no 
one has bothered their posters. I don’t |. 
think we’ve had one single comment 
. . . from any customer,” Saleh said. 

Similarly, the Chicago Sun-Times 
has not heard any reaction from any- 
one outside the paper, editor Brittain 
said, “not a peep, not a phone call, 
nothing.” 

“Still,” he added, “they [black 
staffers] were offended and you have 
to consider that. 

“Any way you ended up, it was 
going to offend somebody — or be a 
rationalization.” 
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SYNDICATES/NEWS SERVICES 








By David Astor 


Electronic delivery of editorial car- 
toons could be the wave of the future, 
but so far it’s just a ripple. 

At least four syndicates started 
computer-to-computer transmission 
of editorial cartoons last year, and all 
signed up only a modest number of 
newspaper clients at best. Two of the 
syndicates are continuing the service 
and two have at least temporarily sus- 
pended it — but all four feel electronic 
delivery will be more popular eventu- 
ally. 

As a matter of fact, a fifth company 
— King Features Syndicate, which 
just started electronic delivery of one 
editorial cartoon feature this summer 
— says it has had some early success. 

One of the syndicates ending the 
service recently was the Scripps 
Howard-owned United Media, which 
is the parent of United Feature Syndi- 
cate and Newspaper Enterprise Associ- 
ation. 

“We did decide to get out of it — 
hopefully on a temporary basis,” said 
UM national sales manager Lisa 
Klem Wilson. “It may have been a bit 
before its time.” 

She said UM started the electronic 
delivery after newspapers requested 
it, and did mailings and other sales 
efforts to promote the service. About 
35 papers (including many Scripps 
Howard ones) ended up using it, but 
Wilson said this was only a small seg- 
ment of the approximately 1,000 
clients receiving UFS and NEA edito- 
rial cartoonists with electronic trans- 
mission capabilities. 

UM’s service was called “Car- 
tooNet,” and it was offered via AP 
GraphicsNet and MacNet to any 
paper owning an Apple Macintosh 
computer. 

Another syndicate terminating the 
service, at least for the time being, 
was the Washington Post Writers 
Group. 

WPWG editorial director/general 
manager William B. Dickinson said 
only four or five of Orlando Sentinel 
editorial cartoonist Dana Summers’ 
approximately 50 clients were making 
use of the electronic delivery, and 
that two of these papers ended up 





Slow growth for a new delivery method 


Electronic transmission of editorial cartoons ends at two syndicates 
and continues at two others, but all feel it will get more popular 


canceling. 

“We simply couldn’t get enough 
clients to cover costs,” stated Dickin- 
son. “We didn’t have economy of 
scale.” He noted that WPWG 
charged each electronic client $6 a 
week, about half of what it cost the 
syndicate to provide the service. Wil- 
son said United charged a “nominal” 
$5 per week, also below cost. 

At Tribune Media Services, presi- 
dent Robert S. Reed said “no more 
than a handful” of papers are using 
the service so far. “But I’m still con- 
vinced that it’s the wave of the 
future,” he added, “and we will con- 
tinue to offer it. Those who are getting 
it are happy with it.” 

TMS vice president for electronic 
information products Timothy Bren- 











MOM, WHAT DO YOU 
WANT FOR CHRISTMAS? 











Fough to’ buy on an allowance. 


Comic being offered 


“Brandon,” a weekly comic based 
on the antics of the cartoonist’s grade- 
school-age son, is being offered for 
syndication. 

Hazel R. Hennigan’s feature has 
appeared in the black-owned Balti- 
more Times weekly since June 1988 as 
well as in the Washington, D.C.- 
based Community News. “Brandon” 
also runs periodically in several pubii- 
cations of the Social Security Admin- 
istration, where the award-winning 
cartoonist works as a benefits 
authorizer. 

Hennigan — a graduate of Balti- 
more public schools and the Univer- 


sity of Maryland — is represented by - 


the Barrow Information Group, P.O. 
Box 8118, Silver Spring, Md. 20907. 


| pers can publish the cartoon the same 





nan noted, for instance, that there is 
“quality reproduction” on the car- 
toons. “It would never work if it were 
otherwise,” he said. 

Also still offering electronic deliv- 
ery is Universal Press Syndicate. 
“There hasn’t been an overwhelming 
demand at this point,” said vice presi- 
dent/editorial director Lee Salem, 
“but it is my guess that it will be used 
more in the future . . . as papers are 
able to handle the material easier.” 

Salem did mention that Universal 
clients have occasionally asked for 
electronic transmission on a one-shot 
basis when they wanted an editorial 
cartoon quickly after an important 
news event. 

Like Brennan, Salem said repro- 
duction of the editorial cartoons has 
been “very good.” He noted that 
Universal hasn’t received any com- 
plaints. 

“It’s good technology,” added 
Dickinson. “It seems to work.” 

So why hasn’t electronic delivery, 
which can speed editorial cartoons to 
newspapers much faster than mail, 
been more popular so far? 

One reason is that only those edito- 
rial cartoonists on the staff of papers 
with the correct computer equipment 
can participate fully. At UFS, for 
instance, Henry Payne of Scripps 
Howard, Mike Peters of the Dayton 
Daily News, and Rob Rogers of the 
Pittsburgh Press were available, but 
the syndicate’s other editorial car- 
toonists were not. 

Also, a number of papers still do 
not have the technology to receive 
editorial cartoons electronically. 
“Even some of the bigger papers 
weren’t able to take advantage,” said 
Dickinson. 

Then there are the costs involved 
for clients. At TMS, for instance, 
Brennan said papers were billed $7.50 
for the first cartoon each week and $5 
for each one after that. “This can be 
up to twice as much as mail process- 
ing,” noted Brennan, who said TMS 
charges an amount that enables it to 
break even. 

One of the prime advantages of 
electronic delivery, of course, is that 
it’s more timely than mail. ““Newspa- 
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Barbara Gaynes 


Named at syndicate 


Barbara Gaynes has been named 
managing editor of the New York 
Times Syndication Sales Corporation. 

Gaynes joined the syndicate last 
year as assistant editor, and was pro- 
moted to assistant managing editor in 
December. Before that, the Univer- 
sity of Florida journalism graduate 
was editorial director at Kurtin Com- 
munications in New York City and 
assistant articles editor at Good 
Housekeeping magazine. 





day it appears [in the cartoonist’s 
home paper],” commented Brennan. 

Wilson acknowledged the appeal of 
high-speed delivery, but observed 
that many bigger papers already have 
their own staff editorial cartoonist to 
offer fast visual commentary on 
issues. And many smaller papers, she 
added, “weren’t willing to pay the 
extra price.” 

Brennan and others said transmit- 
ting editorial cartoons electronically 








At Budapest festival 


A number of syndicated American 
artists will attend the August 20-24 
Budapest International Cartoon Fes- 
tival in Hungary. 

Serving as a head judge will be 
National Cartoonists Society presi- 
dent and “Momma’”/“Miss Peach” 
creator Mell Lazarus of Creators Syn- 
dicate. About 3,000 entries from 72 
countries have already been submit- 
ted for the festival’s competition and 
exhibition. 

Other attendees will include ‘“Mar- 
maduke” creator Brad Anderson of 
United Feature Syndicate, editorial 
cartoonist Kevin “KAL” Kallaugher 
of the Baltimore Sun and Cartoonists 
& Writers Syndicate, editorial car- 
toonist/columnist M.G. Lord of News- 
day and Copley News Service, “The 
Wizard of Id” artist Brant Parker of 
North America Syndicate, cartoonist/ 
executive Jerry Robinson of CWS, 

(Continued on page 36) 





is a “good investment” for the future 
because comics and other features 
could eventually be delivered that 
way as well. 

“It’s the first step in offering other 
things electronically,” agreed Wil- 
son. “I’m very optimistic that we can 
do something in the future.” 

“In time I suspect that this will be 

the prevailing way of delivering art,” 
stated Dickinson. “We were early 
on.” 
“We’re trying to stay on the cutting 
edge,” said Reed, who also cited 
FMS’s involvement in areas such as 
audiotex. 

TMS editorial cartoonists available 
electronically’, said Brennan, include 
Steve Benson of the Tacoma (Wash.) 
Morning News Tribune, Dick Locher 
and Jeff MacNelly of the Chicago 
Tribune, Jack Ohman of the Portland 
Oregonian, and Don Wright of Flori- 


-da’s Palm Beach Post. ' 


At Universal, Salem said Tony 
Auth of the Philadelphia Inquirer and 
Tom Toles of the Buffalo News are 
the most easily available, but added 
that the syndicate could send any of 
its other editorial cartoonists elec- 
tronically if a paper wanted them. 

Other syndicates are studying or 
starting to offer electronic delivery of 
editorial cartoons. 

King Features, for instance, has 
been investigating electronic delivery 
for a while and took its first step into 
this area when it recently introduced 
Dan Shefelman’s weekly “Funny 
Money” business editorial cartoon. 
King executive editor Tom Pritchard 
reported that, as of the end of July, 
about six of the first 15 “Funny 
Money” clients had opted for com- 
puter-to-computer transmission — a 
figure the syndicate is very pleased 
with. 

Timeliness is important for the fea- 
ture, which takes a satiric look at the 
previous week’s business events. 
“Dan Shefelman finishes it Thursday, 
and papers want it Friday for the Sun- 
day paper,” noted Pritchard. 

King, continued Pritchard, is now 
thinking of offering electronic deliv- 
ery of its five individually syndicated 
political cartoonists. The first could 
be made available this way as early as 
September, he said, and then others 
would follow if there is a good news- 
paper response. 

“We’re going into this very cau- 
tiously,” commented Pritchard. 

At Creators Syndicate, president 
Richard S. Newcombe said electronic 
delivery has been looked at “very 
closely” and discussed with a number 
of newspaper editors. “But the cost is 
still prohibitive to do it across the 
board in a systematic way,” he 
stated. 


Newcombe did note that Creators 
has sent comics to newspapers via fax 
if there is some sort of emergency 
situation. “This is a major change,” 
he observed. 

The Los Angeles Times Syndicate 
also sends out comics and editorial 
cartoons via fax on occasion, accord- 
ing to executive editor Steve Chris- 
tensen. 

As for computer-to-computer 
delivery, Christensen said, “Like all 
syndicates, we’re interested in this as 
a technology . . . and we’ve done a 
great deal of research. We do offer 
some graphics electronically, but not 
editorial cartoons.” 

When there is enough newspaper 
demand and enough papers have the 
right technology, Christensen said 
LATS would offer electronic delivery 
— which he feels will “absolutely” 
become more popular in the future. 

And at Copley News Service, edito- 
rial/marketing director Nanette Wiser 
said electronic and/or fax delivery of 
editorial cartoons will be offered next 
year. She reported that Copley car- 
toonists are already beginning to fax 
their work to Copley’s office. 

Wiser added that Copley — like 
other syndicates — will still continue 
to offer editorial cartoons by mail, 
too. 





THE FINISHING 
TOUCHES FOR 
READERSHIP. 


Got designs on more readers? 
Then get Decor Score, our home- 
decorating Q&A written by Rose 
Bennett Gilbert, associate editor 
of Country Decorating magazine. 
From mixing patterns to match- 
ing hardwood finishes, Decor 








Score offers a houseful of good 
advice. 

Call for a free sample. And get 
the package that ties up reader- 
ship and revenues. 


(800) 445-4555/(619) 293-1818 
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(Continued from page 35) 


and editorial cartoonist Paul Szep of 
the Boston Globe and United. 

Cartoonists from Australia, Ban- 
gladesh, Chile, China, Cuba, Czecho- 
slovakia, France, India, Ireland, 
Israel, Italy, Nigeria, the Soviet 
Union, Thailand, and about 15 other 
countries will also be at the festival — 
which is co-organized by the Pennsy]l- 
vania-based WittyWorld (see E&P, 
May 5). The magazine’s editor is car- 
toonist Joe Szabo, a native of Hun- 
gary. 


Strips are reinstated 


Two North America Syndicate story 
strips were reinstated in the Oakland 
Tribune recently after about 2,500 
readers complained. 

The two were “Rex Morgan, 
M.D.” by Dr. Nick Dallis and Tony 
DiPreta and “Mary Worth” by John 
Saunders, Gene Colan, and Jim Arm- 
strong. 

Continuity comics are generally 
less popular than gag-a-day ones, but 
they have a loyal audience that fre- 
quently forces papers to bring back 
dropped strips. 


‘Doonesbury’ pulled 


At least three newspapers decided 
not to publish all or part of the past 
week’s “Doonesbury” series featur- 
ing an almost-naked J.J. doing the 
kind of performance art that makes 
Sen. Jesse Helms apoplectic. 

The papers included the Columbus 
(Ind.) Republic, Duluth (Minn.) 
News-Tribune, and Fort Worth Star- 
Telegram. 

At least two other papers moved 
Garry Trudeau’s Universal Press Syn- 
dicate comic to their editorial pages. 


Columnist promoted 


Self-syndicated weekly humor col- 
umnist Barbara Naness has been pro- 
moted to assistant news editor of the 
Staten Island Register. 

The award-winning Naness (see 
E&P, May 13, 1989) is based at 119 
Washington Ave., Staten Island, 
N.Y. 10314. 


Soviet in U.S. paper 


The Hermosa Beach (Calif.) Easy 
Reader weekly is publishing the 
political cartoons of 18-year-old 





add their own delivery fees onto AP’s. 


Still trying to lessen delivery fees 


Arizona Daily Star executive editor Stephen Auslander is continuing to 
refuse to pay column delivery fees charged by syndicates. 

Last month, Auslander deducted a $120 computer delivery fee from a Star 
payment to the Los Angeles Times Syndicate (see E&P, August 4). Now, he’s 
notifying other syndicates, as their invoices arrive at the Star, that he is 
deducting delivery-related fees from their bills as well. 

So far, Auslander has sent letters to King Features Syndicate and Universal 
Press Syndicate stating that he will not pay them more than the $4.55 per column 
per week that AP charges for computer-to-computer delivery via its high-speed 
wire. King charges $6 per column and Universal $7.20. 

Auslander — who sent copies of his letters to E&P — says he finds the fees 
excessive. But LATS, King, Universal, and other syndicates say they add to 
AP’s charges because of costs they incur for equipment, personnel to transmit 
and retransmit columns, and more. 

When asked about King’s response to Auslander’s letter, syndicate assistant 
sales director Paul Eberhart declined to tell E&P. “We’re going to respond to 
Mr. Auslander directly,” he said. “We feel it’s a matter between a syndicate 
and a newspaper.” 

Auslander said King has told him that its delivery fees aren’t negotiable, but 
noted that he doesn’t yet know whether or not King will retaliate for the Star’s 
unilateral decision to pay less. Auslander added that he hadn’t received a 
response to his reduction decision from Universal or LATS yet. 

Universal vice president/editorial director Lee Salem said the syndicate’s 
accounting office had not received Auslander’s August 2 letter as of E&P press 
time, so Universal had not formulated a response yet. 

LATS vice president for administration and editorial development Don 
Michel said that syndicate was deciding on a response to the Star as of E&P 
press time. 

But Michel again defended LATS’s $7.50 per column per week charge for 
computer-to-computer delivery as “fair and reasonable.” He stated, “We 
bought equipment and added staff. We had to pay for it. We have to deliver to 
AP [before AP delivers the columns to newspapers]. We have programming. 
We have to handle all retransmissions.” And he said LATS does all this for less 
than AP — $2.95 compared with $4.55 (which add up to the $7.50 total). 

Another syndicate executive, however, said he does not feel syndicates need to 


“We charge only the AP DataFeature amount of $4.55,” stated Roll Call 
Report Syndicate (RCRS) editor Rick Thomas, whose Washington, D.C.-based 
operation distributes congressional voting breakdowns and other information 
each week to over 200 dailies in 47 states. 

Thomas said he considers any additional delivery-related expenses RCRS 
incurs — mainly the long-distance charges involved in sending its weekly 
report to the New York-based AP for subsequent transmission to clients — 
part of “the cost of doing business.” 

“I see the handling fee as a backdoor method to jack rates up,” Thomas 
declared. “It’s my understanding that syndicates feel that it’s easier to get an 
increase out of newspapers for logistical or mechanical charges than for 
editorial ones.” 

Thomas added that AP “deserves plaudits” for not raising the $4.55 rate ina 
number of years. 

Auslander said he thought at least some syndicates — rather than “playing 
hardball” via actions such as pulling features — might eventually respond to 
the Star by continuing to bill at the current rate while accepting the Arizona 
paper’s reduced payments. 


—David Astor 








Roman Zverev-Genn, whose work 
has appeared in unofficial Soviet 
newspapers and been sold on Mos- 
cow’s Arbat Street. 

Zverev-Genn has had an illustra- 
tion published in Pravda, but has also 
been detained nine times by authori- 
ties for his caricatures of targets such 





as Mikhail Gorbachev, according to 
the Easy Reader. 

The Soviet artist is running each 
week next to a drawing with a similar 
subject by syndicated Los Angeles 
cartoonist Matt Wuerker and others 
in “The Cartoon Wars” feature on 
the Easy Reader’s letters page. 
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As it compares front pages, many in 
color, the book is as appealing for the 
practitioner as for the novice. Much 
of the book deals with use of informa- 
tion graphics and picture editing. 

Finberg is assistant managing edi- 
tor at the Arizona Republic and Itule 
teaches at Arizona State University. 


—HILEY WARD 





Letters 


(Continued from page 5) 





What are discouraging to me are the 
hypocritically unfair comments being 
made by some other newspaper edi- 
tors and columnists around the coun- 
try. Why don’t they look in their own 
back yards? Those newspapers have 
let the comments made by one man 
condemn a whole city, complete with 
references to water hoses and dogs. 

I’m glad to see that leaders of the 
Associated Press Sports Editors have 
the wisdom to see that newspapers 
should challenge the policies of the 
Professional Golfers Association, 








when the PGA could have long ago 
forced country clubs to adopt more 
open membership policies. That 
should be the focus, not Birmingham, 
a city which may have moved farther 
toward racial justice than any other 
city in the nation in the past 25 years. 


BILL KELLER 


(Keller is executive director of the 
Alabama Press Association.) 





Byline 


(Continued from page 15) 





in looted stores. Gunfire suddenly 
rang out and everyone ducked for 
cover. A lone man in a soldier’s uni- 
form ran down the block waving a 
rifle at the crowd, and then ran away. 
As the crowd began to disperse, a 
police car drove up with five officers, 
one of whom trained his rifle on Zoll- 
man as police searched the shops. 


A Reuters sales executive since 
January (his six-month anniversary 
occurred the day of the coup 
attempt), Zollman left reporting 14 
years ago at UPI to accept a manage- 





Trentonian runs 
front-page 
editorial 


An incensed Trenton, N.J., Trento- 
nian lambasted the state Assembly in 
a scathing editorial spread over its 
entire tabloid front page. 

Headlined “OUTRAGE!” with a 
two-inch type subhead: “Greedy 
Assembly feathers own nest, sticks 
it to taxpayers’ — the editorial sav- 
ages lawmakers for lavishing an 
extra $5.6 million on themselves for 
“expensive cars, lavish lunches, 
flashy gold badges, car phones and 
other perks even as it stuck taxpayers 
with a massive tax hike. 

“Enough is enough.” 


The editorial climaxed an investiga- 
tive series by reporter Sandy 
McClure. It documented catered 
lunches, junkets and other perks for 
the assembly. 


Jumping to Page 3, the editorial 
urged readers to express their outrage 
to the governor and leading lawmak- 
ers and published their phone num- 
bers. Thousands of calls were 
reported at the statehouse. 


NEWSPAPERS & RETAILERS: 





PA ey coy E 


marketing goals. It will also help to ensure thax 
retailers think newspapers when they think adver- 
tising and then think specifically of your newspa- 
per and market. 

EXTRA DISTRIBUTION! In addi- 
tion to all of E&P’s 28,000 + subscribers (which 
includes advertising policy makers at major retail 
chains and their agencies), this section will be 
mailed to the 2,000 + members of the Retail 
Advisory Council. 


Q) n September 8th Editor & Publisher will 
publish a special pullout section entitled 
Newspapers & Retailers: Partners in Profits. This 
section will examine how changes in the retail 
industry are effecting the newspaper business 
and what newspapers are doing to positively rein- 
force their position with retailers. Your newspa- 
per’s ad in this section will tell retailers that your 
newspaper is “advertiser friendly,” ready and 
willing to work with them toward achieving their 


Call Today and Reserve Space! Closings: Space — 8/24 Copy — 8/27 


New York Chicago San Francisco Los Angeles 
212°675°4380 312°641-0041 415°421-7950 213-382°6346 


11 West 19th Street « New York, N.Y. 10011 + 212 675 4380 ANPA Bureau 
FAX# 212 929 1259 


Editor & Publisher \3P 4) ™, 
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Italy moves to 
limit media 
ownership 


A bill restricting cross-ownership 
of television stations and newspapers 
has been passed by Italy’s Chamber 
of Deputies and moved to the Senate, 
where published reports predicted it 
would pass easily. 

The bill also limits advertising 
breaks during dramatic programs, 
restricts airing of sexually explicit 
material and requires news broad- 
casts by privately owned television 
and radio stations. 

The measure is designed to control 
media financing and ownership, 
which have been bound up with 
wielding political influence and 
financing the country’s political par- 
ties. 


Soviets abolish 
censorship, 
retain advisers 


A new press law in the Soviet 
Union has officially abolished censor- 
ship, although reports note there are 
still penalties for publishing state se- 
crets or other prohibited information. 

Censors have reportedly been 
replaced by “media consultants,” 
who now stamp acceptable news 
items “No state secrets divulged” 
instead of “Permitted.” 

According to the Washington Post, 
the new law prohibits media from 
divulging state secrets, calling for the 
overthrow of the constitutional order, 
sowing national or religious hatred or 
distributing pornography. 


Tom Johnson, vice chairman of 
Times Mirror Co. and former 
publisher of the Los Angeles Times, 
has been named president and chief 
executive of Cable News Network. 

The announcement was made by 
Ted Turner, president of Turner 
Broadcasting System, the parent 
company of CNN. 

Johnson, who has been chairman of 
Times Mirror’s newspaper manage- 
ment committee, replaces Burt Rein- 
hardt, 70, who is retiring as CNN’s 
top executive. 











Although editors can decide 
whether to accept the advice of the 
consultants, first offenses are punish- 
able by fines of up to 500 rubles, 
reportedly about two months’ salary, 
and confiscation of the publication. 
Repeat offenders can be fined up to 
1,000 rubles and can face confiscation 
of all their printing equipment. 


Meeting moves 
to save money 


Blaming hard times in the newspa- 
per industry, the International News- 
paper Advertising and Marketing 
Executives Association’s board has 
moved its Mid-Year Sales Confer- 
ence and Workshops, scheduled for 
July 21-24, 1991, from the Hyatt 
Regency on the island of Maui, 
Hawaii, to the Hyatt Regency in Mon- 
terey, Calif. 


Photographers sue 
Noriega for wounds 
from U.S. invasion 


Two news photographers who sus- 
tained gunshot wounds during the 
U.S. invasion of Panama last Decem- 
ber filed a $3 million suit against for- 
mer Panamanian leader Gen. Manuel 
Antonio Noriega. 

Patrick Chauvel, a Frenchman 
wounded in the stomach while work- 
ing for the Sygma photo agency, and 
Malcolm Linton, a Britisher shot in 
the leg while working for Reuters, 
blame Noriega for their permanent 
injuries because he let “loose the 
dogs of war” and should have known 


Johnson leaves Times Mirror for CNN 


The Times reported in a news story 
that Turner personally selected John- 
son, 48, after a yearlong search. 

Johnson, who became executive 
assistant to President Lyndon B. 
Johnson after a stint as a Georgia 
newspaper reporter, was the first per- 
son outside the Chandler family to be 
publisher of the Times. 

During his nine-year tenure, the 
paper’s revenue tripled from $333 
million to more than $1 billion and 
circulation rose from | million to 
nearly 1.12 million daily and from 1.29 


jointly publishing Gay Pravda, a 








the media would cover it. 

Chauvel, who was more seriously 
injured, is seeking $2 million in negli- 
gent and punitive damages. Linton 
wants $1 million. 

Noriega is in U.S. custody pending 
a trial on drug charges. 

— AP 


Gay Pravda set 
for distribution 


Two European gay publications are 


newspaper for distribution to 
homosexuals in the Soviet Union. 

With the masthead “Gays of the 
World Unite,” 85,000 copies of the 
eight-page Gay Pravda went to press 
in the Netherlands and were expected 
to be mailed to the U.S.S.R., both in 
large packages and in letters 
addressed to individuals, according to 
published reports. 

The newspaper is a joint venture of 
the Gay Krant newspaper in the 
Netherlands and the Gai Pied publi- 
cation in France. 


Kellogg renews 
funding for 
j-school grants 


The W.K. Kellogg Foundation has 
renewed funding so that three jour- 
nalists committed to covering public 
service issues can take fellowships at 
the University of Michigan. 

The Battle Creek-based foundation 
pledged $298,000 over three years to 
the Michigan Journalism Fellows pro- 
gram, which emphasizes coverage of 
public service, especially volunteer- 
ism. 


million to 1.43 million on Sunday. 

He was replaced as publisher last 
September by David Laventhol, who 
also is president of Times Mirror. A 
desire to capture a larger share of the 
Orange County market was believed 
by Times sources to be the reason for 
the change. 

The Times is engaged in a battle 
with the Orange County Register for 
that market. 

Johnson, a native of Georgia, will 
be based in Atlanta in his new job. 

— M.L. Stein 
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BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 





FEATURES 
AVAILABLE 


ANNOUNCEMENTS 





FEATURES AVAILABLE ° 





“CELEBRITY SPOTLIGHT” 
profiles TV/Film/Soap stars weekly! 
Contact Rising Star Communications 
14129 Archwood St, Van Nuys, CA 


91405 
(818) 989-5649 


HUMOR 


IN A NUTSHELL. Give your readers a 
= iaugh and keep them coming back 
or more. Award-winning, 700 word 
weekly column has fans coast to coast. 
Free samples. Barbara Naness, 119 
Washington Ave., Staten Island, NY 
10314, (718) 698-6979. 


New Comic Strip designed especially 
for weekly papers. Colby’s Corner. Now 
available. Call The Dick Smith Studio at 
1-(800) 852-6642 about introductory 
offer and free samples. 














The Curmudgeon’s Corner is side- 
splitting, everyday humor in the Erma 
Bombeck style. Recognized author, R. 
Karl Largent demonstrates his versatili- 
ty in these columns. For a biography 
land sample columns, call Bonnie Hurt 
at 1-(800) 234-0447, Taylor Profes- 
sional Marketing. 


MOVIE REVIEWS 


HAVE A BETTER FILM CRITIC than the 
competing daily. Top flight reviewer 
offers discerning weekly editors 
critiques at $4.50 per week. M. Gold- 
berger, The Citizen, 1138 N. Broad St., 
Hillside, NJ 07205. (201) 352-0800. 


PUZZLES 


PUZZLE FEATURES SYNDICATE 
Daily and Sunday Crossword ae 
24515 California Ave. #12, Hem 
CA 92343 Phone (714) 926- 1843" 


SENIOR TRAVEL 


GET UP & GO! 

A monthly travel column researched by 
seniors, written by seniors, and filled 
with deals for seniors, trips and tips for 
seniors, and senior-friendly destina- 
tions. From the Publishers of the 
Mature Traveler news letter. For details: 
Get Up & Go!, PO Box 50820, Reno, 
NV 89513-9905 or call (702) 
786-7419. 




















NEWSPAPER APPRAISALS for estate 
planning, tax, partnership, loan, depre- 
ciation, insurance, corporate and 
\personal worth. Sensible fees. 
"Brochure. Bolitho- -Sterling Newspaper 
Service, Robert N. Bolitho, (816) 
932-5310, or James C. Sterling, (816) 
932-5345, 4500 Main, Suite 900 
Kansas City, MO 64111. 


NEWSPAPER BROKERS 








“Ist in RESULTS” 
JIM WEBSTER & ASSOCIATES 
newspaper sales & acquisitions 
11325 E. Pegasus, Suite E 150 
Dallas, Texas 75238 
(214) 340-2266 (214) 669-1469 


Above Average 
PERFORMANCE 
SYD S. GOULD & COMPANY 
2111 Thomas Drive 
Panama City, FL 32407 
(904) 234-1117 


BARRY FRENCH, Ashlawn Road, 
Assonet, MA 02702. (508) 644-5772 
Appraisals- Consulting-Brokerage 


BILL MATTHEW COMPANY conducts 
professional, confidential negotiations 
for sale and purchase of highest quality 
daily and weekly newspapers in the 
country. Before you consider sale or 
purchase of a property, you should call 
(813) 733-8053 daytime; 
(813) 446-0871 nights: 
or write Box 3364, Clearwater Beach, 
FL 34630. No obligation of course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over 600 Newspaper Sales 
ROBERT N. BOLITHO 
(816) 932-5310 
JAMES C. STERLING 
(816) 932-5345 
4500 Main, Suite 900 
Kansas City, MO 64111 


BRUCE WRIGHT, Media Consultant 
Newspaper Sales - Consulting 
8937 Laguna Place Way 
Elk Grove, CA 95758 (916)684- 3987 


— or sellers. Call Dick Briggs. 
(803) 457-3846. No obligation. 
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NEWSPAPER APPRAISERS 


C. BERKY & ASSOCIATES, INC. 
Consultants @ Appraisals @ Brokers 


(407) 368-4352 
900 N. Federal Hwy. - Suite 160 
Boca Raton, FL 33432 


COMPREHENSIVE APPRAISALS 
rendered in confidence with care for 
accuracy and detail. Established 
reasonable prices. James W. Hall, Jr., 

Jim Hali Media Services 
PO Box 1088, Troy, AL 36081 
(205) 566-7198 
FAX (205) 566-0170 





Sales @ ‘ee ® Consuitin 
RICHARD BRIGGS & ASSOCIATES 
Box 579, Landrum, SC 29356 


NEWSPAPER APPRAISERS 


NEWSPAPER BROKERS 


NEWSPAPER BROKERS 








C. PETER JORGENSEN 
Media Consultants & Associates 
Representing newspapers in New 
England and the Northeast. Brokers, 
Appraisers, Consultants. Call for 
brochure. (617) 643-1863, 4 Water 
St., Arlington, MA 02174. 


DEAN WAITE 
Riverside Management Group 
newspapers-shoppers-electronic media 
4050 Columns Drive, Marietta, GA 
(404) 953-0199 





Michael D. Lindsey 
Media Consultants, Inc. 


PO Box 650 
a, WY 82331 (307) 326-8177 
65 S. Oleander Dr. 
Chandler, AZ 85248 (602) 899-3698 


Sarat 








Fournier Media Service Inc. 
AppraisaleBrokerageeConsulting 
John L. Fournier Jr. 

PO Box 5789, Bend, OR 97708 
Office (509) 786-4470 





FREE NEWSPAPER @ SHOPPER 
Brokerage - Appraisal 
John T. Cribb (406) 266-4223 
CRIBB MEDIA SERVICE 
Box 1220, Townsend, MT 59644 
Quality of life is why we live 
in a small Montana town. 
We lead the nation 
in free paper sales. 





JAMES MARTIN & ASSOCIATES 
Phone (614) 889-9747 
FAX (614) 889-2659 





JAMES W. HALL, JR. 
Newspaper 
Sales, Appraisals, Consultations 
Jim Hall Media Services 


) 
FAX (205) 566- 0170 





KARL WRAY, Newspaper Broker 
2420 South Ola Vista 
San Clemente, CA 92672 
(714) 492-5241 





MEL HODELL, Newspaper Broker, 
PO Box 2277, Montclair, CA 91763 
(714) 626-6440 





MEDIAAMERICA BROKERS 
Straight talk. Hard work. Results. 
Lenox Towers, Suite 1000 
3390 Peachtree Rd. NE 
Atlanta, GA 30326 
(404) 364-6554 
FAX (404) 233-2318 
TWX 9102402390 











ATTENTION ADVERTISERS 


E & P’s offices will be closed on: 


Monday, September 3, 1990 
Labor Day 


Please send your ad copy in early to meet 
the Tuesday, September 4th noon (EST) 
deadline for the September 8th issue. 
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PHILLIPS MEDIA SERVICES 
Newspaper Brokers—Consultants 
215 mage Dr., rey 101 


Des L 32541 
RUPERT PHILLIPS (904) 837-4040 


R.C. CRISLER & CO., INC. 

38 years in communications sales 
Confidential and professional service. 
Brokerage @ Consultation @ Appraisal 

Debt & Equity Placement 
GLORIA BUSHELMAN 
600 Vine Street, Suite 2710 
Cincinnati, Ohio 45202 
(513) 381-7775 


RICKENBACHER MEDIA SERVICE 
Many years solid experience selling 
daily and weekly newspapers. Contact - 
Rickenbacher Media at PO Box 
792001, Dallas, TX 75379. Or phone 
(214) 380-9578. 


Whitesmith Publication Services 
Rod Whitesmith, (206) 892-7196 
Box 4487, Vancouver, WA 98662 














NEWSPAPER CAPITAL 


Senior Debt: $2-15 MM available for 
experienced publisher's first major or 
contiguous acquisition. 
JM&A (614) 889-9747. 


NEWSPAPERS FOR SALE 


For sale: Oregon weekly near Portland. 
$50,000 down. Cali Frank Crow (503) 
769-6338 or 769-4464. 


TEXAS LIST available. $10,000 to 
$300,000 down, most publisher . 
financed. Bill Berger, ATN, 1801 
Exposition, Austin, TX 78703. (512) 
476-3950. 


Small newspaper group...North Central 
Texas Owner retiring... Three twice 
weeklies...Two weeklies...Beautiful 
modern plant...4 unit press...properties 
located in same county...10,000+ 
paid... Terms. 
Bill Ackerman, Inc. 
PO Box 336 
Graham, Texas 76046 


(817) 549-4008 


Tired of freeways? The Boss? Rural 
Northern California weekly grossing 
$150,000 newly listed. Owner has 
unrelated problems, will sell for 
$125,000 or best offer if buyer can 
finance elsewhere. This area has four 
seasons, no stoplights and unbelievable 
recreational opportunities. Box 4825, 
Editor & Publisher. 


Two profitable weekly newspapers in 
rapidly growing area on Florida’s west 
coast. Well established, 8 years, — 
growth, unlimited potential. $625,0 
ross sales. Box 4804, Editor % 
ublisher. 




















—— newspaper with shopper near 
ene, Oregon. Computerized. 
$50 000. terms. PO Box 7714, 
Eugene, OR 97401. 
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INDUSTRY SERVICES 


—_— 
EQUIPMENT & SUPPLIES 


—_———————————— 
EQUIPMENT & SUPPLIES 





NEWSPAPERS FOR SALE - 


Aggressive associate ‘publisher, 10 
years. ive community newspap- 
er experience. Proven track record of 
success. Looking to apply same for 
owner/finance opportunity. Write Box 
4818, Editor & Publisher. 


Considering selling your newspaper and 
have a circulation of over 4,000? Write 
Box 3755, Editor & Publisher. We are a 
small community newspaper group that 
believes in local autonomy. 








PRESSROOM SERVICES 


DO YOU NEED EXPERT ADVICE ON 
YOUR ELECTRICAL DRIVE SYSTEM? 
Masthead can help. Masthead also 
provides dampening systems, parallel 
drives, horsepower upgrades and 
modernization. 

MASTHEAD INTERNATIONAL 
1(800) 545-6908 1(505) 842-1357 
4-Hour Line PO Box 1952 
Albuquerque, NM 87103 


SYNDICATION SERVICES 








PUBLICATIONS WANTED 


Independent financially qualified fami- 
ly man seeks profitable weekly or ~~ 
weekly, preferably county seat, 
southwest. Minimum annual areas 
$200,000 - up to $700,000. Princi- 
als only. Write PO Box 796575, 
Ballas, Texas 75379. Confidentiality 
protected. 


INDUSTRY 
SERVICES 


CIRCULATION SERVICES 
Acclaimed Automated Affordable 
CIRCULATION DEVELOPMENT INC. 
The Telemarketing Leader. 

For brochure and information 
call 1-(800) 247-2338. 


A newspaper deserves 
E BES 











Telephone Sales ~ Door Crew Company 


the 
UNITED STATES. 
We are that 
COMPANY! 
LEVIS NATIONAL, INC. 
(201) 263-1500 


J. BLENKARN HOLDINGS 
Canada's foremost authority in 
circulation telemarketing 
is now available in the U.S.A. 
Jeff Blenkarn (514) 227-6478. 


KEVIN S. PAPPERT 
(313) 673-9533 


Need a divorce? Yes, you do - postal 
rates are increasing again! Convert from 
mail delivery to carrier home delivery 
today. Van Dozier (205) 821-8373. 

15 years experience in newspaper 
promotion and distribution. 

Available Zones 3 and 4. 


“NO!” 
Your newspaper is not too small, nor too 
big to engage a national telemarketing 
firm to supply you with a steady source 
of new start orders at the pace you want! 
ASK US, OOO BE. RESPONSE 


“YES! WE CAN!” 
(216) 434-4466 
PRO STARTS 


RETENTION! 
RETENTION! 
RETENTION! 
THE PHONE ROOM INC. 
“Gold Starts” 
1 (800) 836-8140 

















SELF SYNDICATORS: Laser Printed 
mail labels for 1,000 largest newspap- 
ers & how to tips. Send $50 + 2.50 
P&H to: J. Lind, 2775 Mesa Verde Dr. 
E. #Y105, Costa Mesa, CA 92626. 


MISCELLANEOUS 


PRESSES 





FOR SALE: Mailroom/ 
Pressroom “yee 
1 Kansa model 320 5 into 1 inserter. 
Five years old. 
1 Kansa PS 140 labeler with zip code 
sorter. Five years old. ee ae 
2 Ink tanks. Capacity 350 gal/3000 
Ibs. each. $300 each. 
1 Linclon Powermaster II ink pump 
13:1 ratio. $300. Located in Nebraska. 
Phone Dale Sickler at (308) 237-2152. 





NEWSPRINT FOR SALE 


28-30 LB NEWSPRINT ROLLS all sizes 
BEHRENS International 
485 E. 17th St., Suite 400 
Costa Mesa, CA 92627-3265 
Telephone: (714) 646-5565 





EQUIPMENT 
& SUPPLIES 


CAMERA & DARKROOM 


SQUeeze Lenses. 
Process camera-lens specialists. 
Optimize, align, focus, calibrate. 
H. Carlbom CKOptical 213/372-0372. 








COMPUTERS 





Harris 2500 frontend system 

2 Harris 7400 typesetters 

25 edit terminals models 1440/80 
Contact Ron Richardson 

(817) 757-5757 





COMPUTER SOFTWARE 





DISPLAY/390 - Ad scheduling, account 
and contract management, sales 
analysis, billing and accounts receiv- 
able - all in one software package. IBM 
and Macintosh. Nancy Jacobsen (415) 
488-9279. 


SOFTWARE SERVICES 

@ Apple Mac. Computer Specialists 
@ Typesetter Internals, SCSI, 

Ultre Setter 
@ Sales Support and Applications for 

Business, Industrial & Personal use 
®@ 680xx Asm & “C”; 

Internals, & Drivers 

(718) 528-7360 








MAILROOM 


1-(315) 336-3100 is the number to 
call for spare parts for your Nolan and 
Cutler-Hammer a equipment. 
NOLAN PRODUCTS, Rome, NY (315) 
336-3100, FAX (315) 336-3177. 


Ferag H500 Stackers (2) running, 
condition w/spare parts 1974 vintage. 
Immediate availability. Price negoti- 
able. Box 4831, Editor & Publisher. 


GOOD RECONDITIONED Cheshire and 
Kirk-Rudy labeling machines with 
single and multiwide label heads and 
quarter folders. Call Scott or Jim at 
(800) 527-1668 or (214) 869-2844. 











VER-A-FAST CORPORATION 
1-800-327-8463 
NEWSPRINT CONSULTANTS 





MIDWEST 
NEWSPAPER CONSULTANTS INC. 


Specializing in revenue protacteg 
consultation and training, with over 3 
years experience, for small dailies and 
non-dailies. Available by the day, week, 
or month. 


C. Hamrick 
Moors 982-5682 








Wanted: Used IDAB Pacer. 2 used 
Muller 227 inserter - station, bases 
only. Call (509) 663-5161. Ask for 
David Graybill. 


ap fi 


CLASSIFIED 
The Industry's 
Meeting Place. 
212 675-4380 

















PRIME NEWSPRINT 
Half Sizes to 19” 

No Job Lots/Rewinds 
FIBREWEB International 
315 Park Ave. S. 
N.Y. 212-505-1000 
Bill Anderson, Pres. 


PHOTOTYPESETTING 
Harris Equipment. 2500 systems, 
H-1740 VDTs and/or parts. Call (201) 
265-2448 and leave message. 


L-100 wiRIP |, mb HD, 90 day parts 
warranty, 

TEGRA PLAIN PAPER PROOFER with 
Genesis CORA RIP, 80 Fonts, 90 day 
parts warranty, $4,900. 

BOB WEBER INC. 

PHONE (216) 831-0480 

FAX. (216) 831-1628 














LINOTRON 202N High Speed, High 
resolution with 50 fonts and on-line 
interface. Excellent condition. Back up 
use only. $10,500. Paul (212) 
942-2434. 


MYCRO-TEK Touchwriter terminals 
$500, Touchwriter Plus Terminals 
$700, 90 day parts warranty on both; 
ONE SYSTEM PE 28 TERMINALS for 


$750; 

LOG E 17A RC Processor, recondi- 
tioned, $2,250; 

LOG E PC- a fe Processor, Recondi- 
tioned, $2,7 

BOB WEBER INC. 

PHONE (216) 831-0480 

FAX. (216) 831-1628 


Rc PROCESSOR with stand. Mergen- 
thaler ML314 14” RC paper/film. 
Excellent condition. Back up use only. 
$1,850. Paul (212) 942-2434. 











PRESSES 
RRENT LISTINGS 





22-6 
Gans , 31 print couples (8 
footprints), double 160 page 
folder, 50” RTP’s, 1990 
Goss Metro, 10 units, 1 deck 
Goss Metro, 5 units, 3 decks 


22-3/4" cutoff: 
Goss Metro, 6 units, 4 decks 
Goss Urbanite, 8 units, 3-color 
Goss Urbanite add-on units 
Goss Urbanite ‘1000’ series folder 
Goss SC, 5 units, 1976-80 
Goss Communi 7 ; units, 1964-65 
Goss 3 units, 1 
Goss SC folder, nad reasonable 
M.A.N. UniMan 2/2, 4 units, 2 decks 
Miscellaneous: 
Custom-Bilt trimmers, TK300 (2) 
Upper formers for Goss presses 
Gregg flying imprinter (Urbanite) 


NE Corporation/Atlanta 
(404) 458 9351 FAX (404) 458-5836 





For Sale - Complete V-22 Harris Press 
rag oe - Sod a 2 folders, 75 


Gail 17) “429-2320. 


GOSS 
2-Unit Community, 1969 oil, 
available now 
2-Unit Community, 1967 oil, wkly. 
availabie now 
Add-on SSC nea unit 1978 
9-Unit “1000” series Urbanite w/upper 
former-excellent condition 
7-Unit “1000” series Urbanite w/upper 
former 
7-Unit “700” series Urbanite w/upper 
former-available now 
3-Unit 500 Series Urbanite 
2-Unit Signature with folder, 23-9/16” 
HARRIS/COTTRELL 


7-Unit double-width Harris N-1600, 
excellent condition 

4-Unit Harris V15D - 1984 vintage, 
available July "90 

7-Unit Harris V22 w/upper former, 
available now 

6-Unit Harris/Cottrell V22 w/JF1 

5-Unit Harris V-15A 1974/86 JF7 

JF7 folders and add-on units 


KING 
8-Unit/2-folder News King, w/KJ8As, 
1984 


4-Unit News King, available now 
Add-on units, folders and upper formers 


Inserters, ribbon deck, press drives, 
ink — gluers and more. 
E YOU CONSIDERING 
SELLING YOUR PRESS? 


CALL THE LEADER FOR CASH! 


INLAND NEWSPAPER MACHINERY 
CORPORATION 


Lenexa, Kansas 
(913) 492-9050 fax (913) 492-6217 





GOSS COMMUNITY 
REBUILT 
Units-Folders-Parts 
GUARANTEED 


Press-Components 
Complete Presses 


Offset Web Sales, Inc. 
73 N. Sunset Dr. 
Camano Island, WA 98292 
1-(800) 343-0097 
FAX (206) 387-9090 





aa V-25 1981 22-3/4 x 36 


iF 10 ‘DP. 75hp and JF-25 50hp 
folders 

105 Count-O-Veyors. 
condition 


Excellent 


DAMCO EQUIPMENT CORP. 
(212) 265-2211 FAX (212) 265-5202 





ONE GOSS MK II PRESS 22 3/4” 
- Units, digital reels 
- Color humps 
es Single 3:2 Imperial folder 
New SCR motor and drive in 1986 
ONE GOSS MK V 22 3/4” (S/N 4018) 
8 - Units 
4 - Color humps 
3 - Half decks 
1 - Double 3:2 folder 
te Angle bar poe 
- 42” digital reels 
INLAND NEWSPAPER MACHINERY 


CORPORATION 
(913)492-9050 Fax (913) 492-6217 








SLS1000 


®@ 8 into 2 configuration 

© Center opening device 

@ Product monitoring 
system 

© Two years old 


Call Roger Miller 
(513) 278-2651 











EDITOR & PUBLISHER for August 11, 1990 








Use this handy order form to order: 

1990 EDITOR & PUBLISHER MARKET GUIDE (Published Oct., 1989) 

1990 EDITOR & PUBLISHER YEAR BOOK (Published March, 1990) 

Please send me: 

EDITOR & PUBLISHER MARKET GUIDE 

Exclusive data on U.S. and Canadian newspaper markets. 

_] 1990 Edition $70 per copy (| Bulk orders 5 or more $63.00 each SS 
(U.S. and Canada) $90 per copy outside U.S. & Canada Renner oF Copres 

EDITOR & PUBLISHER YEARBOOK - Encyclopedia of the newspaper industry. 

_] 1990 Edition $70 per copy (| Bulk orders 5 or more $63.00 each ee 
(U.S. and Canada) $90 per copy outside U.S. & Canada Number of copies 


2: ee a ae 
Company 

Nature of Business 
ee 


ee 
Payment must accompanying Market Guide and Year Book orders. 


New York State residents add applicable sales tax. 





Editor & Publisher 
Circulation Department 


11 West 19th Street 
New York, N.Y. 10011-4234 














CLASSIFIED ADVERTISING 
Order Blank 


Name 





Company 





Address 





City 





State 








Phone 





Classification 





Authorized Signature 





Copy 












































No. of Insertions: Amount Enclosed: $ 





CLASSIFIED ADVERTISING RATES 


Effective January 1, 1990 

POSITIONS WANTED 

1 week — $3.95 per line 

2 weeks — $3.25 per line, per issue. 
3 weeks — $2.75 per line, per issue. 
4 weeks — $2.55 per line, per issue. 


LINE ADS 

1 week — $6.70 per line 

2 weeks — $5.85 per line, per issue. 
3 weeks — $5.10 per line, per issue. 
4 weeks — $4.35 per line, per issue. 
Add $6.50 per insertion for box service. Add $4.25 per insertion for box service. 


Count as an additional line in copy. Count as an additional line in copy. 


Count approximately 34 characters and/or spaces per line. 
3 lines minimum. 
NO ABBREVIATIONS. 


DEADLINE: Every Tuesday, 12 pm (ET) 
For Saturday’s issue. 


Payment must accompany all Positions Wanted ads. 
DISPLAY CLASSIFIED 


The use of borders, boldface, illustrations, logo, etc., on classified ads 
charged the following rates per column inch per insertion: 1 time, $85; 2 to 
5 times, $80; 6 to 12 times, $75; 13 to 25 times $70; 26 to 51 times $65; 
52 times, $60. 


DEADLINE: 8 days prior to publication date. 
Contract rates available upon request. 
Box number responses are mailed each day as they are received. 


Editor & Publisher 
11 West 19th Street, NY, NY 10011. (212) 675-4380, FAX (212) 929-1259. 








=——————————— 
EQUIPMENT & SUPPLIES 


—_—_—_—_—_————— 
EQUIPMENT & SUPPLIES 





PRESSES 
Press 22 3/4” 





Goss 

— Community SC, 4 units, 1972 

— Community, 3 units, 1972 

— Urbanite 900 series 7 units, 1 
folder, R/s 

— Metro, 2 add on units 

— Metro, 2:1 folder 

HARRIS 

— N-845-6 units, RBC-2, 1974 

— N-850-6 units, 1983, RBC-2 

— V-25-8 units, 1980, JF-25 

— V-15D-6 units, 1976, JF-7 folder 

KING 

— ColorKing-5 units, KJ-8, 1970 

— NewsKing-6 units, KJ-6, 1976 


BELL CAMP INCORPORATED 
(201) 492-8877 FAX (201) 492-9777 





PRESS 

Consolidation of operations forces sale 
of 8 unit Goss Community Press, 8 reel 
stands, heavy duty S.C. folder, upper 
former boards, 26,500 per hour, quar- 
ter folder, many spare parts. See in 
operation. Available immediately. 
(714) 642-4321, Dave Holett. 





REBUILT GOSS COMMUNITY 


Immediate delivery 4 units, SC folder, 
60 H.P. Drive. Can also sell up to 8 
units, 1 or 2 SC foiders. As complete 
presses or as add on components. 
BELL CAMP INCORPORATED 
170 Kinnelon Road 
Kinnelon, NJ 07405 
(201) 492-8877 





Spiral dampening system for Goss 
metro press. Portable Ink fountains for 
Goss Mark | press. 

Newspaper Agency Corp. 

Tel. (801) 237-2885 

Fax (801) 237-2022 





WEB OFFSET PRESSES 


8-Unit Goss suburban 1000 Series, 

2-SC-Folder 

5-Unit Harris V-25, 

JF-4 Folder Avail. November, can be 
seen running 

6-Unit V-15A Jf-7 Folder 

4-Unit Goss Suburban 1000 Series SC 
Folder 

4 Units Harris V-25, JF-4 folder, 
1/2, 1/4 D.P. 

1 Harris V-22 unit completely rebuilt 
for sale or exchange 

3 Harris V-25 as add-on units 

4 Harris V-15A units completely rebuilt 
for sale or exchange 

Harris upper former for V series folders. 

Sheeter, Clark-Aiken from a Harris V 
= press, 22-3/4” by 36” double- 
width 


MIRACLE INDUSTRIES, INC. 
259 GREAT HILL RD. 
NAUGATUCK, CT 06770 
(203) 723-0928 Fax (203) 723-0394 
(800) 526-7558 


215 Coastline Road 
Sanford, FL 32771 
(407) 321-3505 Fax (407) 330-7556 





PROCESSING EQUIPMENT 


Napp Systems NP-40 plate processor 
model 1025000. Serial number 041. 
New 1986. Very good condition. 


Loge Processor model LD2600A. Serial 
number 281-301-212. New late 1984. 


Good condition. Has blender. 
Box 4802, Editor & Publisher. 


HELP 
WANTED 


ACADEMIC 


7th AEJMC Ethics Workshop 
Set for May 25-30, 1991 











The seventh national workshop on the 
teaching of ethics in journalism will be 
held from May 25 to May 30, 1991 at 
the University of Missouri School of 
Journalism. 


Deadline for applications for the work- 
shop, funded by the Gannett Founda- 
tion and co-sponsored by the Associa- 
tion for Education in Journalism and 
Mass Communication, is Nov. 1, 1990. 


Eligible for competition are faculty 
members whose principal role is to 
teach or administer progams in journal- 
ism and mass communication. This 
year’s workshop theme is “Ethics across 
the Journalism and Mass Communica- 
tion Curriculum.” 


The 1991 workshop seeks to improve 
the teaching not only of the free- 
standing ethics course but also of the 
related modules of other skills and 
conceptual courses. Other topics will 
include building an ethical environ- 
ment, using learning and development 
theory, and alternative approaches to 
teaching and research. 


Applications should include a full vita 
and a letter summarizing the applic- 
ant’s agenda in teaching, research and 
creative activity. Relevant syllabi and 
published articles may also be 
included. A supportive letter from the 
head of the applicant’s academic unit is 
optional. Travel, lodging and most 
meals are provided for workshop 
participants. 


Applications should be sent by Nov. 1 
to Dr. Edmund B. Lambeth, Ethics 
Workshop Director, School of Journal- 
ism, PO Box 838, University of 
Missouri, Columbia, MO 65205. 


PHOTOGRAPHER 
Alfred University’s Public Relations 
office seeks experienced news photo- 
grapher with darkroom experience. 
Preference given to candidates with 
news-writing skills. Two years experi- 
ence required; degree preferred. Ten 
month position with competitive salary 





and benefits. Must be able to work flexi-  - 


ble schedule. Send resume, samples 
and minimum requirements to: Public 
Relations Office, PO Box 767, Alfred, 
NY 14802. AA/EOE. 




















We’ll never reveal the identity 
of an E&P box holder. 


If you do not want your reply to go to certain newspapers or companies, seal your 
reply in an envelope addressed to the E&P Classified Department with an attached 
note listing newspapers or companies you do not want the reply to reach. If the Box 
Number you're answering is on your list, we will discard your reply. 


Editor & Publisher 
11 West 19th Street, NY, NY 10011. (212) 675-4380. 
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HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





ACADEMIC 


ADMINISTRATIVE 


ADMINISTRATIVE 


ADVERTISING 





The University of Missouri School of 
Journalism, together with Investigative 
Reporters and Editors, continue their 
search for an experienced journalist to 
serve as executive director of IRE, a 
nationwide organization of more than 
3,000 members. 


The position is a faculty post at the 
university, and involves teaching 
advanced reporting courses in addition 
to directing IRE. 


The job requires a blend of reporting 
mastery, management skills, budgetary 
attention, concern for details and 
passion for the profession that are total- 
ly unrealistic. It requires working excep- 
tionally long hours on behalf of the orga- 
nization and the profession. But it also 
offers the opportunity to serve as a force 
to improve journalistic standards across 
the country, and to encourage and 
promote excellent journalism. 


Appiicants will be expected to have 
considerable experience in advanced 
reporting that involved the use of sour- 
ces and records. Knowledge of both 
broadcast and print journalism is desir- 
able. The position requires the ability to 
answer questions from members nation- 
wide about reporting; it requires having 
the skills to serve as a skilled teacher to 
journalism students. The job involves 
coordinating one national and at least 
two one-day conferences each year, 
including but not limited to hotel nego- 
tiations, inviting speakers and arranging 
their travel and expenses. It involves 
overseeing several publications, includ- 
ing a quarterly journal. Finally, the job 
requires the ability to travel to news- 
rooms across the country to conduct 
newsroom seminars, and to foster the 
goals of IRE. 


The IRE board hopes to fill the post by 
January, 1991. The office staff 
includes two other full-time positions. 
Potential applicants who fear they may 
not be qualified to direct the organiza- 
tion, but interested in working for IRE, 
are encouraged to consider applying for 
other positions that may be available. 
Women and minority candidates are 
especially encouraged to apply. 


Send letter and resume to George 
Kennedy, IRE Search Committee, 
School of Journalism, Box 838, Colum- 
bia, MO 65205. Preference - to 
applicants received by Sept. 15. 


ADMINISTRATIVE 
Asst. Employee Relations Manager 








Major newspaper in midwest is seeking 
an individual to assist the Employee 
Relations Manager in the daily function 
of this fast paced Personnel 
department. 


Qualified candidate has 5 years exper- 
ience in the personnel field and has 
experience with computerized person- 
-nel system. Labor Relations background 
desirable. 


Duties will include training and de- 
velopment of supervisors, coordination 
of computer functions, salary admin- 
istration, and all other aspects of 
employee relations. 


We offer an excellent starting salary and 
an exceptional benefits package. Qual- 
ified applicants should send their 
resume, including salary history to: 


Box 4791, Editor & Publisher 
An Equal Opportunity Employer 


Fax your ad 
to E&P! 
(212) 929-1259 








Assistant to Chairman/CEO 
Senior position with substantial 
national diversified communications 
company to assist Chairman/CEO with 
public relations, drafting speeches and 
correspondence, arranging for corporate 
meetings and events, and supervising 
information flow in CEO's office. 


Excellent communications skills, writ- 
ing ability, and familiarity with news- 
paper publishing and radio/television 
broadcasting required. 


Send confidential resume and sala 
history to Box 4834, Editor 
Publisher. 





Corporate headquarters for newspaper 
organization located in San Diego seeks 
a degreed accountant with at least five 
years of newspaper experience. Wil! be 
involved in all areas of accounting for 
over 20 profit center subsidiaries 
including G/L, A/P, P/R, etc. Send 
resume and Salary requirements to 
coy gel Box 28429, San Diego, CA 





CREDIT MANAGER 


We are a major communications 
concern located in the midwest seeking 
an experienced professional to head our 
credit department. 


Ideal applicant has: 
* Exposure to both national & local 
retailers 

* Strong organizational skills 

* Excellent written and verbal 
communication skills 

* Computer experience 

* Accounting background 


We offer an excellent salary and an 
exceptional benefits package. 


If you are interested in being challenged 
in this fast-paced, dynamic environ- 
ment, please send your resume to: 

Box 4806, Editor & Publisher 


An Equal Opportunity Employer 





GENERAL MANAGER 

Join our team in the beautiful high 
desert of Southern California. Must be 
an aggressive hands-on manager to 
meet the challenges of growing three 
time per week and weekly newspaper 
with large commercial printing opera- 
tion. Experience in all aspects of news- 
paper publishing necessary. Outside 
advertising sales, printing sales and 
= production knowledge a must! 

xcellent salary and benefit package 
available. Send resume and salary 
requirements to: Jerry Wright, Hi-Desert 


Publishing, PO Box 880, Yucca Valley, 
CA 92286. 





GENERAL MANAGER for progressive 
Ohio daiiy newspaper. 14,000 circula- 
tion. Seeking person with knowledge of 
entire operation with emphasis on busi- 
ness and financing. Must be aggressive. 
Replies held in strict confidence. Give 
complete resume in first letter. Box 
4827, Editor & Publisher. 


ADVERTISING 


ADVERTISING DIRECTOR 
Seasoned, aggressive individual for 
daily newspaper over 100,000 circula- 
tion. Must have a record for aggressive 
sales programs, staff training and deve- 
lopment. Excellent erg of pay and 
retirement benefits. All responses 
confidential. Write Box 4832, Editor & 
Publisher. 


ADVERTISING ACCOUNT EXECUTIVES 
needed. Come sell with America’s 
number one advertising sales team. 
Contact Earl Rush at the Orange County 
Register (714) 953-4982. 














ADVERTISING MANAGER 


Sought for 21,000 circulation, inde- 
pendently owned Western Massa- 
chusetts daily. We need an experienced 
advertising/marketing manager to direct 
a young, eager staff of 20 through our 
next phase of growth in this lively five 
college Connecticut River Valley area. 
We offer attractive benefits, compensa- 
tion and incentives. Write, including 
resume, to Peter L. DeRose, Co- 
publisher, Daily Hampshire Gazette, PO 
Box 299, Northampton, MA 01061. 





history of success. 


strong marketing/sales skills. 


tunity. 





PRESIDENT AND CHIEF 
OPERATING OFFICER 


We are a rapidly-expanding, AMEX-traded publisher of daily and free 
distribution newspapers searching for a “results driven” individual to be 
President and Chief Operating Officer for our newest division in Phoenix, a 
525,000 free-distribution shopper newspaper. 


Responsible to effectively plan, direct and coordinate sales, circulation, 
production and administration, including P&L. The successful candidate 
will report directly to the home office and must be someone who can show a 


This is an opportunity to build an organization from the ground up. 
Therefore, strong interpersonal and team-building skills are a must. 
Qualifications include multi-year business experience (with some in free- 
distribution papers), significant upper-management responsibility and 


We offer a better than competitive salary, incentive bonus and a benefit 
package which includes 401(k). This is an outstanding, long-term oppor- 


Send salary history and resume in confidence to: 
Box 4840, Editor & Publisher. 
Equal Opportunity Employer 











ADVERTISING DIRECTOR 


The cliche pitch for a team leader who 
believes in staff training and exception- 
al customer service are threshold 
requirements here. What we offer is a 
20,000 circulation 7-day a week news- 
paper in a safe and family-oriented 
community. It is also entrance to 
Knight-Ridder and its exceptional prog- 
rams. If you are a RAM or ad director at 
a newspaper, please consider contact- 
ing Harold Higgins, publisher, Aber- 
deen American News, Box 4430, Aber- 
deen, SD 57402-4430. (605) 
225-4100. 


ADVERTISING DIRECTOR 

The Montgomery Advertiser and Alaba- 
ma Journal has an opening for a person 
with strong leadership skills, a solid 
newspaper advertising background, and 
a proven track record. Excellent oppor- 
tunity to work in an excellent market 
and for one of Multimedia’s most 
aggressive newspapers. Send resume 
to: Personnel Manager, The Advertiser 
Company, PO Box 1000, Montgomery, 
AL 36101-1000. 


A VERY RARE OPPORTUNITY 
Reach financial and time freedom goals 
with your own lucrative marketing 
company. | am a former 30 year news- 
paper executive and “I've bit the 
bullet”... You can too by checking this 
ad out. Is a phone call worth the oppor- 
tunity to earn $80,000+ your first 
year? 1-(813) 852-8004. 24 hour 
recorded message. 











Classified Manager 

We are looking for a person who is inno- 
vative and enthusiastic. Who has line 
management experience. Our fast grow- 
ing Zone 9 suburban group is breaking 
retail records. Now we want someone to 
oy our classified. Salary starts at 

30,000 plus bonus program. Send 
resume and cover letter to Box 4830, 
Editor & Publisher. 


RETAIL ADVERTISING MANAGER 
The Toledo Blade, one of the top ten 
evening metropolitan newspapers, with 
daily circulation of 155,579 and 
220,416 Sunday, seeks an energetic, 
creative and results-oriented retail 
advertising manager with sales manage- 
ment experience in a metropolitan 
market. The position is responsible for 
23 outside sales account managers, 
three sales supervisors and a six-person 
sales support staff. Position offers a 
competitive salary, MBO, company auto 
and strong employee benefits package. 
Toledo is located on the shores of beau- 
tiful Lake Erie in northwest Ohio. Please 
send resume, cover letter and salary 
expectations to Ms. Jo Adams, Human 
Resources Dept., The Blade, 541 
Superior St., — OH 43660. 








Retail Advertising Manager 


If you’re an aggressive leader who can 
motivate, lead, direct and train a sales 
staff of four outside sales people, then 
you may be the advertising manager 
we're looking for. Duties would also 
include promoting our product, plan- 
ae special sections and developing 
market strategies. We're a family owned 
daily with circulation of 10,700 located 
in the midwest. Send resume and salary 
history to David Walker, The Emporia 
Gazette, PO Drawer C, Emporia, KS 
66801. 





Of all the many earthly 
resources we have at our 
command it is only our 
minds and the associated 
unique processes that are 
truly infinite. 

Craig Day 


EDITOR & PUBLISHER for August 11, 1990 














E&P Classified 





‘It’s Your 
People-To-People 
Meeting Place 


Find your editor, advertising manager, art- 
ist, sales representative, circulation man- 
ager, public relations or production person 
with an ad in EpitorR & PUBLISHER. We 
reach the working journalists you want to 
reach, every week...113,000 strong. 


Rates and order form in Classified section. 
All mail and calls go to: EpiroR & Pus- 
LISHER, 11 West 19" St., New York, NY 
10011, (212) 675-4380. 


h 


When you need Classified, 
we're here—every week! 

















HELP WANTED 


HELP WANTED 





ADVERTISING 


CIRCULATION 
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SALES MANAGER 


The Newspaper Agency Corporation, 
sales representatives for the Salt Lake 
Tribune and Deseret News in beautiful 
Utah, needs a progressive and aggres- 
sive manager to lead part of our retail 
staff. We are seeking someone who can 
sell, innovate, train and lead, and who 
has a stable track record. 


Ours is a company that will notice and 
recognize your contribution, and which 
wants you to help lead us and our indus- 
try into the chailenging ‘90s. In Salt 
Lake, you will find the perfect family 
environment, within easy reach of the 
world’s greatest ski slopes and numer- 
ous other outdoor activities. And there 
is little traffic in getting there. 


If you are the sort of person we are 
describing here, and if you have a defi- 
nite hands-on leadership style and can 
pay serious attention to detail, please 
send a resume, in confidence, to Bruce 
Spotleson, Advertising Director, News- 
paper Agency Corporation, 157 Regent 
Street, Salt Lake City, UT 84111. For 
more information, telephone (801) 
237-2712. 


ART/GRAPHICS 
ART DIRECTOR 








Supervise art and design for Sunday 
gravure magazine and direct a staff of 
eighteen feature page designers, illus- 
trators, information graphics artists and 
Scitex operators. Be a key member of a 
color design team implementing daily 
use of color on new flexo presses. High 
degree of color pre-press knowledge, 
people skills and a willingness to imple- 
ment change necessary. Located in a 
growing, vibrant area of the country that 
always ranks with the best for its quality 
of life. 


Qualified candidates should send a 
resume, cover letter, salary history and 
requirements to: 


Don Zimmerman 
Assistant Director 
Personnel and Labor Relations 
The Providence Journal Company 
75 Fountain St. 
Providence, RI 02902 


An Equal Opportunity Employer 


GRAPHICS EDITOR/ARTIST: For 
20,000-plus AM California daily. 
Should have strong page layout skills 
plus ability to compose graphics free- 
hand and on Macintosh. Good chance 
for talented, personable editorial staff 
artist to move up. Previous newspaper 
experience helpful. Send resume, 
samples to Bill Buchanan, ME, Daily 
Republic, PO Box 47, Fairfield, CA 
94533. 








PAGE DESIGNER 

The Pittsburgh Post-Gazette (weekdays 
AM, circulation 165,000) is seeking a 
page designer for its news pages and its 
four zoned editions. Competitive pay 
and benefits. Send resume and portfo- 
lio to Christopher Pett-Ridge, AME, 
Pittsburgh Post-Gazette, 50 Boulevard 
of the Allies, Pittsburgh, PA 15222. 


CIRCULATION 


CIRCULATION MANAGER 

For 5,500 circulation daily plus 
25,000 circulation free Sunday located 
in beautiful scenic area. Responsible 
for routes, training, mailroom, and 
insertions. Must know and understand 
motor route delivery, racks, dealers, 
mail distribution, promotions and 
computers. Good salary and benefit 
package. Send cover letter, resume, 
references and salary requirements to: 
Jim Shawback, Baraboo News Repubi- 
ic, PO Box 9, Baraboo, WI 53913. 











ASSISTANT CIRCULATION DIRECTOR 
——e Evening and Sunday publica- 
tion in Zone 2 offers an excellent oppor- 
tunity and challenge for a leader with at 
least five years supervision experience 
in circulation. Candidate should have 
good planning skills with a strong 
commitment to Customer Service, 
Sales and Distribution. A successful 
background in —* and training 
subordinates is a must. We are looking 
for a self-starter with good communica- 
tion abilities. Good salary and benefits 
package. Send resume and | 
requirements to Box 4829, Editor 
Publisher. 


CIRCULATION SALES 

DIVISION MANAGER 
The Sacramento Union is accepting 
applications for two division sales 
manager positions. Competitive market. 
Minimum of three years management 
experience. Salary DOE. Attention: 
Terry Bauer, Circulation, 301 Capital 
Mall, Sacramento, CA 95812. 


CIRCULATION 
SINGLE COPY SALES MANAGER 








We are one of the fastest growing daily 
publications in the United States 
located in the Southeast in Boca Raton, 
Florida. As one of Knight-Ridder’s many 
publication companies we can offer 
excellent benefits along with an attrac- 
tive base salary. 


We are in the midst of a total redesign 
program aimed at the largest market 
group in the country for years to come. 
We are looking for an organized, savvy, 
creative manager who can step into this 
position and set the direction to effec- 
tively compliment the rollout of the new 
product and meet the demands of one 
of the most discriminating and high 
demographic regions of the country. 


Qualifications must include significant 
experience in Circulation single copy 
sales from a competitive area, a record 
of strong results in sales, service, 
revenue and expense management and 
staff development along with creative 
ability for dealer-oriented programs. 
The salary range for this position is 
$25,000 - $30,000. 


If you would like to be considered for 
this position, please send (no calls, 
resume submittal only) your resume and 
salary requirements to: THE NEWS, 33 
S.E. Third Street, Boca Raton, FL 
33432, Attn: Circulation Director, 
E.E.0.. A.A. 


CIRCULATION MANAGER 





We’re the place you've been thinking 
about! 


Our growing newspaper (20,000, pm, 
seven days a week), is located in an 
attractive Midwestern university 
community highly ranked for its 
livability. 


It’s the job you’ve been thinking about! 
The market is growing, the product is 


dominant, accepted, exciting. The staff 
is seasoned and attuned to providing a 


| high level of service quality. The owner- 


ship is private and committed to excel- 
lence. Salary and benefits are among 
the top. 


The opportunities are many and varied! 


Work on a new CIS installation. Help 
design new facilities for your depart- 
ment. Continue positive trends of 
growth in numbers and penetration. 


Write today and tell us about yourself. 
All replies will be held in confidence. If 
you’re the person we’ve been ae 
about, write Box 4835, Editor 
Publisher. 
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CIRCULATION 


EDITORIAL 


EDITORIAL 


EDITORIAL 





CIRCULATION MANAGER 
Mid-Atlantic, Zone 2, 25,000 seven- 
day daily has immediate opening for a 
take charge circulator. Department of 
five DSM. Applicant should have experi- 
ence in motor routes, single copy sales, 
TMC and computers. This is an oppor- 
tunity to join the management team of 
Thomson Newspapers. If your ambi- 
tious and looking at long term career 
goals this is the job for you. A good 
salary and bonus program. Write Box 
4819, Editor & Publisher. 


SINGLE COPY ZONE MANAGER 
The Daily News of Los Angeles is seek- 
ing a single copy zone manager to help 
manage our rapid year after year growth 
in single copy sales. Qualified candi- 
date must be innovative and aggressive 
to excel in Los Angeles competitive 
newspaper market. One to two years 
newspaper experience helpful. Bilingu- 
al (Spanish) is a plus. 





The Daily News offers an excellent 
salary, MBO, plus benefits. No phone 
calls, please. Interested candidates 
should send resume to: 
Los Angeles Daily News 
Attn: David Lack 
Single Copy Sales Manager 
PO Box 4200 


x 
Woodland Hills, CA 91365-4200 


CUSTOMER SERVICE 


PROJECT MANAGERS 

Are you an energetic, assertive, take 
charge individual who can handle a fast 
paced environment and who is willing to 
make a commitment to extensive travel? 
We are looking for successful project 
managers to station at various customer 
sites throughout North America install- 
ing our multi-faceted computer 
systems. Candidates should be self- 
motivated, strong of character, able to 
handle a fast paced environment and 
have the market cornered on diplomacy. 
Data processing experience is a plus. 
Interested candidates should send 
resume to our corporate headquarters 
attention Ms. Martin, 401 Edgewater 
Place, Suite 660, Wakefield, MA 
01880. 


DATA PROCESSING 


Business Information Systems Manager 











TNi Partners, publishing agent for The 
Arizona Daily Star and the Tucson Citi- 
zen, is seeking a Business Information 
Systems Manager to utilize and support 
all business software programs and 
computer systems efficiently in our MIS 
department. Must have extensive know- 
ledge of all business computer related 
operations, application, configuration 
contingencies, trouble shooting tech- 
niques as they pertain to a publishing 
environment. Experience in computer- 
related sciences and specialized train- 
ing in IBM System 38 with related work 
experience preferred. This position 
involves a great deal of interaction with 
systems users and hardware and soft- 
ware technical staff. Submit resume 
with salary history to Human Resources 
Dept., ATTN: MIS, TNI Partners, PO 
Box 26887, Tucson, AZ 85726-6887. 
An Equal Opportunity Employer. 


SYSTEM ANALYST 





The Times-Picayune of New Orleans is | 


seeking an Assistant System Analyst to 
work in our Systems Department. 
Experience with front end systems, 
typesetters and formatting required. 
This position involves a great deal of 
interaction with systems users and 
hardware and software technical staff. 
Submit resume with salary history to 
Personnel Dept.; ATTN.: System Anal- 
yst, The Times-Picayune, 3800 Howard 
Ave., New Orleans, LA 70140. An 
Equal Opportunity Employer M/F. 
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A GREAT OPPORTUNITY 


The Orange County Register wants to 
talk with experienced journalists who 
are thinking about where their careers 
are headed. 


We'll have editors in New York on 
August 21 and 22. We want to talk to a 
few special people who have the right 
mix of talent and experience to work at 
the “Newspaper of the 90s.” 


We can’t talk to everyone who might 
want to talk with us, so we plan to be 
selective. Our preference is to meet 
with journalists with at least five years 
of experience, hopefully with a large 
metro paper. 


We'll be meeting with some reporters, 
but we're especially interested in meet- 
ing news editors, copy editors and 
artists. 


If you're interested in talking, or in just 
finding out what we’re doing that’s 
making the LA Times crazy, send a 
resume, cover letter and work samples 
to: 


John Hollon 
Assistant Managing Editor 
The Orange County Register 
PO Box 11626 
Santa Ana, CA 92711 


ASSISTANT METRO EDITOR -- aggres- 
sive and equally good with words and 
people -- who wants to grow with 
respected, improving medium sized 
daily in Zone 4. Submit resume, refer- 
ences we Can Call now and a letter tell- 
ing us about you as a journalist. Box 
4808, Editor & Publisher. 


BILINGUAL reporters to cover local 
government and sports by aggressive 
daily on U.S. - Mexico border. Send 
resume, references and clips to Lavice 
Laney, Managing Editor, The Brownsvil- 
2 _ PO Box 351, Brownsville, TX 











Business Reporter - for quality 30,000 
daily in eastern Pennsylvania. 
Box 4822, Editor & Publisher. 





ASSISTANT BUSINESS EDITOR 


Northern NJ daily newspaper has an 
immediate opening in business news. 
Individual will supervise our daily busi- 
ness report. We are looking for a fast 
thinking leader who can continue our 
aggressive staff - written coverage of 
North Jersey’s economy. Qualified 
person should have stylish editing, a 
flair for graphics and design and moti- 
vational skills. Editing experience 
required. Qualified applicants please 
send resume with salary requirements 
and cover letter to The Record, c/o Mr. 
Dan Shea, Business Editor, 150 River 
Street, Hackensack, NJ 07601. EOE. 





ATTORNEY 
BOOK ACQUISITIONS 
EDITOR 


Legal/Professional Publishing Company 
seeks an aggressive, articulate and well 
organized individual with law degree. 
Responsibilities include acquisition of 
new book titles/authors and contract 
negotiations. Ability to develop new 
product ideas. Send resume and salary 
requirements, in confidence, to: Box 
MB 105 EP, 12th Floor, 360 Lexington 
Avenue, New York, NY 10017.. 
An Equal Opportunity Employer-M/F 





BUSINESS EDITOR 

The Miami Review, a daily paper of 
business and law, needs a business 
editor to set the pace of coverage for a 
paper that has had two Gerald Loeb 
Award finalists (and one winner) in two 
years. We're looking for someone who 
can edit with confidence and flair, and 
anticipate stories before they appear in 
the bigger dailies. Most important, we 
want a writing editor -- someone with 
the experience and brainpower to do the 
best stories in this fascinating multi- 
cultural area. 

The Review publishes three dailies in 
South Florida. We’ve been in business 
60-plus years and are an affiliate of 
Time-Warner Inc. Our salaries are 
competitive in this market. 

Send resumes and clips to Daniel Gear- 
ino at The Miami Review, 100 NE 7th 
Street, Miami, FL 33132. 








EDITOR 
View Magazine 


Group Health Cooperative publishes a bi- 
monthly regional health and fitness magazine 
with a 175,000 household circulation. 


We're seeking a strong, clear-thinking, insight- 
ful editor who can generate lively copy. We 
require a BA and minimum 10 years’ experi- 
ence as a professional journalist—two as the 
editor of a consumer magazine or newspaper. 
Magazine experience is preferred. You must be 
familiar with health and fitness issues, serv- 
ices and resources in the Puget Sound area. 


Please send resume with samples of published 
work to: GHC Employment, Dept. H80362, 
PO. Box 10957, 521 Wall Street, Seattle, WA 
98109. An equal opportunity employer. 


Group 


of Puget Sound 








COPY EDITOR 


We are a successful, growing publishing 
firm that produces a travel publication 
for a national readership. We are seek- 
ing someone with at least two years’ 
copy editing experience, a sharp eye for 
detail and a dedication to excellence. 
Magazine experience preferred. Send 
cover letter, editing samples, resume 
and salary requirements to: PO Box 
603, Charlottesville, VA 29902. 


COPY EDITOR -- Experienced, aggres- 
sive copy editor needed at mid-sized, 
Northern New Jersey daily near New 
York. You should be able to clarify and 
tighten writing, spot and fix holes, and 
write precise and lively heads. Layout 
not necessary but a plus. Competitive 
wage, good benefits, team-like news 
desk. Send examples of your work to 
Box 4837, Editor & Publisher. 


COPY EDITOR 
Copy editor for upstate New York morn- 
ing daily. Prefer desk and reporting 
experience but will train a reporter who 
wants to move on to the desk. Contact 
Ken Hall, editor, The Daily Star, Box 
250, Oneonta, New York 13820. 


COPY EDITORS 

We're looking for experienced copy 
editors with a commitment to quality. 
Layout skills a plus. We want gatekeep- 
ers, not mechanics. First class, mid- 
sized daily in Midwest. Send resume, 
samples to Box 4811, Editor & 
Publisher. 














COPY EDITOR 
Opportunity editing local and wire copy, 
headline writing and page layout on a 
Harris Pagination System. Night sche- 
dule for competitive AM Daily. 


Experience as Reporter or Copy Editor 
and English or Journalism degree 
preferred. Pagination experience a plus. 


$27,000 plus excellent benefits 
including company-paid Pension Plan, 
Health, Life, Optical and Dental Insur- 
ances and generous Vacation and Holi- 
day schedules. Most important benefit: 
Work with good people who care. 


Write, with resume to: James McClure, 
Managing Editor, York Daily Record, 
1750 Industrial Highway, York, PA 
17402. 


COPY/NEWS EDITOR -- Copley News- 
papers need to fill one more slot on 
universal wire desk for three Chicago 
area dailies. We are looking for a news 
desk veteran who can fine-tune a story 
until it really sings. Layout, head!ine 
writing and Mac opportunities, but vur 
priorities are news judgment and edit- 
ng skills. Send resume to John Russell, 
101 S. River St., Aurora, IL 60506. 


: COPY EDITOR 

Growing AM in Hudson Valley seeks 
experienced desk person. Strong gram- 
mar, headline, layout skills preferred. 
Excellent salary, benefits. Send resume 
and clips to Sam Daleo, Managing 
Editor, Daily Freeman, 79 Hurley Ave., 
Kingston, NY 12401. 











COPY EDITOR 

We need a copy editor for 17,000 
daily, 20,000 Sunday located in the 
central upstate New York city of 
Corning. 

The candidate will join our three- 
person universal desk and should be 
able to spot grammatical errors, have a 
flair for modular layout and have the 
ability to produce pages at a fast pace. 
Sun and MacIntosh experience helpful. 

Please send resume and clips to The 
Leader, 34 W. Pulteney St., Corning, 
NY 14870 or call (607) 936-4651. Ask 
for Mark Sweetwood, Managing Editor 
or Kevin Polzin, News Editor. 
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Copy Editor - for quality 30,000 daily in 
eastern Pennsylvania. 
Box 4821, Editor & Publisher. 


DESIGNER: Design desk of the top 
newspaper in the Rocky Mountain 
region seeks experienced visual journal- 
ist to help continue tradition of excel- 
lence in design. Some features, sports, 
metro design possible. Send letter, 
resume, Clips to: James Borden, Design 
Director, The Gazette Telegraph, 30 
South Prospect, Colorado Springs, CO 
80901. No phone calls, please. 


EDITOR -- Group of 5 weekly and twice- 
weekly newspapers in choice N.H. loca- 
tion. News management experience a 
must, as well as several years reporting, 
copy editing and layout experience. 
Ability to lead and motivate a talented 
staff toward attractive, lively and 
‘newsy’ newspapers required. Letter, 
resume and salary history to: Thomas 
Coakley, General Manager, Rockingham 
County Newspapers, PO Box 250, 
Exeter, N.H. 03833. 


EDITOR/REPORTER 
Southern California community weekly 
is looking for an editor to report on local 
activities and to direct small staff of 
part-time writers. Near Palm Springs. 
Box 4833, Editor & Publisher. 


EDITORS 

Growing 23,000 circulation daily in 
competitive metropolitan market needs 
editors who combine strong copy edit- 
ing skills with flair for creative page 
design and interesting graphics, all 
while meeting our aggressive deadline 
schedule. Macintosh and/or Crosfield 
pagination experience helpful. Send 
resume, references, salary require- 
ments and tearsheets of 5 pages you 
designed to: 

Roger Bartel, managing editor 

Waukesha County Freeman 

PO Box 7, 200 Park Place 
Waukesha, WI 53187 


EDITOR 

Warfield's, the Maryland Business 
Monthly, seeks an editor with vision to 
continue a tradition of award-winnin 
journalism and meet the challenge of 
1990 AABP awards. Must bring style, 
perspective and insightful coverage to 
the deals, power plays and people 
behind Maryland business. Strong edit- 
ing, managerial and communication 
skills required. Send resume and cover 
letter to Edwin Warfield IV, The Daily 
Record Co., 11 East Saratoga St., Balti- 
more, MD 21298-6567. 


Editor needed in rural Northern Califor- 
nia community. Must be experienced in 
all phases of small newspaper news 
management, reporting and editorial 
production. Send cover-letter, resume 
and non-returnable clips to: Personnel 
Director, PO Box 690, Fortuna, CA 
95540. 























FOOD EDITOR 


Here’s your opportunity to take the helm 
of revamped, energetic weekly food 
section in America’s Heartland. The 
Milwaukee Journal seeks an exper- 
ienced food editor/writer to write, edit, 
develop story ideas, plan color covers 
with creative use of graphics and 
photos. Applicants should have strong 
journalistic skills, the ability to work 
well with others and knowledge of nutri- 
tion and food. Send letter, resume and 
clips to Beth Slocum, Features/Lifestyle 
Editor, The Milwaukee Journal, Box 
661, Milwaukee, WI 53201. 


Reporter/Writer with two years of experi- 
ence on daily paper. Must be accurate, 
hard-working, enthusiastic and have 
writing ability. Quality work demanded. 
For local news beat on mid-size daily. 
Send resume and clips to Personnel 
Manager, 8 West King Street, PO Box 
1328, Lancaster, PA 17603. 





GENERAL MANAGER 
Growing group of paid weekly newspap- 
ers is looking for aggressive, goal 
oriented, marketing minded general 
manager to lead a staff of 30 full time 
employees in the northern suburbs of 
Pittsburgh. Excellent compensation 
package and an opportunity to be part 
of Gannett, the nation’s largest news- 
paper company. Qualified individual 
will have degree in advertising, market- 
ing or related field and minimum five 
years newspaper advertising manage- 
ment experience. Send resume to Tom 
So eeei PO Box 311, Tarentum, PA 





LIFESTYLE EDITOR 

If you know what it takes to attract 
today’s readers to the Lifestyle section, 
and have the ability to help coordinate 
great layouts, this may be the position 
‘or you. Excellent opportunity for life- 
style writer at larger paper to continue 
writing as well as manage our four- 
person staff at this small daily. Send 
cover letter, resume along with salary 
requirements to Joseph Belsito, Manag- 
ing Editor, The Evening News, 85 Dick- 
son St., Newburgh, NY 12550. 





MAGAZINE EDITOR with strong writing, 
editing and managing skills needed 
immediately. Knowledge of the equine 
industry heipful. God pay and benefits. 
Send resume to Darrell Dodds, Appaloo- 
sa Journal, Box 8403, Moscow, ID 
83843. (208) 882-5578. 


MANAGING EDITOR 

The Odessa American, 30,000 daily, 
40,000 Sunday, needs an assistant 
managing editor with proven leadership 
skills. The job is No. 2 in a newsroom of 
35, and carries a full range of authority 
and responsibility. A keen sense of 
graphics coupled with the ability to edit 
tightly and budget for a bright lively 
newspaper is essential. Management 
experience required. Contact Managing 
Editor, M. Olaf Frandsen, PO Box 
2952, Odessa, TX 79760. 





Editor for free community weekly on 
Atlantic coast resort island. Resume 
and clips to General Manager, Island 
Chronicle, POBox 742, Chincoteague, 
VA 23336 





PHOTOGRAPHER 

Southern Connecticut Newspapers, 
Inc., a Times Mirror subsidiary, has an 
immediate me Ie a staff photogra- 
pher at the The Advocate, a 30,000 
circulation daily in lower Fairfield Coun- 
ty, Connecticut. Candidates should be 
motivated self-starters. We are an Equal 
Opportunity Employer. Qualified applic- 
ants should send a resume and portfolio 
to Mary Cooleen, Photo Editor, The 
Advocate, 75 Tresser Bivd., Stamford, 
CT 06904. No phone calls, please. 





REPORTER 

Rapidly growing 35,000 AM Virginia 
daily looking for two hard-nosed journal- 
ists with high principals to replace 
rising young stars. Must have an 
unbending commitment to the first 
Amendment, understand community 
journalism and be capable of handling 
breaking stories and long range projects 
in a competitive environment. Mini- 
mum two years experience. Send five 
best clips, resume and a letter about 
yourself to REPORTER SEARCH, City 
Editor, The Daily Progress, PO Box 
9030, Charlottesville, VA 22906. 














ARTS REPORTER/ 
EDITOR 


If you can aggressively 
cover the politics and 
finance of the arts world, 
make both 2 Live Crew and 
Swan Lake accessible to 
readers, and tell human 
stories well, we’d like to 
talk. The Anchorage Daily 
News, winner of two Pulit- 
zer prizes for public ser- 
vice, needs a hard-nosed 
reporter with strong fea- 
ture writing skills and five 
years’ daily experience. 
Send resume, salary his- 
tory and work samples to: 
Kathleen McCoy, c/o Human 
Resources, Anchorage 
Daily News, Box 149001, 
Anchorage, Alaska, 99514- 
9001. Women and minori- 
ties encouraged to apply. 











WHAT MAKES 
A PUBLISHER 
A LEADER? 


Quality products make BNA a success ... but employee 
spirit makes us the leader. The oldest fully employee- 
owned company in America, we’ve always enjoyed this 
advantage. We work, not only to make our specialized 
information services in business, legislation, judicial 
activity, and regulatory information the best, but to 
ensure that our employees achieve their best. We pres- 
ently seek a qualified candidate for the following posi- 


tion: 
LEGAL EDITOR 


This individual will research, report and write legal 
stories on a daily basis for the publication, write up 
court, NLRB, and arbitration decisions, as well as cover 
Supreme Court oral arguments, conferences, and legal 
events. 


A degree in Law or substantial progress toward same or 
equivalent experience is required. Coursework in labor 
law, employment relations, journalism, political sci- 
ence, or economics is highly desirable. Two years’ legal 
writing/reporting experience is required, with emphasis 
on labor relations, equal employment opportunity or 
related areas preferred. 

BNA offers a competitive salary and an excellent bene- 
fits package including Life/Health/Dental Insurance, 
Tuition Aid, Transportation Subsidy, Pension Plan and 
Stock Purchase Plan. Interested candidates please 
send resume and salary requirements to: 


THE BUREAU OF NATIONAL AFFAIRS, INC. 


Employment Office, Room S-100 
1231 25th Street, N.W. 
Washington, DC 20037 








LEADERSHIP IN THE 
INFORMATION AGE 














An Equal Opportunity Employer M/F/H/V 
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PHOTOJOURNALIST 

We need a top-notch shooter in both 
black & white and color who under- 
stands photography as journalism. Pay, 
benefits excellent. Equal opportunity, 
affirmative action employer. Send 
samples, resume to: Scott Harmsen, 
Photo/Graphics Editor, The Kalamazoo 
Gazette, 401 S. Burdick, Kalamazoo, 
Mi 49003. 





RELIGION WRITER 

The Palm Beach Post is seeking a writer 
to cover the diverse religious communi- 
ties of fast-growing south Florida. Cover 
religious news and features for one of 
the nations fastest growing metropoli- 
tan dailies. We need a minimum of 
three years reporting experience on a 
daily newspaper; prefer experience 
covering religion or background in the 
field. Send a resume, writing samples 
to: Lynn Kalber, Palm Beach Post, PO 
Box 24700, West Palm Beach, FL 
33416. 


COPY EDITOR 
The Palm Beach Post is looking for a 
news copy editor. A minimum three 
years experience is required. Send a 
resume and clips to: Ed Thiede, Palm 
Beach Post, PO Box 24700, West Palm 
Beach, FL 33416. 


REPORTER 


Arlington bureau at the Fort Worth Star- 
Telegram seeking aggressive, exper- 
ienced reporter with inniative in strong 
writing skills. Send writing samples and 
resume to Beverly Smith, Fort Worth 
Star-Telegram, PO Box 1088, Arling- 
ton, TX 76004. 








REPORTER 

Strong, talented reporter with proven 
knowledge in open meeting and public 
records laws needed for fast-growing 
daily. 2 years experience. Southern 
California applicants preferred. Send 
cover letter, resume and 10 clips to 
Jerrianne Hayslett, City Editor, Star- 
News, 525 E. Colorado Blvd., Pasade- 
na, CA 91109. 


SPORTS MAKEUP EDITOR 





We're looking for someone who believes 
that page design is an art and not an 
artifact. We're looking for someone 
whose sports news judgment is looking 
toward the year 2000 and not 1980. 
We're looking for someone who wants to 
take the sports news of the day and 
mold it into pages that say “read me or 
you lose.” Send resume, samples and a 
statement of your makeup philosophy to 
Ralph Morrow, Executive Sports Editor, 
Dayton Daily News, Dayton, OH 45401. 


SPORTS REPORTER 
wanted immediatley to handle beat 
coverage, features, photos and layout 
for quality broadsheet weekly that has 
consistently won top honors for its 
sports section in Press Association 
judging. Send letter, resume, clips to 
Peter Boody, Editor, The Southampton 
seek Box 1207, Southampton, NY 








Versatile general assignment sports 
reporter wanted for a professional, 
award-winning staff of a Knight-Ridder 
twice-weekly newspaper in the Florida 
Keys. Photography, layout helpful. if 
you are a j-school grad who is curious, 
enthusiastic, eager to learn and willing 
to work, send clips and resume to Kevin 
Wadlow, Managing Editor, The Keyno- 
ter, PO Box 158, Marathon, FL 33050; 
or call (305) 743-5551. 


Classified Advertising 
Editor & Publisher 
11 West 19th St. 
New York, NY 10011 








SUNDAY MAGAZINE EDITOR 


The Detroit Free Press is looking for a 
deputy magazine editor to help make 
our 1.3 million circulation Sunday 
magazine one of the nation’s best. 
Successful applicant will have maga- 
zine writing experience, supervisory 
skills and a demonstrated ability to 
recognize and nurture outstanding writ- 
ing. If you're a creative, high-energy 
journalist interested in provoking repor- 
ters and readers to look at the world in 
new ways, send your resume and work 
samples to Brian Dickerson, Detroit 
Free Press Magazine, 321 W. Lafayette, 
Detroit, MI 48231. 


Wanted: Business writer for Nashville 
Banner. Position is for general assign- 
ments reporter concentrating on labor 
and manufacturing. Position open 
September 1. Salary negotiable. Please 
send inquiries to Jane DuBose, Busi- 
ness Editor, Nashville Banner, 1100 
Broadway, Nashville, TN 37203. 


FREELANCE 


WRITERS. Magazine for public offi- 
cials, engineers, and others in the Third 
World seeks writers familiar with 
construction and development projects 
(roads, water, power, etc.). Editor, PO 
Box 5017, Westport, CT 06881. 


MARKETING RESEARCH 


MARKETING RESEARCH MANAGER 
The News-Press, Fort Myers, Florida is 
seeking an Marketing Research Mana- 
ger to conduct research, analyze, data/ 
information, and develop new concepts, 
ideas, applications and sales literature 
for the News-Press products and 
services. Must be skilled with Lotus, 
SPSS, and other applicable computer 
programs. Background in media 
preferred. Strong writing skills mandat- 
ory. Send resume to Michelle Foster, 
News-Press, 2442 Anderson Avenue, 
Fort Myers, FL 33901. 

EOE M/F 

















PHOTOGRAPHY 


PHOTOGRAPHER NEEDED - Growing 
AM daily in western Connecticut needs 
talented news photographer with dark 
room experience. Resumes and 
samples to Managing Editor, Register 
Citizen, PO Box 58, Torrington, CT 
06790. Position available by late 
August. 





STAFF PHOTOGRAPHER 
Afternoon daily with 28,000 circulation 
is seeking a photojournalist with three 
years + experience to join our staff. 
Excellent shooting skills and processing 
skills a must. Must supply own equip- 
ment and vehicle but willl receive photo 
and vehicle allowance. Submit resume 
and clips no later than August 24 to Bill 
Olmsted, The Janesville Gazette, One 
pol Parker Drive, Janesville, WI 





PRODUCTION/TECH 


CAMERA/PLATE PRESS MANAGER 
The Herald, a 29,000 daily newspaper 
located in Rock Hill, SC just minutes 
from Charlotte, NC has immediate 
opening for an experienced take-charge 
camera plate press manager. Experi- 
ence with Goss Urbanite preferred. If 
you are dedicated to quality, especially 
relating to color reproduction, please 
send resume to Patricia Simons, The 
— PO Box 11707, Rock Hill, SC 








Large, 5 section coastal weekly seeks 
press foreman for 5 unit Goss Commun- 
ity press. Includes some outside 
commercial work. This is a salaried 
position but is not full time work. 
Camera/plate room experience neces- 
sary. Press maintenance and repair a 
must. $19,500 salary range plus bene- 
fits. We are looking for a printer whose 
work will make us proud of our paper’s 
appearance. If you are a quality printer 
who enjoys working in a team environ- 
ment, please apply to News-Times, 
Mary Jo Parker, Publisher, PO Box 965, 
Newport, OR 97365. 


MAILROOM SUPERVISOR 





Experienced Harris SLS 1000 machine 
operator to take charge. Must have at 
least 5 years of a thorough background 
in mailroom operations. Mail resume 
and salary history to Bob Motel, Director 
of Distribution Center, PO Box 1949, 
Jacksonville, FL 32231. 





Zone 3 mid-sized daily newspaper 
needs pressroom foreman. Applicant 
should possess personnel management 
skills and be dedicated to top quality 
reproduction and use of color. Experi- 
ence with Goss Urbanite press a plus. 
Part of major newspaper group with 
benefits and growth potentia!. Send 
resume to: Publisher, The Progress- 
Index, PO Box 71, Peterburg, VA 
23803. 








NUSUT EISEN rr 








“| ALMOST wish | hadn’t placed 
my ads in E&P Classifieds.” 





EXPERIENCED 4 COLOR STRIPPER 
for a unique combination of newspaper 
and commercial print projects for a 
— company in the East Texas 

iney Woods. Pay commensurate with 
experience and education. Full-time 
position with excellent benefits. 
Contact Charlene at (214) 237-7775. 


PRESSROOM FOREMAN 
NEEDED IN BERMUDA 
The Royal Gazette Limited, Bermuda's 
only daily newspaper is seeking an 
offset press person to ‘ill our newly 
created position of pressroom foreman. 
We are a six day morning daily with a 
circulation of 18,000 papers produced 
on 11 units of Goss Urbanite. We also 
publish a weekly TV product, two weekly 
newspapers, assorted supplements and 
some commercial printing. Interested 
persons should be willing to spend at 
least two years on our beautiful island 
assisting in the training, education and 
development of our press crew. The 
successful applicant will have at least 
four years experience on a Goss Urba- 
nite. A thorough understanding of all 
phases of newspaper production, 
camera experience and mechanical 
press repairs will be an added plvs. 
Applicants must have a sound back- 
ground in the operation of the Goss 
Urbanite including press maintenance 
and platemaking. Experience in high 
quality process color and overall quality 
control is essential. Please send a 
resume detailing your work history and 
experience, salary history and when you 
would be available to The Royal Gazette 
Limited, Attn: Production Manager, PO 
Box HM 1025 Hamilton, Bermuda, 
HMDX. Please send all resumes via 
airmail. 


PUBLIC RELATIONS 


Immediate opportunity exists for 
Account Executive in a small, fast- 
growing public relations agency with 
business-to-business client base. 
Excellent writing/interviewing skills 
required, strong communications ability 
needed, experience in business/ 
technology coverage desirable. Ideal 
candidate will have 2-4 years newspap- 
er experience preferably on small to 
mid-sized daily, be willing to learn, own 
some suits and look good in them -- 
immediate client and account handling 
duties require it. FAX resume to: Shirley 
Shepherd, FAX (612) 337-5846 or call 
her in Minneapolis, MN (612) 
338-7057. Equal Opportunity 
Employer. 














RESEARCH 


Director of Research and 
Information Services 





Primary function of this position would 
be to develop, manage and direct 
computer-assisted applications that 
would provide other managers and 
departments with usable and actionable 
information. Provide analysis of various 
databases and support for them. 


Candidate must have a strong back- 
ground in PC application programs 
including spreadsheets, relational 
databases and word processing. Must 
understand file handling and tranfer 
protocols plus a variety of file formats, 
structures and data layouts. Also need a 
strong background in market research 
including survey methodology, applica- 
tions and technology. 


This position requires flexibility, the 
ability to work under pressure and 
handle multiple priorities. Excellent 
written and oral presentation skills 
required. Excellent company benefits 
package. 


Send resume to: Box 415 
400 W. 7th Street 
Fort Worth, TX 76102 
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HELP WANTED 


RESEARCH 


SENIOR MARKET 
RESEARCH ANALYST 








The Dallas Morning News, the south- 
west’s leading newspaper, seeks a 
Senior Research Analyst to analyze and 
interpret marketing research data. 
Reporting to the Manager of Research, 
you will work with Advertising, Circula- 
tion, and News and other departments 
to provide data and to assist in sales/ 
product presentations. You will also 
prepare reports an develop support 
materials which can be used for sales, 
planning, and training purposes. 


The selected individual will be degreed 
and possess 5 to 7 years market 
research experience with at least 1 year 
newspaper or other media background. 
Other qualifications include PC profi- 
ciency (word processing, spreadsheet 
software, and data base management) 
and demonstrated capabilities in 
analytical, quantitative, and interpreta- 
tive work. You should also be an effec- 
tive communicator (oral and written) 
with outstanding presentation and 
interpersonal skills. A degree in Market- 
ing or related field is required. A non- 
smoker is preferred. 


We offer an attractive salary commensu- 
rate with experience and a comprehen- 
sive benefits package. For confidential 
consideratiion, forward credentials with 
salary requirements to: Employment 
Supervisor, The Dalilas —* News, 
PO Box 655237, Dallas, TX 75265. 
Equal Opportunity Employer 


POSITIONS 
WANTED 


ADMINISTRATIVE 


Successful newspaper executive with 

daily, weekly and shopper experience 

presently president/publisher of a 

40,000 daily plus weekly group strongly 

desires to return to west coast for 

— reasons. Confidence required. 
ox 4793, Editor & Publisher. 











_ADVERTISING 


Aggressive sales manager with 8+ 
years experience seeks opportunity with 
paper in need of a turnaround. Knight 
Ridder/Miami Herald trained. MBA, 
excellent sales/training/analytical skills. 
Proven revenue producer ready to move 
now! (305) 759-1075. 


Pacific N.W. 
Advertising and circulation sales 
specialist seeks new opportunity to 
excel. (907) 349-7635. 


Senior salesman with strong ad agency/ 
newspaper display experience seeks 
“daily” position in WA, ID, MT or UT. 
(206) 293-7728. 


CIRCULATION 


CIRCULATION PRO seeks to 
tion spot at medium daily. 

top. Solid 11 year team, 
Garry (815) 842-3619. 














Circula- 
years at 
ale$ record. 





Unless a capacity for think- 
ing be accompanied by a 
capacity for action, a super- 
ior man exists in torture. 
Benedetto Croce 





SALES 


SALES MANAGER 
Proven motivator needed to manage 
sales staff of growing regional publica- 
tion headquartered in Indianpolis, IN. 
Box 4838, Editor & Publisher. 


STORE SUPERVISOR 

A career opportunity exists at the Daily 
Herald for an aggressive self-starter. 
Our unique position will get you out in 
the field working hands-on with inde- 
pendent sales contractors and training 
them in direct sales techniques. Previ- 
ous sales/supervisory experience a plus. 
We will provide training. Must be avail- 
able Wed. - Fri. 1lam - 8pm and Sat. & 
Sun. 8am - Spm. We offer salary, 
commission and excellent benefits 
package. Please send resume with 
salary requirements to Daily Herald, 
Attn: Human Resources, PO Box 280, 
Arlington Heights, IL 60006. 


SYNAPTIC ELECTRONIC PUBLISHER 
is looking for experienced sales people 
in the east coast region. You would be 
selling front end publishing systems, as 
well as accounting, subscription and 
circulation systems. This is an excellent 
opportunity for an aggressive sales 
person. Call Steve Kuckuk at (414) 
734-6535 or send resume to Synaptic 
Electronic Publisher, Steve Kuckuk, 
1075 South Van Dyke Rd., Appleton, 
Wi 54915. 

SEP is an Equal Opportunity Employer. 


‘Send E&P BOX REPLIES 
to: 
Editor & Publisher 
Classified Ad Dept. 
11 West 19th St. 
New York, NY 10011 
(Please clearly indicate the 

box no. you are responding to.) 

















Circulation job wanted. District mana- 
ger experience with Wichita, Kansas 
daily and Hutchison, Kansas daily. 
Gene Springer (701) 572-3119. 





Experienced Circulator seeking new and 
rewarding challenge in Northern Califor- 
nia or Coastal California environment. 
Experience includes daily AM & PM, 
weekly, monthly, TMC, home delivery, 
and single copy. Enough sales and 
promotion ideas for years of increased 
circulation. Efficiency and creativity are 
my strengths. Reply today to Box 4836, 
Editor & Publisher. 


ALASK, 


—————————— 
POSITIONS WANTED 


POSITIONS WANTED 





EDITORIAL 


EDITORIAL 





COPY EDITOR with leadership skills 
seeks desk or management challenge at 
Zone 9,8,7 daily. Sound ethics; 
commitment to local news; major-metro 
experience; team player; exemplary 
wordsmith. Confidential message: 
(206) 236-9641. 


EDITORIAL PAGE EDITOR 





Experienced editorial writer/editor with 
top news credentials seeks job putting 
out politically compatible editorial 
page. |’m a classical liberal and believe 
in maximum personal choice, minimum 
government, economic growth, stable 
social order, free trade, strong U.S. 
world presence. A clear writer (and 
thinker) and production oriented. Good 
education, economics training, busi- 
ness experience. Now well employed 
(on the East Coast) but ready for right 
move. Let's talk. 


Box 4714, Editor & Publisher. 





Experienced, Energetic and budget 
conscious picture editor seeks change 
and new challenges. Sixteen years 
professional experience with newspap- 
ers and wire services. Journalism major 
who understands the needs of section 
editors and demands of the “front 
office”. Experience on both major 
breaking stories and day-to-day home- 
town journalism. Box 4814, Editor & 
Publisher. 


EDITOR-FOR-HIRE 
Fills in for editors or reporters during 
vacations, emergencies. Nationwide. 
Nine years reporting experience includ- 
ing three as wire-service editor/reporter. 
References, resume, clips: (402) 
435-3707. 


PHOTOJOURNALIST 








20 years professional and wire service 
experience beyond advanced university 
masters degree looking for major maga- 
zine or newspaper affiliation. Prefer 
warm climate, but will give priority to 
quality of publication. Contact: 
Jerry Blankenship 
PO Box 2393 
Tallahassee, FL 32316 
(904) 878-6507 
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Let’s get beyond this self-starter, 
aggressive, award-winning hype. I’m 
merely a thoughtful, thorough, innova- 
tive yet practical journalist who has not 
forgotten that writing, after all, is an art. 
Eight years magazine/newspaper experi- 
ence as writer/editor. Open to many 
possibilities, but only in or near 
Pennsylvania. Box 4828, Editor & 
Publisher. 





Experienced newspaper, trade journal- 
ist with cable, other expertise seeks 
full-time slot. Will move. Call Ron at 
(201) 868-8513. 


Veteran sports editor; tired of local 
routine. Wants sports or news desk slot. 
Prefer Zones 3-4. Box 4792, Editor & 
Publisher. 


World cup 1994 - English soccer writer 
with excellent contacts wants to work in 
USA. For more information write 
Richard Coomber 10 Gladstone Street, 
Hartlepool TS240PE England. 


PRODUCTION/TECH 


Experienced Publishing Systems Mana- 
ger currently with a major metropolitan 
daily desires a similar production posi- 
tion with a large or small newspaper in 
the western half of the U.S. The news- 
paper should be progressive and consid- 
ering new technology to help solve 
current and future production 
problems. 

| offer a management style that blends 
well into a team-oriented environment. | 
have excellent motivational, leadership, 
communications, project management 
and training skills. My experience 
includes various front-end systems, 
Macintosh’s and P.C’s, Editorial and 
Classified applications. | take pride in 
developing creative and innovative solu- 
tions to production problems. Excellent 
references. Box 4820, Editor & 
Publisher. 


20 years experienced central plant 
manager. Emphasis on commercial 
printing operations with single width 
Goss, Harris, King presses. D. Cather- 
man, 10065 N. Tabler Rd., Morris, IL 
60450. 

















E&P Employment Zone Chart 
Use zone number to indicate location 
without specific identification 
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Unnecessary newsroom troubles 


By Darrell Berkheimer 


Two festering issues are causing 
unnecessary troubles at many of our 
nation’s newspapers. One affects 
small newspapers while the other 
frustrates larger ones. 

The first is “community journal- 
ism” and the other is copydesk 
accountability. 

So the first question is: What is 
community journalism? 

Notice how often the publishers 
and general managers of smaller 
newspapers are seeking a “commu- 
nity journalist” when they place ads 
for editors. Good editors, usually 
afflicted with acquired skepticism, 
frequently question the use of such 
terminology. Their questions are: 

Is the publisher seeking an editor 
williag to provide the community 
boosterism often demanded by the 
chamber of commerce and elected 
Officials? Or is the general manager 
expecting to hire someone who will 
bow to the economic pressures of 
major advertisers or major employers 
in the community? 

Although most small newspaper 
publishers will espouse views to the 
contrary, too often it becomes obvi- 
ous that their brand of community 
journalism does involve community 
and economic boosterism, rather than 
raising the tough questions about the 
big guys as well as the little guys. 

Good editors know, however, that 
we have an obligation to patrons, both 
readers and advertisers, to raise those 
tough questions, and that we lose 
respect when we do not. 

Good editors also know that news 
judgments never should be made as a 
result of economic or political pres- 
sures. The major questions of news 
worthiness should be: Does the public 
want to know? Do readers have a 
need to know? And do they have a 
right to know? 

Economic issues become pertinent 
only after news judgments are made, 
when packaging and marketing 
become important. It is then that good 
newspaper management recognizes 
its task is to make the news entertain- 
ing or otherwise appealing as well as 
informative. 





(Berkheimer has been a reporter, 
city editor, news editor and managing 
editor at newspapers in Pennsylvania, 
Utah, Georgia, Texas and New Mex- 
ico. He now works on the news desk at 
the New Mexican in Santa Fe.) 





So, again, the question: What is 
community journalism? 

The definition should be simple. 
The term should mean nothing more 
than simply that community or local 
news is given priority over national or 
international news. 

It should merely mean that the bulk 
of the limited space available, 
because of the size of the newspaper, 
is assigned to local news — that is the 
newspaper’s bread and butter and 
local readers have so many other 
sources available for national and 
international news. 

Now, for the copydesk acccounta- 
bility affliction. 





What is the reaction to their efforts 
when one or two embarrassing or stu- 
pid errors slip through? It is some- 
thing like: ““What’s wrong with those 
addlebrained dunderheads?” Or per- 
— the language is much more color- 
ul. 

Is it any wonder copy editors be- 
come discouraged and move on, seek- 
ing to find employment where the 
reaction is less one-sided? And hold- 
ing the copydesk accountable for 
local news factual content builds a 
shortcut to ill feelings and high turn- 
over on the copydesk. High turnover, 
of course, simply perpetuates and 
aggravates the problem. 





An attitude of recognition and occasional 
appreciation toward copy editors fosters better 
teamwork and tends to provide more stability and 
an increased knowledge of local affairs on the 


copydesk. 





Newspaper management frequent- 


ly can be heard lamenting, “Why is it’ 


we’re always seeking good copy edi- 
tors? Why do we have so much turn- 
over on the copydesk? 


It appears the problem often is one 
of accountability. Copydesk should 
and must be held accountable for 
spelling, style, grammar, sentence 
structure, paragraphing and display, 
as well as wire service content. 

In addition, copydesk usually 
should be accountable for meeting 
deadlines — but not always, and par- 
ticularly not when “must” local sto- 
ries come too late. 

The local news desk, meanwhile, 
must be held accountable for organi- 
zation and content of local news, 
including names, titles, addresses, 
etc., as well as timely flow of local 
stories to the copydesk. 

It is true that copydesk is the last 
line of defense, the last chance to 
catch that stupid error. However, if 
copy editors knew everything and 
were perfect enough to catch all 
errors passing before their eyes, they 
would not be working on the copy 
desk, they would be earning multi- 
millions in some other occupation. 

During a given work shift, the copy- 
desk will correct dozens of errors, 
and perhaps make twice as many 
copy improvements, in efforts that 
normally go unnoticed. 





The ill feelings should be obvious 
when copy editors can be overheard 
asking: “Are we supposed to do the 
city desk’s job, too?” Instead, man- 
agement’s attitude should be one of 
recognizing that it is a plus or bonus 
when copydesk catches and corrects 
errors of content in local copy. 

An attitude of recognition and 
occasional appreciation toward copy 
editors fosters better teamwork and 
tends to provide more stability and an 
increased knowledge of local affairs 
on the copydesk. 

Because our list of perfect manag- 
ers is rather short, can we expect any 
greater perfection in copy editors? 

Whether in the newsroom or else- 
where, teamwork often has been 
likened to the links of a chain. Too 
much stress on any one link can be 
expected to create problems, often 
needlessly. 


APME releases 
convention book 


The Associated Press Managing 
Editors association has released its 
APME Red Book 1989, an account of 
its annual convention, held in Des 
Moines, Iowa, last October. 

Panel discussions and talks deal 
with abortion, newspapers in the year 
2000, libel law and women in manage- 
ment. 
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In 
newspapers 


cells 
Nothing fgas a story like color 


Nothing tells the story of color in newspapers like Editor & Publisher's 
special “Color” issue. 


The once-a-year pullout section with editorial dedicated completely 
to color in newspapers—coming September 29, 1990 


Advertising Deadlines 
Space: September 17 Copy: September 19 


Call Steven Townsley at (212) 675-4380 or your local E&P sales representative today 
and reserve your space. 


New York Chicago Los Angeles San Francisco 
11 West 19th Street Ste. 501, 8 S. Michigan Ave. Ste. 801, 3250 Wilshire Blvd. Ste. 1420, 450 Sansome Street 
New York, NY 10011 Chicago, IL 60603 Los Angeles, CA 90010 San Francisco, CA 94111 
(212) 675-4380 (312) 641-0041 (213) 382-6346 (415) 421-7950 
Fax: (212) 929-1259 ° Fax: (312) 641-0043 Fax: (213) 382-1108 Fax: (415) 398-4156 


Editor & Publisher »3r 2 °: 
Audit 
11 West 19th Street + New York, N.Y. 10011 + 2126754380 ANPA 
FAX# 212 929 1259 


Bureau 





Here's one of more 
than eight million 
reasons to join us for 
the Scripps Howard 


National Spelling Bee 


o. 
; mpio™ 
; : Bee chat ent 
anion) ee vice resid 
Di mak . 1990 prt > execut 
Amy Pr mR BUF 
bas Howard 


For 63 years, the Scripps Howard National Spelling Bee has inspired young people to take a greater 
interest in words. The challenge of the competition attracts more than eight million participants every year. 

This year, Amy Dimak of Seattle correctly spelled “fibranne” to take top honors. Like most 
successful spellers, Amy doesn’t simply memorize words. She studies language, a process that broadens 
concepts and teaches students about the world around them. 

More than 200 newspapers joined Scripps Howard for this year's bee, sponsoring local competitions 
and bringing =e winners to the national finals. Your paper can offer the same opportunity to students in 
your area. For information on sponsoring a local bee in aye 
1991, contact Scripps Howard at (513) 977-3027, or write Fil | SCRIPPS HOWARD 
to PO. Box 5380, Cincinnati, Ohio, 45201. 18 NEWSPAPERS 

DELIVERING TOTAL QUALITY 





